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for  male  toiletries 


Online  at  http://www.dotpharmacy.com/ 


Diocalm 


TWO  GREAT  REASONS  ^ 
TO  STAY  CALM 


Sales  of  Diocalm  Ultra  and  Diocalm 

Dual  Action  increased  yet  again 
ast  year*  -  and  again,  it  was  thanks  to 
your  recommendations  and  our  extensive 
radio  and  women's  press  campaign. 
By  continuing  such  a  winning  formula, 
there'll  be  no  stopping  us! 

High  consumer  awareness  -  memorable 
national  radio  advertising  and 
women's  press  campaign 

•  Excellent  profit  opportunity  - 

superb  trade  deals  and  high  cash  profit 

•  Strong  trade  support  -  full  range  of 
eye-catching  merchandising  POS 

•  Complete  range  with  Diocalm  Dual  Action 
suitable  for  Adults  and  Children  over  6  years 


With  your  recommendation  and  our  successful  campaigns 
it's  sure  to  be  an  Ultra  successful  summer  -  again 

*  Source:  Independent  Pharmacy  Audit 


Dioc 


Stops  diarrhoea  fast 
Relieves  diarrhoeal  pain 


FOR  ADULTS  AND  CHILDREN  FROM  6  YEARS 


asSeton 


Healthcare  pic 

Always  read  the  label. 


STOPS   DIARRHOEA  FAST 


Diocalm  Ultra  Essential  Product  Information  Presentation:  Capsules  with  opaque  turquoise  raps  and  opaque  white  bodies  Each  capsule  contains  Loperamide  Hydrochloride  EP  2  Dmg  Uses:  For  the  symptomatic  relief  ot  acute  diarrhoea  Dosage  and  Administration:  For  oral  administration 
Adults  and  children  aged  12  yeais  and  over  Two  capsules  immediately,  followed  by  one  capsule  after  each  further  bout  of  diarrhoea  up  to  a  maximum  ol  8  capsules  in  any  24  hours  Not  to  be  given  to  children  under  12  years  Elderly  The  adult  dose  may  be  taken  Contraindications.  Warnings 
etc  Contraindications  Hypersensitivity  to  the  active  ingredient  Conditions  where  inhibition  ol  peristalsis  is  to  be  avoided,  eg  Constipation,  diverticular  disease  and  acute  ulcerative  colitis  Other  Special  Warnings  and  Precautions  The  product  should  be  used  with  caution  in  cases  ot  impaired 
liver  lunction  Do  not  exceed  the  stated  dose  Keep  out  ol  the  reach  of  children  It  symptoms  persist  tor  more  than  24  hours,  consult  a  doctor  As  well  as  taking  Diocalm  Ultra,  it  is  important  lo  replace  body  iluids  lost  during  diarrhoea  It  symptoms  are  severe,  rehydration  therapy  should  be 
taken  It  you  are  pregnant,  consult  your  doctor  belore  use  Use  in  Pregnancy  and  Lactation  The  product  should  only  be  taken  under  medical  supervision  Caution  is  advised  during  lactation  Undesirable  eltects  Rarely  skin  rashes  including  urticaria  have  been  reported  Overdosage  The 
lollowing  effects  may  be  observed  in  cases  ol  overdosage  constipation,  ileus  and  neurological  symptoms  Treatment  would  be  symptomatic  In  severe  overdose  naloxone  can  be  given  as  an  antidote  if  required  Legal  Status  P  Pharmaceutical  Precautions  None  Packs  P^cks  of  6  and  12 
capsules  Price:  RSP  6  capsules  £2  89  12  capsules  £4  85  Product  Licence  Number  PI.  1 1314/0068  Product  Licence  Holder  Seton  Products  Ltd.  Tubiton  House,  Oldham  0L1  3HS,  England  Distributor  Seton  Scholl  Healthcare  pic,  Tubtton  House,  Oldham  OL1  3HS  Date  of  Revision  May  1999 
Diocalm  Dual  Action  Essential  Product  Information  Presentation:  Brown  tablets  with  a  smooth,  slightly  mottled  appearance,  tree  from  dirt  spots  and  with  a  break-line  on  one  face  and  DIOCALM  engraved  on  the  other  face  Each  tablet  contains  Morphine  Hydrochloride  BPO  395mg,  Activated 
Attapulgite  BP  312  5mg  and  Attapulgite  BP  187  5mq  Uses:  For  the  rebel  ot  occasional  diarrhoea  and  its  associated  pain  and  discomlort  Dosage  and  Administration  For  oral  administration  The  tablets  should  be  chewed  and  then  followed  by  a  drink  of  water  Adults  and  children  aged  12  years 
and  ovei  Two  tablets  Children  aged  b  to  under  12  years  One  1  ablet  Elderly  As  the  adult  dose  The  recommended  dose  should  be  taken  every  2  lo  4  hours  as  required  according  to  the  severity  ot  the  symptoms  Do  not  lake  more  than  six  doses  in  any  24  hours  Not  to  be  given  to  children  under 
6  years  Contraindications,  Warnings  etc  Contraindications  Palients  with  impaired  renal  function  Hypersensitivity  to  any  ol  the  active  ingredients  Other  Special  Warnings  and  Precautions  Do  not  exceed  the  stated  dose  Keep  out  ot  the  reach  ot  children  It  symptoms  persist  lor  more  than 
24  hours,  consult  a  doctor  As  well  as  taking  Diocalm.  it  is  important  to  replace  body  fluids  lost  during  diarrhoea  Use  in  Pregnancy  and  Lactation  There  are  no  known  contraindications  to  the  use  of  this  product  during  pregnancy  and  lactation  but,  as  with  all  medicines,  caution  should  be 
exercised  Undesirable  effects  None  Overdosage  Overdosage  is  considered  a  theoretical  possibility  but.  in  practice,  not  a  signihcant  hazard  with  the  small  level  ot  morphine  in  the  product  {40  tablets  contain  15  8mg  ol  morphine  hydrochloride,  an  analgesic  dose)  Larger  doses  would  cause 
nausea,  vomiting,  constipation,  drowsiness,  and  contusion  Convulsions  may  occur  in  infants  and  children  Morphine  dependence  is  not  considered  to  be  a  likely  problem  with  the  low  doses  ot  morphine  present  in  the  product  Treatment  After  emptying  stomach  by  aspiration  and  lavage, 
treatment  is  symptomatic  A  laxative  may  be  given  to  aid  peristalsis  Legal  Status  P  Pharmaceutical  Precautions  None  Packs:  Packs  ol  20  and  40  tablets  Price;  RSP  20  tablets  £3  15.  40  tablets  £4  85  Product  Licence  Number:  PL1 1314/0067  Product  Licence  Holder  Seton  Products  Ltd,  Tubiton 
House,  Oldham  0L1  3HS.  England  Distributor  Seton  Scholl  Healthcare  pic.  Tubiton  House.  Oldham  OL1  3HS  Dale  ot  Revision:  May  1999  Diocalm  is  a  Trade  Mark  ot  Seton 
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COMMENT 


A well  informed  leak  forced  the  Government  and 
the  Association  of  the  British  Pharmaceutical 
Industry  to  admit  they  have  reached  agreement 
on  a  revised  Pharmaceutical  Price  Regulation 
Scheme.  Annoyingly,  no  official  details  are  being  released 
until  ABPI  member  companies  have  had  their  say  next 
Tuesday.  Not  surprisingly,  speculation  is  rife. The  top  line 
figure  of  a  4.5  per  cent  cut  in  drug  prices  is  all  but  officially 
confirmed.  It  is  also  clear  that  the  framework  of  the 
agreement  has  survived  largely  intact.  There  have  been 
incentives  built  in  to  reward  innovation,  possibly  through 
tax  breaks  and,  it  would  seem,  some  commitment  to  curb 
parallel  imports.  It  is  evident  that  the  PPRS  negotiations 
have  been  closely  tied  in  with  the  passage  of  the  Health 
Bill  through  parliament.  Now  an  Act,  it  beefs  up  what 
remains  a  'voluntary'  agreement  with  some  pretty 
Draconian  penalties  for  those  drug  companies  who  choose 
not  to  conform.  It  isn't  quite  such  a  free  market  as  it  used 
to  be.  However,  as  far  as  wholesalers  and  pharmacists  are 
concerned,  the  devil  is  likely  to  be  in  the  detail.  Brand 
equalisation  deals  did  not,  it  is  understood,  feature  much  in 
discussions  with  the  Department  of  Health,  which  will  be 
a  blow  to  generics  manufacturers  who  might  have  hoped 
to  recover  the  substantial  slab  of  business  they  have  lost 
over  the  years. And  there  are  conflicting  reports  on  how 
Mr  Dobson's  wish  to  trim  the  grey  market  will  translate  in 
practice. The  ABPI  has  warned  of  the  consequences  to  the 
UK  economy  if  the  regulatory  and  pricing  environment  in 
the  UK  becomes  too  hostile,  but  there  must  be  a  silver 
lining  in  this  agreement  if  companies  are  prepared  to 
swallow  a  4.5  per  cent  cut  in  prices,  and  if  ABPI  president 
Michael  Bailey  can  still  call  it  a  "fair  deal  for  the  UK-based 
pharmaceutical  industry" . 


Public  lack  awareness  of  pharmacy  services 

Most  people  ignorant  of  range  of  new  services 
available  through  pharmacies,  says  RPSGB  survey 

Glover  tells  nurses  that  team-led  care  is  best 

Effective  patient  care  depends  on  a  properly 
functioning  team,  says  RPSGB  president 

NPA  disappointed  over  mandator}1  training 

Association  says  Society  's  decision  has  been  taken 
prematurely  and  without  any  sound  research 

Changes  on  the  way  for  prescription  forms 

Pharmacy  and  appliance  contractors  in  England 
and  Wales  to  receive  invoices  direct  from  PPA 

Keeping  the  price  right  for  male  toiletries 

Men's  growing  interest  in  grooming  could  mean 
salvation  for  pharmacists'  shrinking  sales 

N'PA  to  unveil  a  new  look  at  Chemex  '99  24 

The  NPA  village  is  moving  to  an  island  site  to 
focus  on  visitors  and  give  advice 

Nine  months  down  the  line  for  Anne  Lewis 

Once  the  president,  and  now  secretary  and 
registrar,  Anne  Lewis  talks  about  managing  change 
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PAGB/NHS  conference  hears  how  patients  are 
being  empowered  towards  better  self-care 


Drug  prices  to  be  cut  by  4.5pc  32 

ABPI  and  Government  reach 
agreement  on  PPRS:  'A  fair  deal 
for  the  NHS  and  industry,'  says 
ABPI  president  Michael  Bailey. 
Details  to  come  next  week 
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European  pharmacists  are  setting  up  working 
parties  to  identify  best  areas  and  exchange  views 
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Proprietor  of  Bristol-based  Pharmacy  Plus  reaches 
southern  region  finals 
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Pictured  are  the  attendees  at 
the  recent  presentation  of 
the  Royal  College  of  General 
Practitioners/Boots  the 
Chemists  Research  Paper  of 
the  Year  Award.  The  prize 
has  gone  to  a  study  on  the 
experience  of  diabetes 
among  British  Bangladeshis. 
Carried  out  in  east  London, 
the  work  was  led  by  Dr 
Trisha  Greenhalgh  of  the 
Royal  Free  and  University 
College  Medical  school, 
London,  supported  by  Dr 
Cecil  Helman  and  Dr  A 
Mu'min  Chowdhury.  Below 
are:  (front  row  1-r)  Prof 
Yvonne  Carter  who  chairs 
the  RCGP  Research  Network, 
Dr  Helman  and  Dr 
Greenhalgh;  (back  row  1-r) 
BTC  director  Colin  Baldwin, 
BTC  general  manager  for 
health  and  travel  care  and 
healthcare  development 
Peter  Evans,  RCGP  president 
Professor  Sir  Denis  Pereira 
Gray,  BTC  pharmacy 
superintendent  Digby  Emson 
and  Dr  Chowdhury 


PCSA  members  looking 
to  join  CSSA 

Members  of  the  Pharmacy  Computer 
Suppliers'Association,  which  has  been 
wound  up,  are  hoping  a  pharmacy 
group  can  be  set  up  within  the 
Computer  Suppliers'  Software 
Association. 

Simon  Driver,  chairman  of  the  for- 
mer PCSA,  has  written  to  PharMed 
chairman  Euan  Davies,  who  chairs  the 
CSSA's  primary  care  subgroup,  asking 
whether  this  would  be  possible  if  most 
PCSA  members  were  to  transfer. 

On  Monday,  Mr  Driver  said  that  the 
PCSA  had  outgrown  the  needs  of  its 
members.  CSSA,  a  much  larger  organi- 
sation, would  allow  pharmacy  inter- 
ests to  be  better  represented  and  ideas 
taken  forward 


New  editions  of  ABPI  compendia  have  18pc  rise  in  number  of  entries 


The  new  editions  of  the  ABPI  Patient 
Information  Leaflet  Compendium'  and 
the  ABPI  Compendium  of  Data  Sheets 
and  Summaries  of  Product  Charac- 
teristics' are  now  available 
The  Association  of  the  British 


Pharmaceutical  Industry  says  the  num- 
ber of  entries  in  both  compendia  have 
risen  18  per  cent,  with  899  PILs  and 
2,430  data  sheets/SPCs  now  included. 
The  ABPI  has  also  started  working  on  an 
Electronic  Medicines  Compendium', 


which  will  be  available  in  CD-ROM  for- 
mat and  on  the  internet.  The  EMC  is 
due  for  release  later  this  year. 

Further  information  is  available 
from  Datapharm  Publications  at  12 
Whitehall,  London  SW1 A  2DY. 


Public  lack  awareness 
of  pharmacy  services 


The  public  are  not  aware  of  the  new 
range  of  services  being  offered 
through  community  pharmacies,  a  sur- 
vey has  found. 

Although  there  is  almost  total 
awareness  of  provision  of  prescription 
dispensing,  availability  of  advice  and 
treatment  for  minor  ailments  and 
advice  in  medicines,  only  a  third 
realised  that  they  could  ask  their  phar- 
macist for  a  private  chat  about  person- 
al symptoms  in  a  quiet  area. 

In  addition,  more  than  a  third  did 
not  realise  that  pharmacies  can  offer  a 
programme  and  support  in  smoking 
cessation.  Two-thirds  were  unaware 
that  pharmacists  can  help  manage 
chronic  conditions  such  as  asthma, 
and  less  than  a  fifth  ( 18  per  cent)  were 
aware  that  some  pharmacies  offer 
blood  pressure  checks.  Only  7  per  cent 
were  aware  that  pharmacies  offer 
treatments  for  family  pets. 

The  survey  was  conducted  on 
behalf  of  the  Royal  Pharmaceutical 
Society  to  coincide  with  the  Doctor 


Patient  Partnership's  latest  campaign, 
'Head  for  your  pharmacy',  which 
encourages  people  to  go  to  the  phar- 
macy for  help  with  minor  ailments  and 
to  find  out  about  the  full  range  of  ser- 
vices pharmacies  have  to  offer.  The 
DPP  is  issuing  pharmacies  and  other 
healthcare  centres  with  leaflets  for  the 
campaign,  which  is  officially  launched 
on  Monday. 

And  as  part  of  the  move  to  build 
inter-professional  relations,  two  pilot 
workshops  will  be  held  in  Nottingham 
and  Manchester  this  month.These  will 
bring  together  ten  GPs  and  ten  phar- 
macists to  discuss  how  they  can  work 
together  for  optimal  patient  health- 
care benefit. 

RPSGB  president  Christine  Glover 
commented:  "Pharmacists  are  an 
important  health  resource  to  treat, 
advise  and  support  patients.  We  urge 
people  to  talk  to  their  pharmacist  to 
find  out  exactly  what  is  on  offer.  This 
will  free  up  doctors' time  to  treat  those 
genuinely  in  need  of  their  help." 


The  DPP  leaflet  encourages  the 
public  to  take  care  of  themselves 
when  dealing  with  minor  ailments, 
which  are  suggested  on  the  back  page. 
The  leaflet  also  points  out  that  most 
pharmacies  have  a  quiet  area  if  a 
patient  wants  to  talk  privately. 


plead  for 
your 


The  DPP/RPSGB  head  for 
your  pharmacy'  leaflet 


£5,000  joint  research  award  announced 


A  ±5 ,000  research  award  for  evidence- 
based  pharmacy  practice  in  the  NHS 
has  been  set  up. 

The  grant  will  be  used  to  fund  a 
research  project.  It  is  open  to  all  phar- 
macists from  any  branch  of  the  profes- 
sion, but  the  work  should  reflect  a 
joint  project  between  community  and 
hospital  pharmacy.  Applications 
should  be  submitted  by  September  30. 

The  National  Pharmaceutical  Assoc- 
iation, the  Guild  of  Healthcare  Pharm- 
acists and  Merck  Sharp  &  Dohme  have 


joined  forces  and  application  forms 
are  being  distributed  to  NPA  and  Guild 
members  this  month.  Joint  Award 
Resource  Packs,  to  help  applicants 
develop  their  ideas,  are  available  from 
the  professional  development  depart- 
ment at  the  NPA,  Mallinson  House,  36- 
42  St  Peter's  St,  St  Albans,  AL1  3NETel 
01727  858687,  ext  217. 

Additional  forms  are  available  from 
the  NPA  or  GHP  secretary  Ian  Simpson 
on  01865  202304.  The  successful  can- 
didate will  be  notified  by  October  3 1 


Health  promotion  roadshow  ready  to  go 


A  Lancashire  based  pharmacy  group  is 
going  to  run  a  health  promotion  road- 
show in  its  stores  for  five  weeks  in  July 
and  August. 

Cohens  Chemists'  pharmacist  Karen 
Rice  will  be  at  a  different  store  each 
week,  in  addition  to  the  regular  phar- 
macist, delivering  summer  health  pro- 


motion messages.  Ms  Rice  will  answer 
queries  and  advise  patients  on  sub- 
jects such  as  travel  sickness,  skin  can- 
cer, and  upset  stomach.  Educational 
materials  have  been  obtained  from  the 
Health  Education  Authority,  local 
health  promotion  unit  and  Depart- 
ment of  Health. 


Impotence  scripts 
must  be  marked  SLS' 

Pharmacists  are  reminded  that  NHS 
prescriptions  for  impotence  treat- 
ments must  be  returned  to  the  doctor 
for  endorsement  if  they  are  not 
marked  SLS'.The  Prescription  Pricing 
Authority  will  disallow  the  claim  if  an 
unendorsed  prescription  is  submitted 
for  pricing. 

On  July  l,the  NHS  (General  Medical 
Services)  Amendment  (No  2)  Regulat- 
ions brought  these  medicines  into 
Schedule  II  (drugs  to  be  prescribed 
under  pharmaceutical  services  only  in 
certain  circumstances).  Pharmacy  con- 
tractors' terms  of  service  do  not  allow 
them  to  dispense  prescriptions  in  this 
schedule  unless  the  prescriber  has 
endorsed  them  SLS.'  The  same  condi- 
tions apply  to  form  FP10(HP). 

Health  Service  Circular  1999/148 
explains  that  one  treatment  a  week 
will  be  appropriate  for  most  men  with 
erectile  dysfunction. 
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team-led  care'  is  best, 
Glover  tells  nurses 


Royal  Pharmaceutical  Society  presi- 
dent Christine  Glover  has  told  nurses 
that  'team-led  care'  is  the  best  way  for- 
ward for  patients. 

"Effective  patient  care  depends  fun- 
damentally on  a  properly  functioning 
team  of  professionals,  each  able  to 
bring  their  particular  skills  to  bear,  to 
provide  the  patient  with  holistic  sup- 
port," she  told  the  International 
Conference  on  Nursing  last  week,  in 
her  first  public  speech  since  being 
elected. 

At  present,  multi-professional  care, 
or  the  term  she  prefers  "team-led 
care",  may  be  more  honoured  in  the 
breach  than  the  observance.  But  "this 
really  is  an  area  where  we  can  all  do 
better  by  working  together",  she  said. 
"We  all  need  to  understand  what  each 
can  bring  to  the  agenda.  We  all  have 
something  unique  to  offer  -  the  only 
question  is,  how  do  we  best  combine 


our  respective  skills  to  deliver  high 
quality,  value-for-money  patient  care?" 

Mrs  Glover  said  that  the  way  for- 
ward would  be  for  joint  learning  both 
at  undergraduate  and  postgraduate 
levels.  In  addition,  as  the  public  is  no 
longer  going  to  accept  professions 
which  are  unaccountable,  health  pro- 


President  Christine  Glover 


fessions  need  to  subject  themselves  to 
"rigorous  self-criticism,  and  to  encour- 
age the  criticism  of  those  we  serve. 

"So  we  must  scrutinise  what  we  do 
-  individually,  in  the  profession  as  a 
whole  and,  perhaps  most  difficult,  in 
teams.  It  is  at  this  latter  level  that  we 
really  do  have  to  be  honest  about  our 
respective  strengths  and  shortcom- 
ings." 

A  first  step  will  be  that  the  profes- 
sions talk  to  each  other  as  equals  and 
build  confidence  and  trust  within  rela- 
tionships.After  setting  priorities,  there 
will  then  be  a  need  to  concentrate  on 
what  each  can  bring  in  terms  of  added 
value.  "We  must  be  able  to  contribute 
things  which  are  wanted,  which  oth- 
ers cannot  do  as  well,  and  which  com- 
plement what  is  otherwise  available,' 
she  said.  This  means  inter-professional 
co-operation  and  communication,  and 
not  competition 


Califig  bars  —  correction 
Last  week's  Xrayser  column  suggest- 
ed that  Seven  Seas  Califig  Bars  con- 
tain 25  per  cent  senna  leaf  powder.  In 
fact,  they  contain  1.25  per  cent 
senna  and  are  not  classified  as  a 
'medicine'  but  as  a  food  supplement. 
As  such,  the  bars  do  not  need  to  be 
removed  from  counter  display. 

Drug  alert  —  cefuroxime 
Lilly  is  recalling  cefuroxime  inj 
750mg/10ml  vials,  batch  AR043Y1, 
exp  Sept  2000.  The  class  2  alert  was 
issued  on  July  6,  after  a  sterility 
review.  Details  on  01256  315999. 

Drug  alert  —  Celevac 
Monmouth  is  recalling  Celevac 
tablets  500mg  1 12s,  batch  029,  exp 
Jan  2002,  after  a  report  of  a  fragment 
of  glass  in  one  tablet.  The  class  3 
alert  was  issued  on  July  1.  Details 
from  Cherry  Key  on  01483  565299. 

Drug  alert  —  vancomycin 
Cox  is  recalling  vancomycin  powder 
for  infusion  500mg,  batch  540428-2, 
exp  Oct  2000.  One  vial  had  a  glass 
fragment.  The  class  3  alert  was 
issued  on  July  1 .  Details  from  Naomi 
Dwyeron  01272  31 1285. 


Pharmacy's  role  in  'Saving  lives' 


Addicts'  shared 
care  scheme 
extended 

A  system  of  shared  care  for  drug  mis- 
users, successfully  piloted  in  Newbury, 
is  now  being  extended  in  Berkshire. 

The  'four-way  agreement'  involves 
GPs,  pharmacists  and  community  drugs 
teams  all  working  together  with 
patients.  The  pharmacists  provide 
supervised  consumption  of  methadone 
and  are  actively  involved  in  supporting 
and  monitoring  patients  receiving  pre- 
scribed treatment.  Over  50  patients  are 
involved  in  these  agreements. 

Use  of  the  Berkshire  Pharmacy 
Needle  and  Syringe  Exchange  Scheme 
continues  to  rise,  according  to  the 
scheme's  annual  report.  Syringe  issues 
increased  by  55  per  cent  to  a  total 
27 1,380,  and  an  average  of  484  people 
used  the  scheme  every  month  com- 
pared with  310  the  previous  year. 


The  Royal  Pharmaceutical  Society  has 
welcomed  this  week's  public  health 
White  Paper  and  has  pledged  to  make 
concerted  efforts  to  improve  health 

Following  the  publication  of  Saving 
lives:  our  healthier  nation'  on  Tuesday, 
RPSGB  president  Christine  Glover  said 
that  pharmacists' skill  and  professional 
expertise  could  make  a  valuable  con- 
tribution to  improving  standards  of 
health  in  Britain's  communities. 

The  National  Pharmaceutical 
Association  supported  this,  calling  for 
community  pharmacists  to  be  recog- 
nised as  key  players  in  helping  the 
Government  deliver  its  plans.  "The 
community  pharmacist's  position  at 
the  heart  of  the  community  means 
that  every  member  of  the  public  has 
equal  access  to  pharmaceutical  ser- 
vices ...  community  pharmacy  must 
also  continue  to  be  a  resource  in  help- 


ing people  gain  access  to  other  parts 
of  the  health  service,"  said  the  NPA. 

However,  it  added:  "We  hope  the 
Government  will  see  the  value  of 
investing  in  improving  existing, 
proven  resources  such  as  community 
pharmacies,  rather  than  always  seek- 
ing to  invent  new  and  untried  ser- 
vices." 

The  much  delayed  White  Paper  aims 
to  "improve  the  health  of  everyone 
and  the  health  of  the  worst  off  in  par- 
ticular". It  claims  to  be  the  first  com- 
prehensive government  plan  focused 
on  the  main  killers:  cancer,  coronary 
heart  disease  and  stroke,  accidents  and 
mental  illness. 

One  new  area  of  interest  noted  by 
the  NPA  is  the  Government's  health 
skills'  programme  to  ensure  that  all  16- 
year-olds  leaving  school  have  had  an 
opportunity  to  learn  first  aid  and  resus- 


citation techniques,  and  acquire  the 
ability  to  recognise  and  deal  with  the 
symptoms  of  common  ailments.  "We 
will  be  pressing  the  Government  to 
ensure  that  community  pharmacists 
have  an  input  to  this  project,"  com- 
mented the  NPA. 

Smoking  cessation  was  highlighted 
as  a  key  opportunity  for  pharmacists  by 
the  Society,  which  supports  moves  to 
make  nicotine  replacement  therapy 
more  widely  available  on  the  NHS.  "We 
know  that  pharmacists  have  a  huge,  fur- 
ther contribution  to  make  to  smoking 
cessation  and  we  are  keen  to  work  with 
the  NHS  to  evaluate  and  develop  their 
potential,"  said  Mrs  Glover.  In  terms  of 
mental  health,  the  Society  believes  that 
enhancing  standards  of  pharmaceutical 
care  and  medicines  management  are  a 
key  factor  in  the  wellbeing  of  patients 
with  mental  illness. 


Additions  to  the  Drug  Tariff  for  July  announced 


Pharmaceutical  Services  Negotiating 
Committee  has  announced  the  follow- 
ing additions  to  Part  VIII  Category  D  of 
the  DrugTariff  for  July: 

Procyclidine  tablets  5mg,  100s  and 
500s;  propranolol  tabs  lOmg,  500s; 
propranolol  tabs  40mg,  100s;  propra- 
nolol tabs  80mg,  500s;  propranolol 
tabs  I60mg,  100s;  metronidazole  tabs 
2()0mg,  250s;  and  metronidazole  tabs 
S0()mg,21s. 


In  addition,  lorazepam  tablets  lmg, 
100s  will  change  from  Category  D  to 
Category  A  for  July  prescriptions. 

In  Scotland,  because  of  problems 
with  availability,  the  following  items 
should  be  added  to  the  list  of  those 
products  for  which  PPD  will  accept 
pharmacists'  endorsements  on  pre- 
scriptions that  are  dispensed  during 
July: 

Allopurinol  tabs  lOOmg;  ascorbic 


acid  tabs  50mg;  bendrofluoazide  tabs 
2.5mg  and  5mg;  calcium  and  ergocal- 
ciferol  tabs;  calcium  gluconate  tabs 
600mg;  chlordiazepoxide  HC1  tabs 
25mg;  cimetidine  tabs  4()0mg;  cinnar- 
izine  tabs  15mg;  clomipramine  tabs 
25mg;  co-amilozide  tabs  V50; 
codeine  phosphate  tabs  30mg; 
diazepam  oral  solution  2mg/5ml; 
disopyramide  caps  lOOmg;  ferrous 
sulphate  tabs  200mg;  folic  acid  tabs 
5mg;  frusemide  tabs  40mg;  ibuprofen 
tabs  400mg;  indomethacin  caps  25mg 


and  50mg;  labetalol  tabs  2()()mg; 
mebeverine  tabs  135mg;  minocycline 
tabs  lOOmg;  nitrazepam  tabs  5mg; 
oxazepam  tabs  30mg;oxprenolol  tabs 
20mg; penicillamine  tabs  250mg;pyri- 
doxine  tabs  50mg;  spironolactone 
tabs  lOOmg;  tolbutamide  tabs  500mg; 
trifluoperazine  tabs  5mg;and  vitamin 
B  co  tabs. 

Further  updates  to  the  Drug  Tariffs 
will  also  be  posted  on  the  SPGC  web 
site  at  www.spgc.org.uk  and  C&D's 
site  at  www.dotpharmacy.com. 
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the  unexpected 

Doctors  at  the  British  Pregnancy 
Advisory  Service  this  week  started  to 
prescribe  emergency  contraception 
tor  women  to  keep  at  home,  in  case  it 
is  needed. 

The  new  service  is  claimed  to  be 
the  first  worldwide  to  "advance  pre- 
scribe". Women  who  phone  the  BPAS 
Actionlinc  (08457  304030)  are  given 
an  appointment  at  their  nearest  con- 
sultation centre,  which  costs  ±10  and 
includes  one  treatment  pack. 

The  doctor  checks  there  are  no  con- 
tra-indications  and  explains  possible 
side  effects,  advising  that  the  method 
is  not  reliable  enough  to  be  used  regu- 
larly and  does  not  protect  against  sex- 
ually transmitted  diseases.  Women  are 
given  written  information  on  how  to 
use  the  treatment  in  case  it  is  needed. 
They  will  be  advised  to  see  a  doctor  if 
they  have  not  started  a  period  within 
three  weeks. 

Ann  Furedi,  BPAS  director  of  com- 
munications, said:  "As  Britain's  largest 
provider  of  abortion  services,  we 
know  that  many  women  who  have 
had  unprotected  sex  would  have  used 
emergency  contraception  if  they  had 
been  able  to  obtain  it  more  easily.  Sex 
isn't  always  planned  and  this  service 
allows  women  to  be  prepared  for  the 
unexpected." 

Recent  research  has  shown  that  the 
method  is  SO  per  cent  more  effective  if 
taken  in  the  first  12  hours  after  sex. 
•  The  Family  Planning  Association 
gives  further  support  for  hormonal 
and  emergency  contraception  to  be 
available  OTC  from  pharmacies,  in  a 
report  published  last  week  on  'Sexual 
and  reproductive  health  and  rights  in 
the  UK'.  Nurses  could  run  family  plan- 
ning clinics  with  doctor  back-up,  the 
report  says.  Experience  in  the  US 
shows  that  pharmacists  can  supply 
emergency  contraception  appropri- 
ately in  line  with  protocols  agreed 
with  doctors. 


NPA  'disappointed'  over 
mandatory  dispenser  training 


The  National  Pharmaceutical 
Association  Board  is  "disappointed" 
that  the  Royal  Pharmaceutical  Society 
has  reaffirmed  its  intention  to  intro- 
duce mandatory  training  for  dispens- 
ing technicians  by  2005. 

Maintaining  the  view  that  the 
RPSGB's  decision  has  been  taken  "pre- 
maturely and  without  any  sound 
research  or  evidence  to  support  it  ", 
the  Board  noted  at  its  meeting  last 
week  that  the  RPSGB  had  accepted 
the  Board's  view  that  standard  operat- 
ing procedures  (SOPs)  should  provide 
the  basis  for  identification  of  training 
needs. 

The  NPA  had  requested  that  the 
RPSGB  Council  should  postpone  any 
decision  about  the  introduction  of 
new  training  requirements  until  all  the 
issues  around  the  concept  had  been 
explored.  These  included  cost,  how 
much  time  would  actually  be  freed  up 
for  the  pharmacist,  and  what  standards 
of  training  would  be  required. 

It  has  been  agreed  that  the  NPA  will 
work  with  the  Society  on  the  develop- 
ment and  introduction  of  SOPs  into 
the  dispensing  process. 
Millennium  holiday  The  NPA  is  recom- 
mending that  members  make  sure  they 
have  sufficient  staff  cover  before  finalis- 
ing rota  arrangements  over  the  millen- 
nium period  with  health  authorities. 

Most  HAs  seem  to  be  negotiating 
pharmacy  opening  times  over  the  hol- 
iday period  with  LPCs.Although  agree- 
ing that  arrangements  should  be  left  to 
local  negotiation,  the  NPA  Board  is 
concerned  that  some  pharmacists 
might  commit  to  rota  services  without 
first  checking  to  see  if  their  staff  were 
prepared  to  work  these  hours. 

Director  John  D'Arcy  said  the  NPA 
and  Company  Chemists'  Association 
have  already  alerted  the  Year  2000 
Pharmaceutical  Alliance  to  several 
issues  of  concern  to  community  phar- 


macy, including  the  need  tor  28-day  pre- 
scribing, and  greater  flexibility  in  emer- 
gency supply  and  supply  to  addicts. 
Primary  Care  Trusts  The  Board  consid- 
ered a  report  outlining  the  implica- 
tions of  PCTs  for  community  pharma- 
cy. It  is  crucial  that  community  phar- 
macy is  fully  involved  in  the  formation 
and  operation  of  PCTs  and,  in  particu- 
lar, that  community  pharmacists  in 
each  area  should  seek  representation 
on  their  local  Trust  executive,  as  the 
trusts  will  enjoy  considerable  autono- 
my in  determining  and  purchasing 
local  healthcare  services. 
Clinical  governance  The  Board  received 
a  report  of  a  partners  forum'  meeting 
attended  by  representatives  of  the  NPA, 
RPSGB,  PSNC,  CCA  and  GHP  to  consid- 
er the  implications  of  clinical  gover- 
nance on  the  pharmacy  profession.The 
forum  has  agreed  to  draft  a  joint  letter 
to  all  HAs  promoting  pharmacists' 
involvement  in  clinical  governance. 
Drug  Tariff  Transparency  The  NPA  has 
written  to  Prescription  Pricing 
Authority  chief  executive  Nick  Scholte, 
about  what  it  sees  as  a  lack  of  trans- 
parency in  the  Drug  Tariff.  In  the  letter, 
Mr  D'Arcy  has  outlined  a  number  of 
aspects  in  the  Tariff  that  cause  prob- 


lems with  pharmacist  reimbursement 
including:  broken  bulk  dispensing;  orig- 
inal packs;  special  containers  and  calen- 
dar packs;  parallel  imports;  the  Black 
List;  the  Selected  List  Scheme;  portable 
oxygen  cylinders  and  zero  discount.  He 
has  asked  Mr  Scholte  to  consider  the 
best  way  forward  in  attempting  to 
remove  these  anomalies. 
European  Monetary  Union  The  NPA  and 
CCA  have  met  twice  recently  to  con- 
sider the  implications  for  pharmacy  of 
introducing  a  single  currency  in  the 
UK,  including  the  likely  costs  in  terms 
of  staff  training,  changes  to  IT  systems 
and  the  costs  of  cash  changeover. 
Food  Standards  Agency  The  Board  was 
pleased  to  hear  that  the  Government 
had  scrapped  plans  to  introduce  a  levy 
on  certain  types  of  food  premises  to 
help  pay  for  establishing  the  new  FSA. 
The  Agency  will  instead  be  financed 
through  public  taxation. 
Commonwealth  Pharmacists'  Association 
Dinner  The  Association  is  to  donate 
±1,000  to  support  the  dinner  being 
held  on  July  8  to  raise  funds  for  the  CPA. 
The  funds  will  be  used  to  provide 
recent  editions  of  pharmacy  books  and 
journals  to  pharmacy  schools  in  third 
world  Commonwealth  countries. 


NPA  supports  prescription  data  sales  appeal 


The  NPA  is  to  offer  its  support  to  IMS 
in  its  application  to  the  Court  of 
Appeal  for  an  expedited  hearing  to 
consider  the  dispute  over  the  supply 
of  anonymised  prescription  data  to 
third  party  companies. 

In  May,  IMS  had  challenged 
Department  of  Health  guidance  advis- 
ing GPs  that  the  supply  of  this  type  of 
data  to  third  parties  constituted  a 
breach  of  patient  confidence.Although 
the  judicial  hearing  had  been  unsuc- 
cessful, IMS  had  been  granted  leave  to 
appeal.As  the  issue  has  implications  for 


NPA  members  -  all  decisions  taken  in 
the  everyday  management  of  their 
business  rely  on  data  obtained  from 
prescriptions  -  the  Board  believes 
there  is  a  need  to  clarify  the  situation. 

The  judgement  had  muddied  the 
waters'  with  regard  to  the  acceptabili- 
ty of  onward  supply  of  information 
derived  from  the  prescription  form.  In 
supporting  IMS,  the  NPA  hopes  the 
action  will  allow  members  to  know 
what  types  of  information  they  may 
use  in  their  business  and  what  can  be 
supplied  to  third  parties. 
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HOSPITAL  REPORT 


The  right  people 
in  the  right  place 

One  of  the  latest,  and  last,  letters  to 
come  out  of  the  Scottish  Office 
Department  of  Health  before  it 
becomes  the  Scottish  Executive 
Department  of  Health  is  Guidance  on 
the  appointment  of  senior  pharmacists 
in  health  boards  and  NHS  trusts'. 

Written  by  the  chief  pharmacist, 
William  Scott,  the  intention  is  to  use 
the  re-organisation  of  trusts  to  over- 
haul the  procedures  for  appointing 
senior  pharmacists.  The  models  sug- 
gested bear  a  striking  similarity  to  the 
way  consultant  medical  staff  are  cur- 
rently appointed  in  Scotland 


It  is  vital  that  the 
correct  criteria  are 
used  to  decide  on  an 
applicant's  suitability" 


The  guidance  suggests  that,  for 
health  board  appointments,  two  exter- 
nal pharmacy  assessors  should  be 
included.  For  trust  appointments,  one 
external  pharmacy  assessor  should  be 
included  for  acute  trusts  and  a  commu- 
nity pharmacist  member  of  the  area 
pharmaceutical  committee  should  be 
included  for  primary  care  trusts. 

The  letter  also  lists  appropriate 
assessors  and,  although  there  are  cur- 
rently only  four  names  each  for  health 
board  and  trust  appointments,  the  list 
will  expand  in  the  future. 

What  will  be  the  outcome? 
Hopefully,  it  will  mean  that  the  highest 
calibre  applicants  are  the  ones 
appointed  to  chief  pharmacist  posts.  It 
will  ensure  that  there  is  consistency  in 
appointments  throughout  Scotland, 
and  that  there  is  coherence  in  the 
direction  of  pharmacy  in  the  NHSiS. 

This  can  only  benefit  the  service.  It 
is  vital,  though,  that  the  correct  criteria 
are  used  when  deciding  on  an  appli- 
cant's suitability.  It  is  all  very  well 
appointing  a  person  of  clinical  exper- 
tise, but  if  their  management  capability 
is  limited,  the  service  may  suffer. 

There  is  no  doubt  that  the  timing  of 
the  letter  is  crucial.  Only  three  Scottish 
trust  chief  pharmacists  have  been 
appointed  so  far. The  rest  should  be  in 
post  by  the  end  of  the  year. 

The  final  verdict  must  wait  until 
then.  It  is  an  important  precedent.  It 
would  certainly  be  useful  in  the  rest  of 
the  UK,  but  any  similar  instruction  will 
need  to  wait  until  the  appointment  of 
a  new  chief  pharmacist  at  the  DoH. 
Contributed  by  a  senior  hospital 
pharmacist 


A 


prescribing? 

The  opposition  by  the  British  Medical 
Association  to  pharmacists  becoming 
dependent  prescribers,  following  the 
Crown  Report,  is  as  unsurprising  as  it 
was  predictable.  Comments  by  the 
Association  of  the  British 
Pharmaceutical  Industry  are,  however, 
far  more  constructive. 

It  is  easy  to  be  enthusiastic  over  a 
role  that  I  know  I  can  fulfil,  but  the 
reality  of  actually  applying  that  role  to 
a  practice  setting  is  more  difficult. 

For  dependent  prescribing  by 
pharmacists  to  succeed,  a 
fundamental  reappraisal  of  the 
relationship  between  community 
pharmacy  practice  and  general 
medical  practitioners  will  be 
essential.  However  efficient  my 
training,  patient  benefit  can  only  be 
achieved  if  doctors  see  my 
interventions  as  complementary  and 
actively  encourage  my  involvement. 

For  too  long  the  pharmaceutical 
industry  has  concentrated  its  efforts 
on  selling'  to  CPs,  and  if  I  have  any 
criticism  of  the  ABPI's  comments,  it  is 
its  concern  for  the  pharmacist's 
integrity. 

In  a  time  of  evidence-based 
medicine,  people  in  glass  houses 
shouldn't  throw  stones  and  although 
this  concern  was  initially  irritating.  I 
have  now  taken  it  as  a  compliment 
The  industry  recognises  that  the 
combination  of  my  business  sense, 
ethics  and  new  training  in  evidence- 
based  medicine  could  provide  a 
powerful  force  to  reinforce  its 
message  of  cost-effective  prescribing. 

However,  the  ABPI  is  right  to  be 
concerned  about  the  infrastructure  of 
community  pharmacies  because  most 
businesses  are  still  dominated  by  the 
need  for  efficient  supply  rather  than 
the  delivery  of  clinical  expertise. 

But  if  this  new  role  is  properly 
defined,  then  the  necessary 
infrastructure  would  be  a 
prerequisite,  and  then  the  industry 
could  play  a  crucial  role. Already  some 
pharmaceutical  companies  are 
recognising  the  importance  of 
pharmacist  advisers  to  primary  care 
groups  and  trusts  and  are  offering 
training  to  facilitate  that  role. 


They  see  that  their  long-term 
interests  will  be  best  served  by  well 
trained  advisers.This  rationale  can 
easily  be  extended  to  community 
pharmacists  who  wish  to  become 
involved  as  dependent  prescribers. 

The  ABPI  is  concerned  that  its 
ability  to  sell' could  be  undermined 
by  conflicting  advice  from 
pharmacists.  But  therein  lies  both  the 
danger  and  the  opportunity. To 
continue  as  now  runs  the  risk  of 
seeing  dependent  prescribing 
introduced  without  industry 
involvement. 

The  opportunity  is  that  companies 
could  broker  the  necessary 
relationships  between  pharmacists 
and  CPs,  and  provide  the  dual  training 
that  should  ultimately  achieve  our 
collective  aim  of  providing  the  best 
possible  service  for  the  patient 

Drugs  and  driving: 
an  issue  waiting 
for  a  solution 

My  youngest  son  is  car  mad  and  the 
whole  house  groans  under  the  weight 
of  glossy  magazines  extolling  the 
virtues  of  the  latest  boy  racer's  fantasy 
car  When  he  is  not  around,  I  often 
open  those  inviting  pages  and  dream 
of  glories  past  and  how  things  might 
have  been  were  it  not  for  the  'people 
carrier' on  the  drive. 


Last  week  I  was  sneaking  a  look  at 
Auto  Express,  when  I  unexpectedly 
found  reality  rather  than  fantasy.A 
report  (that  I  now  remember  reading 
about  in  the  daily  paper)  suggested 
that  the  problem  of  prescribed  drugs 
affecting  driving  ability  could  be  as 
serious  as  that  of  alcohol. 

Warnings  to  patients  against  the 
affects  of  drugs  on  driving  are  a 
standard  component  of  counselling, 
but  the  problem  is  that  the  objectivity 
of  the  driver  as  the  determinant  of 
his/her  own  safety  is  obviously 
questionable 

With  alcohol  there  are  legal  blood 
limits  that  can  be  enforced,  but  no 
such  regulations  exist  for  drugs 
Researchers  at  the  University  of 
Surrey  are  undertaking  research  into 
the  effects  of  everyday  drugs  on 
driving  ability,  but  will  this  just 
quantify  the  problem  rather  than 
suggesting  a  solution' 

To  suggest  banning  driving  if 
certain  drugs  have  been  consumed 
would  not  only  create  a  furore  among 
motorists,  but  would  be 
unenforceable. 

However,  if  the  results  of  the  Surrey 
University  study  are  as  frightening  as 
predicted,  then  advice  in  summaries 
of  product  characteristics  may  be 
inevitable,  if  only  to  protect  the 
manufacturers' legal  positron. Then  it 
will  be  up  to  government  to 
determine  the  practicality  of  making 
don't  drug  and  drive'  an  enforceable 
offence. 
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News  exti 


ieh?  says  hair 
s  treatments 


are 


A  Which? 
report  into 
hair  loss  treat- 
ments claims 
that  most  are 
ineffective. 

The  report 
concludes 
that  hair  loss 
is  very  com- 
mon, and  "the  best  thing  may  be  to  live 
with  it".  It  points  out  that  Regaine 
Regular  and  Extra  Strengths  are  the 
only  products  licensed  by  the 
Medicines  Control  Agency.  But  "minox- 
idil doesn't  stop  hair  loss  -  it  only  puts 
off  the  inevitable,  and  won't  work  for 
everyone". 

Most  of  the  herbal  preparations  in 
the  report  were  slated.  For  example, 
Nourkin  shampoo,  lotion  and  tablet 
are  "an  expensive  set  of  products  with 
no  reliable  proof  of  effectiveness".  And 
according  to  Which'!1,  Bioscalin's  claim 
to  improve  growth  is  not  supported  by 
the  research  evidence. 

There  is  no  "cure"  for  male  pattern 
baldness,  and  the  report  suggests 
surgery  or  wearing  a  hairpiece  may  be 
the  most  effective  treatments.  If  hair 
loss  is  caused  by  some  of  the  less  com- 
mon causes,  such  as  infection,  treat- 
ment could  be  effective. 

Advice  offered  by  hair  loss  clinics 
was  criticised  as  variable. 

Guidelines  on  antibiotics 
in  farming 

The  Responsible  Use  of  Medicines  in 
Agriculture  Alliance  (RUMA)  is  produc- 
ing guidelines  on  the  prudent  use  of 
antimicrobials  in  farming. 

The  first  two  sets  of  guidelines  -  for 
pig  and  poultry  farmers  -  were  pub- 
lished last  week.  Among  the  recom- 
mendations are  that  medication  should 
start  only  on  veterinary  prescription, 
that  the  course  of  treatment  is  com- 
pleted at  the  correct  dosage  and  that 
farmers  comply  with  the  appropriate 
withdrawal  period  before  slaughter. 


First  reviews  of  vitamins  and  minerals 


The  Government's  Expert  Group  on 
Vitamins  and  Minerals  met  this  week 
to  start  reviewing  the  levels  of  vita- 
mins and  minerals  associated  with 
adverse  effects. 

The  group  intended  to  look  first  at 
selenium,  zinc,  copper,  germanium  and 
vitamin  C.  It  aims  to  establish  principles 
to  control  the  safety  of  supplements 
under  food  law  and  to  recommend 


maximum  intakes  if  appropriate. 

The  group  is  inviting  written  evi- 
dence on  the  safety  or  toxicity  of  vita- 
mins and  minerals.  Details  from  the 
group's  secretariat,  Ministry  of 
Agriculture,  Fisheries  and  Food,  Room 
306B,  Ergon  House,  17  Smith  Square, 
London  SW1P  3JR.  A  new  web  site 
on  the  group's  work  is  on 
www.doh.gov.uk/evm.htm. 


Prescription  forms: 
changes  on  the  way 


From  October,  pharmacy  and  appli- 
ance contractors  in  England  and  Wales 
will  receive  their  contractor  invoices 
direct  from  the  Prescription  Pricing 
Authority  each  month.  In  addition,  a 
new  version  of  the  prescription  form 
will  be  introduced  next  month  to  take 
into  account  changes  in  the  tax  credit 
status  of  patients. 

Explaining  the  distribution  changes 
for  contractor  invoice  forms  FP34C 
and  FP34A,the  NHS  Executive  says  that 
the  PPA  has  experienced  difficulties 
due  to  the  variable  quality  of  the 
invoice  forms  submitted  by  contrac- 
tors. Out  of  date  versions  have  also 
been  used.  After  discussions  with 
Pharmaceutical  Services  Negotiating 
Authority,  the  NHSE  has  agreed  that  the 
PPA  should  print  and  distribute  the 
invoice  forms. 

Health  authority  produced  FP34C 


and  FP34A  forms  should  be  used  to 
submit  prescription  forms  up  to  the 
end  of  September.  From  October,  the 
PPA  will  distribute  the  forms  along 
with  the  address  labels,  which  should 
be  used  to  dispatch  October  prescrip- 
tions at  the  beginning  of  November. 

Following  the  introduction  of  work- 
ing families  tax  credit  (WFTC)  and  dis- 
abled persons  tax  credit  (DPTC)  on 
October  5,  eligible  patients  will  be 
able  to  claim  exemption  from  pre- 
scription and  other  NHS  charges. 

As  such,  1298' versions  of  prescrip- 
tion forms  are  being  updated  to  reflect 
this,  with  new  forms  being  produced 
from  next  month.  The  main  changes 
will  be  to  the  back  of  the  form,  with 
only  minor  changes  made  to  the  front. 
The  new  versions  will  be  coded 
'0899',  starting  initially  with  FP10 
forms. 


BMA  leader  hits 
out  at  Government 

The  leader  of  Britain's  doctors  has 
called  on  the  Prime  Minister  to  slow 
the  pace  of  change  in  the  NHS  and  has 
accused  him  of  alienating  the  entire 
medical  profession. 

Speaking  at  the  British  Medical 
Association's  annual  meeting  in 
Belfast,  chairman  Dr  Ian  Bogle  said 
doctors  had  been  excluded  froml 
government  plans  for  the  NHS,  leaving;i 
them  apprehensive  and  fearful  fori 
the  future. 

He  accused  the  Government  of 
floating  policy  initiatives  by  feedingii 
stories  to  friendly  journalists  rather 
than  by  consultation  with  those  who 
would  have  to  make  the  proposals 
work.The  Government  was  pandering;; 
to  public  opinion  with  plans  for 
walk-in  clinics,  he  said,  which  he 
doubted  would  relieve  pressure  on 
the  NHS. 

Dr  Bogle  believed  there  was  a  drive 
to  undervalue  what  doctors  did  and  I 
the  public's  confidence  in  the  profes-j 
sion.  While  supporting  moves  to| 
improve  poor  performance,  he  said 
that  adverse  publicity  -  some  of  it 
whipped  up  by  spin  doctors  -  was 
confusing  patients  into  believing  poor 
practice  was  far  more  common  than  it 
was. 

Professional  morale  had  never  been 
so  low  and  if  he  were  starting  on  his 
career  today  he  would  think  twice 
before  signing  up  for  the  "abuse, 
exploitation  and  oppressive  bureaucra- 
cy that  seem  to  have  become  part  of 
the  doctor's  job  description",  he  said. 


Demand  for  NHS  Direct  much  lower  than  anticipated 


A  report  on  NHS  Direct  has  raised  the 
question  of  whether  the  telephone 
triage  service  is  ready  for  expansion. 

Although  the  Prime  Minister 
announced  recently  that  the  number 
of  NHS  Direct  services  would  be 
increased,  the  report  says  that  demand 
for  the  service  has  been  much  lower 
than  anticipated.  In  the  first  eight 

Further  guidelines  are  being  finalised 
for  the  dairy,  beef  and  sheep  sectors. 
The  alliance  is  a  coalition  of  agric- 
ultural, veterinary, 
pharmaceutical  and 
retail  interests,  inclu- 
ding the  Animal 
Health  Distribution 
Association,  National 
Office  of  Animal 
Health  and  the 
British  Retail  Consor- 
tium. The  guidelines 
I  will  be  distributed 
at  key  agricultural 
events  and  through 
member  organisa- 
tions. 


months,  calls  were  only  at  a  third  of 
predicted  levels.  In  addition,  rates  of 
calls  varied  six-fold  between  the  three 
pilot  areas,  which  could  cause  prob- 
lems if  popularity  grows,  especially  if 
there  are  problems  in  recruiting  nurs- 
es to  staff  the  helpline. 

Consistency  in  advice  has  been 
another  problem,  with  "substantial"  dif- 
ferences in  numbers  of  callers  referred 
to  accident  and  emergency  depart- 
ments. No  effect  was  detected  on 
other  services,  such  as  999  calls,  A&E 
attendance  or  calls  to  GP  co-opera- 
tives, either  in  overall  numbers  or  in 
the  severity  of  the  cases. 

"On  the  basis  of  these  results,  and  a 
considerable  existing  body  of  knowl- 
edge about  demand  management  on 
primary  care,  there  are  several  reasons 
to  be  wary  of  extending  NHS  Direct," 
says  the  report  in  last  week's  British 
Medical  Journal  (BMJ  319:  p5,July  3). 

While  NHS  Direct  is  popular  with 
those  who  actually  use  it,  "the  service 
may  be  offering  an  instant,  but  unnec- 
essary, response  to  anxieties  which 
would  otherwise  resolve  without 


recourse  to  the  NHS  Budget,"  suggest 
the  authors. 

"A  high  proportion  of  callers  was 
advised  to  contact  their  GP  or  an  A&E 
department,  and  evidence  is  not  yet 
available  on  whether  that  advice  was 
appropriate  or  what  the  callers  would 
have  done  in  the  absence  of  telephone  | 
advice."  As  such,  the  service  is  being 
extended  without  evidence  of  the  j 
impact  on  demand  for  other  primary 
care  services. 

The  authors  go  on  to  criticise  the 
lack  of  continuity  of  care,  as  the  caller 
is  not  known  to  the  NHS  Direct  opera- 
tor. "It  may  be  more  appropriate  for 
NHS  Direct  to  focus  on  providing  infor- 
mation about  health  and  illness, 
encouraging  nurse  triage  to  develop 
through  carefully  constructed  relation- 
ships with  GP  co-operatives." 

Another  point  to  be  considered  is 
that  of  the  walk-in  centres  and  other 
first  point  of  contact  health  services. 
"There  is  a  danger  that  these  services 
will  foster  inefficiency,"  say  Dominique 
Florin  and  Rebecca  Rosen,  both  fel- 
lows at  the  King's  Fund,  London. 
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OVARTIS 


We've  transforroe4  sales  with  our  great  new  formula  plus  our 
eye -catch in g  a4s-  Ex-Lax  Senna  has  grown  83%  in  the  past 
year  an4  to4ay  comman4s  14.9%  of  the  total  laxative  market* 
5o  now  with  a  new  larger  48  size  an4  the  highest  cash  rate  ^ 
of  sales  per  pack  -  4on't  let  success  flutter  away  from  you.  4 


EX-LAX 


Senna  (Sennosides) 


PRESCRIBING  INFORMATION.  Presentation:  Chocolate  tablets  containing  25mg  Sennosides  60%  USP  (equivalent  to  15mg  sennosides).  Indications:  For  the  relief  of 
constipation.  Dosage  and  Administration:  Adults  and  children  over  12  years  1  tablet,  children  6-12  years  V2  tablet.  Not  recommended  for  children  under 
6  years.  The  tablets  are  ideally  taken  at  bedtime.  Contraindications:  If  laxatives  are  needed  every  day  or  there  is  persistent  abdominal  pain.  Side  effects:  Temporary  mild 
griping  may  occur.  Legal  category:  GSL.  Retail  price:  6's  £0.99,  18's  £2.15,  48's  £4.49.  PL:  0030/0131.  PL  Holder:  Novartis  Consumer  Health,  Horsham,  RH12  5AB. 
For  further  information,  please  contact  Sales  Support  on  01403  323  945.  Novartis  Consumer  Health,  Wimblehurst  Road,  Horsham,  West  Sussex  RH12  5AB.  Tel:  01403  210211. 

A  £500,000  NATIONAL  PRESS  CAMPAIGN  YOUR  CUSTOMERS  CAN'T  MISS 

"  Ret:  Nielsen  data  on  file 


AstraZeneca  latest 


The  newly  merged  AstraZeneca  has 
introduced  two  new  products:  Losec 
Infusion  andTonocard. 

Losec  Infusion  (five  vials,  basic  NHS 
price  £27.50),  containing  40mg 
omeprazole,  has  a  rapid  onset  of  action 
and  will  benefit  patients  who  need 
peri-operative  prophylaxis  of  acid 
aspiration  and  patients  who  need 
short-term  acid  suppression,  but  who 
are  too  ill  to  take  oral  therapy. 

The  infusion  comes  as  a  powder 
which  should  be  dissolved  in  either 
100ml  normal  saline  for  infusion  or 
100ml  dextrose  5  per  cent  for  infusion 
before  being  administered  intra- 
venously over  20-30  minutes. 

AstraZeneca  has  also  launched 
Tonocard  (tocainide  4()0mg)  which 
has  been  available  only  on  a  named 
patient  basis  since  November  1997. 

Tocainide  is  indicated  for  the  treat- 
ment of  patients  with  life-threatening 
symptomatic  ventricular  tach- 
yarrhythmias, associated  with  severely 
compromised  left  ventricular  func- 
tion, who  do  not  respond  to  other 
therapy,  or  for  whom  other  therapy  is 
contra-indicated. 

The  dose  is  l,200mg  daily,  divided 
into  three  doses,  but  this  can  be 
increased  to  l,600-2,400mg  daily  if 
necessary.The  basic  NHS  price  for  100 
tablets  is  £16.35. 

AstraZeneca.  Tel:  01536  461146. 


Relenza  'flu  cure' 
given  green  light 


Glaxo  WeUcome's  new  flu  treatment, 
Relenza  (zanamivir),  has  been 
approved  for  sale  in  Europe  and  is 
expected  to  be  available  early  this 
autumn,  in  time  for  the  flu  season. 

Flu  vaccines  have  been  available  for 
some  time,  but  this  is  the  first  treat- 
ment for  both  influenza  A  and  B. 
Relenza  is  the  first  of  a  new  class  of 
drugs  called  neuraminidase  inhibitors, 
which  reduce  the  duration,  severity 
and  complications  of  flu. 

Relenza  comes  as  a  dry  powder 
inhaler,  which  acts  directly  on  the  res- 
piratory airways.  The  recommended 
dose  is  two  inhalations  twice  daily, 
equivalent  to  20mg,  for  five  days. 
Treatment  should  be  started  within 
two  days  of  the  onset  of  symptoms. 
Glaxo  Wellcome  says  a  course  of  treat- 
ment will  cost  under  £30. 

GPs  are  worried  that  demand  for 
the  new  drug  could  stretch  the  NHS 
drug  budgets.  Chairman  of  the  British 
Medical  Association's  GP  Committee, 
Dr  John  Chisholm,  said  review  of  this 
new  class  of  treatments  should  be  an 
urgent   priority   for  the  National 


MEDICAL  MATTERS 


Institute  for  Clinical  Excellence. 

"Because  these  new  drugs  are  only 
effective  if  given  within  the  first  cou- 
ple of  days  of  the  onset  of  symptoms, 
and  because  the  early  symptoms  of 
influenza  are  similar  to  those  of  other, 
milder,  respiratory  tract  infections, 
these  drugs  will  potentially  lead  to 
enormous  patient  demand  and  huge 
additional  pressure  on  GPs  and  prima- 
ry care  services  and  budgets." 

Glaxo  Wellcome  responded  by  say- 
ing it  did  not  want  to  see  an  increase  in 
inappropriate  GP  visits,  and  pointed 
out  that  only  3  per  cent  of  the  popula- 
tion in  England  and  Wales  consult  their 
GP  with  flu  and  flu-like  illnesses  each 
year. 

The  company  is  currently  working 
to  develop  a  flu  management  pro- 
gramme, and  says  it  will  support  GPs 
in  identifying  target  groups  such  as 
high  risk  patients  and  people  with 
important  commitments',  such  as 
basic  utility  workers  and  healthcare 
professionals. 
Glaxo  Wellcome  UK  Ltd. 
Tel:  0181  990  9000. 


National  children's  formulary  a  first 


The  UK's  first  national  children's  for- 
mulary has  been  launched,  providing 
pharmacists  and  doctors  with  a  thor- 
oughly researched  reference  source  of 
licensed  and  unlicensed  children's 
medicines. 

Medicines  for  Children,  produced 
by  the  Royal  College  of  Paediatrics  and 
Child  Health  in  collaboration  with  the 
Neonatal  and  Paediatric  Pharmacists 
Group,  outlines  current  practice  by 
drawing  on  the  clinical  experience 
and  observations  of  more  than  100 
paediatricians,  pharmacists,  GPs,  dieti- 
tians and  nurses. 

Ten  per  cent  of  drugs  prescribed  for 
children  in  the  community  and  40  per 
cent  of  those  prescribed  in  hospital 
are  outside  a  product's  licensed  indica- 
tions. 


The  book  is  divided  into  three  sec- 
tions: 

•  a  management  guidelines  section 

•  a  list  of  drug  monographs  on  the 
different  diseases 

•  a  nutritional  section  giving  ingredi- 
ents of  special  foods  such  as  gluten- 
free  products  and  enteral  feeds. 

The  drug  monographs  are  listed 
generically  and  list  doses  by  age  and 
child's  weight.  As  well  as  outlining  cur- 
rent practice,  the  book  also  aims  to 
identify'  medicines  that  need  further 
evaluation. 

The  formulary  is  a  result  of  three 
years'  work  involving  contributors  and 
reviewers  from  all  fields  of  childcare. 
Paediatric  formularies  have  been 
drawn  up  by  some  individual  hospitals 
in  the  past,  but  Medicines  for  Children 


is  the  first  time  a  comprehensive 
national  version  has  been  produced. 

Dr  Malcolm  Partridge,  chairman  of 
the  Neonatal  and  Paediatric 
Pharmacists  Group,  said  at  the  launch: 
"Pharmacists,  like  doctors,  owe  a  duty 
of  care  to  their  patients.  Medicines  for 
Children  instils  a  higher  level  of  confi- 
dence in  the  prescribing  and  dispens- 
ing of  medicines  for  children." 

Professor  David  Baum,  president  of 
the  Royal  College  of  Paediatrics  and 
Child  Health,  called  the  book  a  work  of 
"great  scholarship"  and  said  it  was 
intended  as  a  manual  of  safety,  pro- 
duced with  the  best  intentions  of  the 
child  in  mind. 

Copies  of  the  book  can  be  obtained 
direct  from  B&MBC  Books  Ltd  on  tel: 
01425  471525. 


IN  BRIEF 
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Norton's  generic  launches 
Norton  claims  to  be  the  first  in  the 
UK  to  get  MCA  approval  to  launch 
generic  fluoxetine  and  enalapril 
immediately   after  their  patents 
expire.  Eli  Lilly's  Prozac  comes  off 
patent  on  January  9,  2000,  while 
the  patent  for  MSD's  Innovace 
expires  on  December  10. 
Norton  Healthcare. 
Tel:  08705  020304. 

Zoton  15mg  price  cut 
Wyeth  has  cut  the  price  of  its  proton 
pump  inhibitor  Zoton  15mg  (lanso- 
prazole) by  25  per  cent  from  £1 8.95 
for  28  tablets  to  £14.21.  Wyeth 
claims  Zoton  1 5mg  is  now  the  UK's 
lowest  priced  PPI  -  28-day  treat- 
ment with  omeprazole  20mg  costs 
£30.13  and  with  omeprazole  lOmg 
£19.95  (see  also  p32). 
Wyeth  Laboratories. 
Tel:  01 628  604377. 

Flixotide  becomes  cheaper  too 

The  price  of  Flixotide  (fluticasone) 
50mcg  MDI  has  been  cut  by  Allen  & 
Hanburys  to  £5.85,  less  than  that  of 
Becotide  (beclomethasone)  1  OOmcg 
MDI  which  is  priced  at  £6.19  (see 
also  p32). 
Allen  &  Hanburys. 
Tel:  0181  990  9888. 

Tegretol  Retard  PIL  error 
Novartis  is  warning  that  the  patient 
information    leaflet   for  Tegretol 
Retard  carries  incorrect  dose  details. 
The  leaflet  states  the  normal  dose  is 
300-400mg  twice  a  day,  instead  of 
400-600mg  twice  a  day,  correlating 
with    a    total    dose    of  800- 
l,200mg/day.  The  leaflets  will  be 
replaced  as  soon  as  possible. 
Novartis  Pharmaceuticals. 
Tel:  01276  692255. 

Privacom  from  Typharm 
Privacom  is  a  new  clotrimazole 
500mg  pessary  from  Typharm.  The 
trade  price  is  £3.30  for  a  single  dose. 
Typharm  Ltd.  Tel:  01202  734100. 

Askina  saline  ampoules 
Askina  Jet  sterile  saline  ampoules 
are  now  available  from  B  Braun  for 
wound  cleansing  and  irrigation.  The 
ampoules  come  in  10ml,  20ml  and 
30ml  sizes  priced  £5.52,  £6.24  and 
£7.20  respectively  for  a  box  of  24. 
B  Braun  Medical. 
Tel:  0114  225  9000. 
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Our  priority  is  to  be  the  first  choice  wholesaler  for  pharmacists  and  number  1  in  our  market 
by  striving  for  excellence  in  everything  we  do.  This  we  achieve  by  maintaining  the  highest 
possible  service  levels,  ensuring  our  product  range  and  stocks  are  at  their  optimum  and 
by  providing  a  mix  of  support  that  is  second  to  none.  Our  expertise  gained  from  over 
60  years  of  delivering  healthcare  enables  us  to  clearly  understand  the  exacting  requirements  LJniChORfl 
of  the  independent  pharmacist.  These  we  deliver  via  a  service  of  unrivalled  excellence.       Delivering  Healthcare 


EXCELLENCE 


UniChem  Ltd.,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  0181  391  2323 


Summer  boost  for 
Jungle  Formula 

Chefaro  UK  is  supporting  its  Jungle 
Formula  insect  repellent  range  with  a 
regional  TV  campaign,  at  the  height  of 
the  summer  season. 

The  campaign  will  run  in  the 
Central.Anglia,  Grampian  and 
Scottish  regions  from  July  1 2  for  two 
weeks. 

The  commercial  is  set  in  a 
suburban  garden,  seen 
through  the  eyes  of  a  wasp. 
The  wasp  swoops  down,  aiming  for 
human  targets,  only  to  find 
they  have  all  used  Jungle 
Formula. 

Part  of  a  £500,000  support 
package,  the  campaign  will  continue 
in  August. 

•  The  Jungle  Formula  range  holds  a 

42.7  per  cent  brand  share  of  the 

insect  repellent  market 

and  is  growing  at  a  rate  of  18.9  per 

cent  year  on  year  (Information 

Resources  52  weeks  ending  May  16, 

1999). 

Chefaro  UK  Ltd. 
Tel:  01480  421800. 


A  gem  of  a  razor  from 
Wilkinson  Sword 


Wilkinson  Sword  will  launch  a  new 
super  system  razor  in  September, 
backed  by  a  £13  million  marketing 
campaign. 

Targeted  at  1 6-24-year-old  men, 
the 

Wilkinson 
Sword  FX 
Diamond 
has  been 
developed 
with  new 
wet  shaving 
technology. 

The 
company 
says  the 
launch  is 
the 

culmination 
of  over  ten 
years  of 
research 

and  development  into  alpha 
diamond  coatings. 

The  new  razor  features  alpha 
diamond  coated  blades  to  provide 
improved  sharpness,  hardness  and 
durability. The  blades  are  designed  to 
stay  sharper  longer  for  consistently 
good  shaves. 

The  flexible  blades  also  feature  a 
guard  bar,  to  aid  shaving 
preparation,  and  a  blue  lubricating 
strip  enriched  with  vitamin  E  and 


HEX  Jm&l  t 
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Herbal  dental  range  from  the  US 


SVPTrading  is  launching  two  herbal  products  from  the 
Natural  Dentist  range  in  the  UK. 

Herbal  Mouth  and  Gum  Therapy  is  a  daily 
oral  rinse  and  demulcent.  It  is  formulated 
to  soothe  swollen  gums  and  relieve  sr- 
irritated  gums. 

Herbal  Toothpaste  and  Gum  Therapy 
is  an  anti-cavity  toothpaste  with  natur; 
fluoride  and  baking  gg^jjjjijai 
soda. 

The  products  have  a 
fresh  minty  flavour 
and  herbal  ingredients 
include  echinacea, 
goldenseal  and  calendula.  Retail  price  for  both  is  £4.95 
SVP  Trading. 
Tel:  0171  589  8950. 


I  s 


aloe  vera,  to  help  reduce  skin 
irritations. 

The  handle  is  ergonomically 
designed  with  a  tactile  rubber 
underside  and  a  brushed  matte 
metallic 
upper  side. 
The  base  of 
the  handle 
features  a 
diamond 
icon  to 
reinforce 
the 

signature 
alpha 
diamond 
blade 

technology. 

Presented 
in  a  stand 
with  a  multi- 
functional 
lid,  the  razor  is  protected  for 
travelling  and  storage. 

The  launch  campaign  will  include 
advertising,  PR  and  promotional 
activities. 

Retailing  at  £4.99,  the  razor  will 
come  with  two  blades.  Blades 
will  be  available  in  packs 
of  four  (rsp  £4.75)  and  eight  (rsp 
£8.49). 

Wilkinson  Sword. 
Tel:  01670  713421. 


Diflucan  One  is 
back  on  TV 

Pfizer  Consumer  Healthcare's 
Diflucan  One  vaginal  thrush 
treatment  is  back  on  TV  as  part  of  a 
£2.25  million  advertising  campaign. 

The  commercial  features  a  young 
woman  entering  a  restaurant  where 
she  meets  a  female  friend  and  takes  a 
Diflucan  One  capsule  with  a  glass  of 
water  in  full  view  of  the  other  diners. 

The  campaign  is  being  broadcast 
during  prime  time  on  ITV. 
•  Recent  research  shows  an  overall 
growth  in  the  thrush  market  of  8.5 
per  cent 

Pfizer  Consumer  Healthcare. 
Tel:  01420  80841. 


Pharmacy 
promotion  for 
rehabilitation 
range 

Smith  &  Nephew  is  launching  a  new 
promotion  to  support  its  sales  of 
rehabilitation  products  through 
pharmacies. 

Pharmacists  who  order  £275  worth 
of  stock  from  Smith  &  Nephew's 
rehabilitation  range  will  receive  a  free 
large  stand.  If  they  order  £95  worth  of 
stock,  a  free  medium  stand  will  be 
given  away. 

The  company  is  also  offering 
pharmacists  free  products  from  the 
range  to  be  given  as  gifts  to 
consumers  who  spend  £25  or  more. 
Orders  of  £275  qualify  for  seven  free 
gift  products,  and  orders  of  £95  and 
top  up  orders  of  £60  qualify  for  seven 
free  gift  products. 

The  promotion  is  being  supported 
with  striking  new  stand  header  cards, 
window  stickers  and  offer  flashes. 

It  will  run  until  the  end  of  August. 
Smith  &  Nephew  Healthcare  Ltd. 
Tel:  01482  222200. 

A  round  of  veggies 
ease .... 


pi 


Whitehall  Laboratories  is 
supporting  its  Centrum 
multimineral-multivitamin 
supplement  with  radio 
advertising  for  the  first  time  this 
summer. 

The  two  lively  radio 
commercials  are  designed  to 
recruit  new  consumers  and  raise 
awareness  levels. 

A  round  of  veggies'  focuses  on 
a  group  of  men  buying  a  round' 
in  the  pub.  Instead  of  asking  for 
pints  of  beer,  they  ask  for  various 
vitamin-packed  vegetables. 

A  girls'  night  in'  is  portrayed  in 
the  second  commercial.  Instead 
of  revelling  in  the  taste  of  crisps, 
chocolate  and  pizza,  the  girls 
drool  over  tomatoes,  cabbages 
and  other  vegetable  delicacies. 

The  campaign  will  run  from 
July  19  for  three  weeks  on  Virgin, 
Capital,  Heart  and  Talk  radio 
stations. 

Whitehall  Laboratories  Ltd. 
Tel:  01628  669011. 
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Senokot  -  the  only  senna 
product  exclusive  to  sale 
through  pharmacy 


Senokot  -  the  Number 
One  cash  rate  of  sale 
laxative1 


J  J..  J  LI  A 

Natural  standardised  senna 

Predictable  overnight  constipation  relief. 


Counterooi 


answer 


Alternative  Hair  is  launching  a  new 
range  of  specialist  hair  products, 
devised  by  top  hairdressers,  with  the 
sole  aim  of  raising  money  for  the 
Leukaemia  Research  Fund 

Initially,^).  10  from  every  product 
sold  from  the  Alternative  Hair 
Collection  range  will  go  the  fund. 

The  products  are  being  launched  in 
Supcrdrug  and  will  be  sold  in 
pharmacies  and  hairdressing  salons. 

The  idea  is  for  pharmacies  to 
operate  a  referral  system  with  local 
salons  if  customers  want  more  advice 
on  the  range  from  a  professional 
hairdresser. 

The  range  comprises  shampoos, 
conditioners,  treatment  products, 
stylers  &  fixers,  and  shiners. 

Specialist  treatment  products 
include  Anti-Stress  Treatment  for 
massaging  into  scalps  that  feel  tense, 
dry  or  itchy,  and  Glosse  for  extra 
sleekness,  anti-frizz  and  split  ends 
control. 

Retail  prices  range  from  ±4.49  to 
£5.49. 

Alternative  Hair  Ltd. 
Tel:  01707  665880. 

Body  beautiful 
with  Bourjois 

Following  the  launch  of  its  body 
decoration  range,  Bourjois  is 
launching  a  second  wave  of  its 
new  collection  of  body  make-up 
in  August. 

Belle  de  Haut  en  Bas  is  a  fun 
range  of  eight  iridescent  and 
metallic  effect  powders,  creams 
and  gels  to  add  sparkle  to  the  face 
and  body. 

Retail  price  is  £6.50. 
Bourjois  Ltd. 
Tel:  0171  436  6110. 

It's  a  stick  up  from 


Quadra  Action  goes 
for  convenience 


L'Oreal  will  launch  a  new  stick 
foundation  in  its  cosmetics  range  in 
September. 

Quick  Stick  is  designed  to  be  long 
lasting  yet  easy  to  apply.  It  can  be  used 
for  all-over  coverage,  touching  up 
make-up  or  covering  imperfections. 

The  light  cream  is  formulated  to 
blend  easily,  and  it  transforms  into  a 
powder  upon  application  to  leave  a 
natural  looking  result. 

The  product  will  be  available  in  six 
shades.  Retail  price  is  around  £10.99. 
L'Oreal. 

Tel:  0171  937  5454. 


Philips  has  developed  its  new 
Philishave  Quadra  Action 
6000  range  of  electric 
shavers  to  deliver  a  quiet, 
close  and  convenient  shave. 

The  shaving  surface  has 
slots  to  deal  with  long  hairs 
and  holes  to  cut  the  shortest 
stubble.The  lift  and  cut 
technique  lifts  the  hair  with 
the  first  blade  to  cut  it  closer 
with  the  second  blade, 
allowing  hairs  to  be  cut 
below  the  skin  surface 
without  damaging  the  skin. 
Three  rotary  shaving  heads 
move  independently  to 
follow  facial  contours. 

The  shavers  are 
waterproof  and  can  be 
cleaned  easily  under  a  tap, 
without  having  to  dismantle  the 
whole  head.The  shaving  heads  are 
made  from  stainless  'maraging'  steel. 

Five  models  (£124.99-£189.99) 
can  be  used  from  either  a  mains 
power  supply  or  a  rechargeable 
battery.  When  fully  charged,  the 
battery  allows  for  up  to  70  minutes 
of  cordless  shaving  time,  with  a 
computer  controlled  battery 
management  system  that  includes  a 
backlit  LCD  battery  life  countdown 
display.  Automatic  voltage  selection 
and  low  voltage  boat  or  car  charging 


make  the  Quadra  Action  suitable  for 
travelling.A  sixth  model  operates 
from  the  mains  only  (£99.99). 

The  five  colours  used  have  been 
selected  by  colour  experts  to 
represent  lifestyle  groups  among 
men  who  shave. 

The  first  burst  of  a£l  million 
national  television  campaign  starts 
in  October,  followed  by  a  more 
intensive  campaign  in  November 
and  December. 
Philips  Home  Appliances. 
Tel:  0181  689  2166. 


ON  TV  NEXT  WEEK 


Arrid  XX:  C4,  C5 


Beconase  Allergy:  Sat 


Benadryl  Allergy  Relief:  All  areas 


Fujifilm  Multi:  C,  A,  HTV,  M,  CAR,  C4,  GMTV,  Sat,  C5 
Jungie  Formula  insect  repellent:  GTV,  stv,  c,  a 


Lipovitan:  rrv,  lwt,  gmtv,  C4,  C5 


NytOl:  All  areas  except  C 


Pearl  Drops  toothpolish:  C4,  C5,  Sat 


Poli-Grip:  GTV,  U,  STV,  G,  Y,  C,  A,  HTV,  W,  M,  CAR,  TT  

Rennie  Deflatine:  All  areas  except  GTV,  C,  CTV,  LWT,  CAR,  C4,  GMTV 

Sellers:  All  areas  except  C   

Sudocrem  antiseptic  healing  cream:  c,  gmtv  

Valerina  Night  Time:  c,w,M  

Vitalegs  herbal  gel:  gmtv  

Zi:  C4,  Sat   

Zirtek:  gmtv 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite,  STV 
Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 


ESSENTIAL  INFORMATION 
Imodium™  Plus 
Presentation:  Chewable  tablet  containing  Loperami. 
Hydrochloride  Ph  Eur  2mg  and  Simethicone  USP  equivalent 
125mg  polydimethylsiloxane.  Indications:  Imodium  Plus 
indicated  for  the  symptomatic  treatment  of  acute  diarrhoea 
adults  and  adolescents  over  12  years  when  acute  diarrhoea 
associated  with  gas-related  abdominal  discomfort  includi 
bloating,  cramps  or  flatulence  Dosage  and  administrate 
Adults  over  18:  Two  tablets  initially,  followed  by  one  tab 
after  every  loose  stool.  Young  adults  age  12-18:  1 
initially  followed  by  one  tablet  after  each  loose  stool.  Not  to 
used  for  children  under  12  years.  Maximum  dose:  Four  t 
in  24  hours,  limited  to  no  more  than  2  days  Cont 
indications:  Hypersensitivity  to  any  component  of  the  produ 
Acute  dysentery  characterised  by  blood  in  stool  or  high  fev 
Imodium  Plus  contains  sorbitol  and  should  therefore  not 
used  in  patients  with  sorbitol  intolerance  or  fructt 
intolerance  (i.e.  in  fructose  -1,6-diphosphatase  deficient 
Avoid  when  inhibition  of  peristalsis  is  undesirable.  Aci 
ulcerative  colitis  or  antibiotic-related  pseudomembranr 
colitis.  Precautions:  In  patients  with  (severe)  diarrhoea,  fl 
and  electrolyte  depletion  may  occur  In  such  cases,  appropri 
fluid  and  electrolyte  replacement  should  be  considered, 
symptoms  persist  for  more  than  48  hours,  treatment  should 
stopped  and  a  doctor  consulted.  Imodium  Plus  should  only 
used  during  pregnancy  or  lactation  on  the  advice  of  a  doc 
Medical  supervision  is  required  in  patients  with  severe  li 
dysfunction.  Diarrhoea  should  be  treated  causally  if  possil 
Drugs  prolonging  intestinal  transit  time  can  ind 
development  of  a  toxic  mega  colon  Discontinue  if  constipat 
and/or  abdominal  distension  develop  Side  effects:  Naui 
hypersensitivity  reactions  (e.g.  skin  rash),  headache, 
mouth,  cough,  chills,  taste  disturbance,  constipation  ant 
abdominal  distension.  Rarely,  paralytic  ileus,  usually  follow 
improper  use  Treatment  of  overdose:  If  CNS  depressior 
paralytic  ileus  occur  following  an  overdose,  naloxone  can 
given  as  an  antidote.  Repeated  doses  of  naloxone  may 
required  The  patient  should  be  monitored  for  CNS  depress 
for  at  least  48  hours.  Price:  6  tablets  £3.45, 18  tablets  £7.< 
Legal  category:  P.  PL:  13249/0020.  PL  Holder:  Johnsor 
Johnson. MSD  Consumer  Pharmaceuticals,  Enterprise  Hoi 
Station  Road,  Loudwater,  High  Wycombe,  Bucks,  HP109L 


Imodium™ 

Presentation:  Capsule  containing  loperamide  hydrochlo: 
2mg  Indications:  P:  Symptomatic  treatment  of  ac 
diarrhoea  associated  with  IBS  in  adults  following  in 
diagnosis  by  a  doctor.  P  &  GSL:  Symptomatic  treatmenl 
acute  diarrhoea  in  adults  and  children  over  12  years 
Dosage  and  administration:  Adults  and  children  over  12:  l| 

capsules  initially,  followed  by  one  capsule  after  every  loH  

stool .  Usual  dose  is  3-4  capsules  per  day  For  symptoms 
treatment  of  acute  episodes  of  diarrhoea  associated  with  IB 
adults:  Two  capsules  initially,  usual  dose  is  2-4  capsules  per  i 
in  divided  doses,  depending  on  severity  Maximum  dose:  8 
and  6  capsules  (GSL)  in  24  hours.  Contra-indicatio 
Hypersensitivity  to  any  component  of  the  product.  A< 
dysentery  characterised  by  blood  in  stools  for  high  fever.  Wj 
inhibition  of  peristalsis  is  to  be  avoided,  in  particular  when  i 
or  constipation  are  present  or  when  abdominal  disten- 
develops  particularly  in  severely  dehydrated  children  oil 
patients  with  acute  ulcerative  colitis  or  antibiotic  reli 
pseudomembranous  colitis.  GSL  -  do  not  use  wj 
inflammatory  bowel  disease  is  present  Precautions:  In  patiij 
with  diarrhoea,  especially  young  children,  fluid  and  electro? 
depletion  may  occur.  In  such  cases  appropriate  fluid 
electrolyte  replacement  should  be  considered  if  sympti 
persist  for  more  than  24  hours,  a  doctor  should  be  consul 
It  is  not  advisable  to  use  Imodium  during  pregnancy 
caution  is  advised  if  Imodium  is  to  be  administered  to  a  nun 
mother  Imodium  must  be  used  with  caution  when  the  hep 
function  necessary  for  metabolism  of  the  product  is  defec 
e.g.  in  cases  of  severe  hepatic  disturbance.  Patients  tall 
Imodium  to  control  episodes  of  diarrhoea  associated  with 
diagnosed  by  a  doctor  should  consult  their  doctor  if  t 
pattern  of  symptoms  changes,  episodes  of  acute  sympto 
continue  for  more  than  2  weeks  or  there  is  a  need 
continuous  treatment  of  more  than  two  weeks.  GSL  -  first, 
treatment  in  acute  diarrhoea  is  prevention  or  treatment  of  1 
and  electrolyte  depletion  particularly  in  frail  and  eldj 
patients.  Side  effects:  Abdominal  cramps,  nausea,  vomit] 
tiredness,  drowsiness,  dizziness,  dry  mouth  and  occasii). 
hypersensitivity  reactions  (e.g.  skin  rash  including  uticj 
have  been  reported.  Rarely,  paralytic  ileus,  bloating 
constipation  have  been  reported  Treatment  of  overdosi 
CNS  depression  or  paralytic  ileus  occur  following  an  overd  I 
naloxone  can  be  given  as  an  antidote.  The  patient  shoulcj! 
monitored  for  CNS  depression  for  at  least  48  hours.  Gal 
lavage  or  induced  emesis  and/or  enema  or  laxatives  ma)  | 
recommended.  Price:  2  capsules  £1.00,  8  capsules  £3.90 fl 
capsules  £515, 18  capsules  £6.35.  Legal  category:  P  8/12 
capsules.  GSL  2  capsules.  PL:  00242/0028  PL  Holder:  Jans" 
Cilag  Limited,  Saunderton,  High  Wycombe,  Bucks  HP14  4l 
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Just  the  thought  of  having  to  publicly  perform  in 
some  way  before  an  audience  is  sufficient  to  induce 
Performance  Anxiety  Diarrhoea  (PAD)  in  many  people. 
It  is  estimated  that  at  least  20%  of  the  population  have 
suffered  at  one  time  or  another. 

After  experiencing  PAD  just  once,  sufferers  may 
well  consult  a  pharmacist  rather  than  risk  a  repetition 
and  will  rely  on  your  understanding  of  the  problem  to 
see  them  safely  through  the  next  stressful  occasion. 

Happily  PAD  can  easily  be  treated  with  just  one 
dose  of  Imodium  Plus,  the  breakthrough  formula  that 
combines  loperamide  and  simethicone,  which  provides 
effective  relief  and  helps  to  restore  your  body's  normal 
balance. 

To  support  all  your  diarrhoea  recommendations, 
we  have  launched  an  extensive  pharmacy  educational 
programme.  If  you  would  like  to  be  part  of  this  and 
receive  one  of  our  'I'm  here  to  help'  support  packs,  just 
call  on  0800  3890030.  So  when  customers  seek  your 
advice,  you  and  your  staff  will  be  ready  to  help. 

Which  at  the  very  least  should  get  you  a  short 
speech  of  thanks. 


^vvt^m^^mmn  °  MSD 

Consumer    p  h  a  r  m  a c e u t 1C a  ls 


Imodium 


Imodium 


€E9  ANTI-DIARRHOEAL  CAPSULE 


Loperamide 


Loperamide  and  simethicone 


Further  information  is  available  from:  Enterprise  House,  Station  Road,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9UF.  Tel  01494-450/78 


Counterpoit 


Blondes  can  have 
more  fun 

Jerome  Russell  is  launching  two  new 
hair  lightening  products. 

B  Blonde  Kits  are  bleaching  kits 
that  provide  consumers  with  a  choice 
of  different  strengths  of  peroxide. 

B  Blonde  Extra  contains  12  per 
cent  peroxide  for  use  on  brown  hair, 
and  B  Blonde  Regular  contains  9  per 
cent,  for  blonde  to  light  brown  hair. 

The  kits  can  be  used  for 
highlighting  or  bleaching  the  hair  all 
over.  Retail  price  is  £3. 99. 
•  B  Funky  Glitter  Sprays  are  also  new 
from  Jerome  Russell. These  hair  and 
body  sprays  give  a  shimmer  under 
ultraviolet  light  and  come  in  gold, 
silver  and  blue.  Retail  price  is  £3.99. 
Jerome  Russell  Cosmetics  Ltd. 
Tel:  01708  554000. 

P&G  stops  animal  testing 

Procter  &  Gamble  has  stopped  animal 
testing  its  ranges  of  beauty,  fabric  and 
home  care,  and  paper  products 

The  decision  covers  about  80  per 
cent  of  P&G's  products,  but  not 
medicines  or  food  products  which, 
legally,  must  still  be  tested. 
Procter  &  Gamble  UK. 
Tel:  01932  896000. 


Education  campaign 
for  bladder  problems 


Pharmacia  &  Upjohn  is  sponsoring 
the  first  ever  public  health 
education  campaign  aimed  at 
people  who  suffer  from  bladder 
problems. 

The  campaign  kicks  off  this 
month  with  posters  in  the  toilet 
areas  of  shopping  centres  as  well  as 
public  notices  in  women's  magazines 
and  Sunday  supplements.This  will 
be  followed  by  TV  announcements. 

Bladder  problems  are  very 
common,  according  to  a  recent 
survey  sponsored  by  Pharmacia  & 
Upjohn.  In  Britain,  23  per  cent  of 
adults  aged  40  and  older  have 
experienced  some  form  of  bladder 
problems  in  the  last  12  months. 

Yet,  although  this  condition  can 
have  a  devastating  effect  on  people's 
lives,  nearly  50  per  cent  of  those 
affected  are  suffering  in  silence.  Many 
believe  that  no  treatment  is  available 
to  help  them,  while  others  are  too 
embarrassed  to  seek  medical  help. 

Public  lack  of  knowledge  is  such 
that  43  per  cent  of  the  people 
questioned  were  unaware  that  any 


Benadryl 

ALLERGY  RELIEF  ' 


Hayfever 
Warning 
System 


United  Kingdom 

Pollen 
level 

this  week 
(12  =  max) 

Pollen  level 
same  week 
last  season 
(12  =  max) 

Predominant 
pollen  this 
week  on 

Status 

Number 
of  weeks 
status 

Birmingham 

11  4 

99 

Grass 

Alert 

4 

Bristol 

106 

106 

Grass 

Alert 

3 

Glasgow 

95 

92 

Grass 

Alert 

1 

Leeds 

11.1 

10  1 

Grass 

Alert 

3 

London 

105 

7.1 

Grass 

Alert 

4 

Manchester 

11  0 

100 

Grass 

Alert 

4 

Newcastle 

11  0 

102 

Grass 

Alert 

3 

Norwich 

103 

97 

Grass 

Alert 

4 

Plymouth 

99 

97 

Grass 

Alert 

3 

Normal 
Pre -alert 


The  showery  weather  has 
done  little  to  curb  the  July 
peak  in  allergy  levels. 
Grass  pollen  is  the  major 
culprit,  and  with  Glasgow 
moving  to 'alert' status 
this  week,  levels  are  now 
high  across  the  whole  of 
the  UK.  However,  major 
cities  like  London  and 
Manchester  are  starting  to 
show  a  slight  decline, 
suggesting  that  in  some 
parts  of  the  country  the 
annual  peak  has  passed, 
although  levels  will  stay 
high  for  some  weeks  yet. 
The  Hayfever  Warning  System  is  sponsored 
tyy  Warner-Lambert  Consumer  Healthcare 


form  of  treatment  existed,  while  25 
per  cent  cited  self-help  methods  of 
dealing  with  the  problem  such  as 
using  sanitary  towels  or  nappies." 

Keith  Krzywicki,  UK  president  of 
Pharmacia  &  Upjohn,  says:  "We 
believe  that  a  public  health 
education  campaign  about  bladder 
problems  is  a  vital  way  of  improving 
communication  about  this  condition 
and  enhancing  the  patient-doctor 
relationship." 

The  campaign  is  being  backed  by 
The  Patients'Association.Wellbeing, 
the  Royal  College  of  Obstetricians 
and  Gynaecologists'  Health  Research 
Charity  for  Women  and  Babies,  the 
Association  of  Retired  and  Persons 
over  50,  patient  group  Incontact,  the 
Royal  College  of  Nursing,  the 
Continence  Foundation  and  the 
Association  for  Continence  Advice. 

People  with  bladder  problems  or 
their  carers  can  ring  0800  092  2525 
for  a  complimentary  information 
booklet  on  bladder  problems. 
Pharmacia  &  Upjohn  Ltd. 
Tel:  01908  661101. 


Egging  on  anti- 

cellulite  sales  with 
natural  cream 

Sorbie  International  is  launching  an 
all-natural  US  anti-cellulite  cream  in 
the  UK. 

Cellutone  is  manufactured  in  the 
US  by  L'Avenir.  Whole  egg  forms  the 
basis  of  the  product,  which  also 
includes  natural  proteins,  vitamins, 
minerals  and  herbal  extracts,  plus 
pure  essential  oils. 

The  manufacturer  claims  the 
product  helps  get  rid  of  the  toxins 
that  build  up  on  fat  cell  receptors  and 
cause  the  orange  peel'  effect  around 
hips  and  thighs. 

A  4oz  size  is  designed  to  last  30 
days  and  is  on  offer  at  an  introductory 
price  of  £29.95  (normal  retail  price 
£34.95)  The  cream  is  available  to 
retailers  in  boxes  of  six  jars. 
Sorbie  Research  International. 
Tel:  0800  0730224. 

Vitamin  C  only 

Seven  Seas  Health  Care's  new  orange 
flavoured  Halibonbons  Children's 
Chewable  Vitamin  C  supplement 
includes  vitamin  C  only  and  not 
vitamins  A  and  D  as  stated  in  last 
week's  C60(pl2). 
Seven  Seas  Health  Care  Ltd. 
Tel:  01482  375234. 


On  the  case  to  reduce  embarrassment 


Optoplast,  a  supplier  of 
optical  and  sunglasses 
cases,  is  launching  a 
range  of  stylish  tampon 
holders. 

The  Femicase 
collection  is  designed 
to  help  reduce  the 
embarrassment 
associated  with  having 
to  take  tampons  out  of 
a  box  or  being  seen 
taking  them  to  the 
bathroom. 

It  features  an 
aluminium  flip  top 
selection  of  cases  in 
shiny  and  satin  finish, 
fabric  zipped  cases  in 
six  colours  and  a 
tortoiseshell  design 
case  for  tampons  or 
panty  liners. 

A  counter  top  rotary  display  stand 
is  available. 


Retail  prices  start  at  £3. 99. 
Optoplast  pic. 
Tel:  01932  860792. 


Football  stars  in  their  eyes 

Impharm  Nationwide  is  launching  a  Independent  pharmacies  can 

range  of  Manchester  United 
sunglasses. 

The  range  comprises  four  different 
styles  for  both  adults  and  children. All 
styles  come  with  a  free  case. 


purchase  a  total  of  24  frames  (eight 
designs  x  3)  for£l49.76.A  display 
stand  and  poster  come  with  orders. 
Impharm  Nationwide  Ltd. 
Tel:  0800  269383- 
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LETTERS 


dJ>n^ter  future 


Cantassium's  bright  new  range 
offers  a  comprehensive  selection  of 
the  latest  natural  health  products  with  'extra' 
added  ingredients. 

So  with  great  new  developments  like  Pycnogenoi 
with  ALA™  and  Vitamin  C  with  Rosehip 
&  Aceroia  Cherries,  you  can  be  confident 
you're  offering  your  customers  the 
best  choice  with  Cantassium. 

W '  1 

Take  advantage  of  our  excellent  new  range  and 
comprehensive  marketing  support  package  now. 

Call  018!  871  0401 


Cantassium 


itll 


■actor 


MDS  distress 

I  am  pleased  that  Xrayser  is 
delighted  the  Merton  Sutton  & 
Wandsworth  Health  Authority  is 
remunerating  pharmacies  providing 
monitored  dosage  systems  (C&D  June 
12,  p7).  I  would  take  issue,  however, 
with  his  opinion  that  contractors  are 
being  properly  remunerated:£15() per 
annum  barely  covers  the  cost  of 
materials  used  in  the  provision  of  an 
MDS  service,  thus  there  can  be  little 
left  over  to  pay  for  the  increased  time 
taken  or  the  pharmaceutical  expertise 
and  vigilance  needed  in  providing  the 
service. 

At  present,  the  contractors  of 
Camden  &  Islington  are  being  paid 
£200  per  annum  for  the  provision  of 
MDS.  Granted,  this  is  a  less  extensive 
scheme,  but  we  do  not  consider  this 
to  be  proper  remuneration  for  the 
provision  of  the  service.  We  are  also 
aware  that  another  LPC  in  the  north 
London  area  is  in  the  process  of 
finalising  an  agreement  that  pays 
£300  per  annum. 

Camden  &  Islington  LPC  wonders 
why  the  ecstatic  response  of  C&D  to 
a  miserly  payment  was  thus  reported 
and  why  Xrayser,  whose  opinions  I 
usually  value,  considers  this 
remuneration  to  be  proper. 

It  is  the  belief  of  this  LPC  that  the 
best  interests  of  pharmacists  would 
be  served  if  inadequate  settlements 
were  reported  as  such,  and  suitable 
negative  comments  made.  It  could  be 
that  an  LPC  in  the  early  stages  of 
negotiation,  reading  a  report  of  an 
inadequately  remunerated  agreement, 
may  then  pitch  its  own  proposals  at 
that  inadequate  level,  assuming  that  it 
is  the  best  attainable,  and  forgo  the 
sensible  calculation  of  costs  and  other 
expenses  of  providing  any  service, 
i  David  Kent 

Secretary,  Camden  &  Islington  LPC 

Feelings  of 
frustration 

I  am  genuinely  surprised  at  the 
misplaced  outburst  from  our  director 
of  primary  care  to  the  Viewpoint' 
article  published  in  C&D  on  May  22 
(Letters,  last  week). A  full  copy  of  my 
letter  was  sent  to  our  health  authority, 
with  notification  to  others,  at  the  end 
of  April. 

I  received  no  response  from 
anyone  at  Croydon  HA,  nor  the 
intended  recipient  at  the  NHS 
;Executive  in  London.  It  was  partly 
|due  to  my  frustration  that  the  regional 
loffice  of  the  NHSE  decided  to  ignore 
the  letter  that  prompted  me  to  offer  it 
up  for  publication. 

It  is  an  editor's  right  to  edit  any 
material  for  publication  and  in  doing 
so,  some  of  the  directional  fire  of  my 
frustration  was  obscured.  I  cannot  be 
blamed  for  this.  Readers  should  be 


aware  that  the  full  text  of  my  original 
letter  was  not  so  much 
critical  of  Croydon  HA  as  it  was 
of  the  policy  making  units  of  the 
NHSE. 

It  is  the  so-called  centre'  that  I  hold 
ultimately  responsible  for  the  lack  of 
progress  in  facilitating  working 
partnerships  in  primary  care  with  full 
pharmacy  involvement. 

More  specifically  concerning  our 
director's  response,  I  do  not  accept 
that  some  limited  health  promotional 
training  and  the  one-off  eight  week 
campaign  in  pharmacies  last  year  on 
emergency  contraception  are  prime 
examples  of  sustained  partnership 
working. 

My  impression  from  the  NHSE  was 
that  it  wished  to  examine  and  sustain 
current  practices  involving  primary 
care  health  professional  team 
working.  It  is  true  that  our  HA  trained 
and  promoted  the  role  of  the 
community  pharmacist  in  providing 
prescribing  advice  to  GPs'  surgeries, 
but  this  has  now  been  largely 
replaced  by  the  recently  employed 
primary  care  pharmacists  working 
within  PCGs. 

Needle  exchange  is  almost 
exclusively  a  pharmacy  driven 
service,  with  little  or  no  input  from 
others  in  primary  care,  and  involves 
only  a  small  number  of  contractors. 
Our  pharmaceutical  mental  health 
project,  mentioned  by  the  director, 
has  vanished  without  trace  in  1999. 

Supervised  methadone  is  now  a 
commissioned  service  and  was 
initiated  jointly  with  Lambeth, 
Lewisham  &  Southwark  HA  and  the 
Bethlem  &  MaudsleyTrust.A  recent 
shadow  has  been  thrown  over  this  as 
a  result  of  the  Trust  and  Croydon 
Probation  Service's  unexplained 
unwillingness  to  talk  to  us  about  the 
role  of  the  pharmacist  in  the  new 
pilot  scheme  in  Croydon  on  Drug 
Treatment  and  Testing  Orders. 

In  parallel  with  these 
developments,  we  should  remember 
that  the  LPC  has  spent  many  hours 
with  others  in  meetings  and 
committees  to  launch  these  projects 
and  services,  and  we  have  actively 
engaged  in  the  PCG  development 
dialogue  at  every  stage  of  the  process, 
as  the  director  confirms. 

I  have  to  report  that  we  have  little 
to  show  for  our  efforts  in  all 
directions.  Is  it  any  wonder  that  the 
feelings  of  frustration  surface  from 
time  to  time? 

Finally,  I  am  grateful  that  my 
Viewpoint  piece  has  at  last  found 
someone  who  is  prepared  to  respond 
and  I  am  more  encouraged  by  the 
public  words  of  support  from  our 
director  in  her  letter. We  can  and 
should  do  more  than  we  do  at 
present. 

Andrew  McCoig 

Secretary,  Croydon  LPC 
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'  Male  toiietri 


The  price  is  right 


As  many 
pharmacists' 
toiletry  sales 
continue  to  fall, 
they  could  find 
salvation  through 
an  unlikely  route, 
as  Guy  L'Aimable 
reports 


Some  independent 
pharmacists  may  be 
wondering  whether  they 
will  ever  be  able  to  increase 
their  male  toiletry  sales. 
They  can  by  emphasising 
one  area:  price. 

Look  at  the  evidence.  Men's 
growing  interest  in  grooming  has 
obviously  fuelled  the  growth  of  the 
male  toiletry  market.  More  men  are 
also  buying  their  own  products  and, 
typically,  want  value-for-money  brands 
that  smell  good  and  last  a  long  time. 

Mintel,  the  market  researcher,  says 
that  under  these  circumstances,"PoS 
material  and  price  become  more 
important  while  there  is  considerable 
scope  for  impulse  purchasing ". 

Recent  research  by  UniChem  and 
Chemist  &  Druggist  suggests  that  32 
per  cent  of  customers  believe  special 
offers  -  on  any  products  -  are  'very 
important'  in  a  pharmacy.And  an 
additional  52  per  cent  rate  them  as 
important. 

West  Midland  Co-op's  experience 
backs  these  findings.  In  April  it  cut  its 
toiletry  prices  by  up  to  60  per  cent  to 
beat  off  competition  from 
superstores.  Customers  responded  so 
well  that  the  co-op  extended  the 
promotion  (C&D  May  15,  p29). 

William  King,  chief  executive  of 
KMI,  which  sells  a  range  of  shaving 
products  and  moisturisers,  says 
pharmacists  should  concentrate  on 
becoming  male  grooming  advisers 
instead. 

If  Asda  is  taken  over  by  LIS  chain 
Wal-Mart,  he  says,  supermarkets  could 
face  a  price  war  across  all  product 


categories,  including  toiletries. 
Pharmacists  cannot  hope  to  match 
those  prices. 

Pharmacists  can  capitalise  on  their 
image  as  healthcare  professionals,  he- 
adds,  because  there  is  still  a  lot  of 
ignorance  about  male  toiletry 
products. 

"Nobody  taught  me  how  to  shave 
and  you'll  never  find  two  men 
discussing  the  best  way  to  shave.  Men 
need  advice  about  these  things  -  who 
else  should  a  customer  turn  to  if  he's 
got  psoriasis  and  wants  to  know  how 
he  can  get  a  comfortable  shave?"  he 
says. 

Major  supermarkets  do  not  have 
the  time  or  quality  of  staff  to  offer 
such  advice  -  they're  too  engrossed  in 
selling  products  quickly. 

Mr  King  says  pharmacists  could 
also  take  advantage  of  the  internet, 
perhaps  by  opening  web  sites,  to 


promote  their  role  as  advisers.  KMI 
sends  out  1 ,000  samples  a  month 
through  its  web  site,  which  also 
enables  it  to  chat  regularly  with 
existing  and  potential  customers. 

"Once  they  (pharmacists]  establish 
a  relationship  with  customers,  it  will 
be  difficult  to  break  off,"  he  says. 

A  changing  market 

Whatever  option  pharmacists  take, 
they  should  act  soon  because  the 
toiletries  market  is  growing  tougher. 
Demographic  changes,  for  example, 
could  be  influential  over  the  next  few 
years.A  lot  of  male  toiletry 
manufacturers  have  concentrated  on 
the  youth  market  because  grooming 
habits  tend  to  be  established  during 
the  teenage  years.  Males  aged  15-24 
tend  to  buy  more  toiletries  than 
others,  partly  because  they  are  more 
willing  to  experiment  and  because 


they  want  to  look  good  for  girls. 

According  to  Mintel,  the  number  of 
males  aged  1 5-24  will  remain  broadly 
unchanged  at  3,817,000  by  2002. 

But  there  will  be  fewer  males  aged 
25-34  -  the  next  biggest  group  of 
toiletry  buyers  -  during  the  period. 
Mintel  reckons  their  number  will  fall 
12  per  cent  to  4,164,000. 

In  contrast,  the  number  of  males 
aged  35-54,  who  tend  to  be  less 
interested  in  grooming  products,  wilJ 
grow  nearly  7  per  cent  to  8,558,000 
during  the  period 'Although  older 
consumers  are  generally  less 
experimental  in  their  use  of  grooming 
products,  they  tend  to  be  more  brand 
loyal  and  represent  an  attractive 
target  for  manufacturers  and 
retailers,"  says  Mintel. 

Fragrance,  which  has  sales  worth 
more  than  ±260  million,  is  still  by  far 
the  biggest  male  toiletry  category, 
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Manufacturers'  share 
of  the  male  toiletries 
market,  1998 


Company  %share 

Elida  Faberge  37.9 

Gillette  25.6 

Own  label  10.8 

Sara  Lee  5.0 

Procter  &  Gamble  3.0 

Colgate  Palmolive  1 .8 

Others  10.8 


Source:  Elida  Faberge 


although  its  share  of  the  overall 
market  has  been  Calling  as  consumers 
turn  to 'integrated  grooming'  ranges, 
such  as  Gillette's  Series  and  Lynx. 

Younger  consumers  in  particular 
often  opt  for  bodysprays  as  budget- 
priced  alternatives  to  aftershave. 

Fragrance  sales  are  seasonal  - 
around  half  occur  in  November  and 
December.About  30  per  cent  of 
toiletry  sales  also  take  place  during 
the  pre-Christmas  period,  often  as 
part  of  a  gift  set  together  with  a 
fragrance. 

Within  the  tine  fragrance  sector, 
according  to  Mintel,  tailor-made  gift 
packs,  which  sales  staff  fill  with 
products  chosen  by  the  customer,  are 
becoming  increasingly  popular. 

During  the  pre-Christmas  period 
women  tend  to  buy  more  male 
toiletries,  particularly  pre-boxed  gift 
sets  as  presents  for  partners  or  family 
members. 

Meanwhile,  the  male  deodorant  and 
bodyspray  market  was  worth  £173-5 
million  last  year,  according  to  Elida 
Faberge,  although  the  exact  figure  is 
far  higher  since  some  men  use  unisex 
brands,  such  as  Gillette's  Right  Guard. 

Men  prefer  aerosol  formats,  which 
account  for  about  two-thirds  of  all 
male  deodorants.  Manufacturers  have 
tried  to  persuade  men  to  switch  to 
solids  or  roll-ons,  without  much 
success.  But  new  technology,  such  as 
Gillette's  clear-gel'  format  for  its 
Series  products,  could  be  the  answer. 

Sports  themes 

As  at  least  half  of  men  claim  to  play 
spoils  -  younger  men  are  the  most 
active  -  and  more  manufacturers  arc 
launching  brands  with  a  sporty  theme. 
Last  year  Elida  Faberge  launched 
Physio  Sport,  a  range  said  to  have  been 
formulated  with  the  help  of  athletes. 

In  July  the  company  will  add  two 
lines  to  the  range:  a  200ml  anti- 
perspirant  aerosol  and  a  250ml 
shower  gel,  both  retailing  at  £2.50. 

Even  top  hairdresser  Nicky  Clarke 
is  seeking  out  sports  enthusiasts  with 
the  Nicky  Clarke  Sport  haircare  range. 

Sports  sponsorship  is  a  natural 
alternative  for  companies  without 
sports-orientated  lines:  Brylcreem  is 
endorsed  by  David  Beckham,  the 
Manchester  United  and  England 
footballer,  while  David  Ginola  from 


The  Braun  2540  Shave  &  Shape  fixed  single  foil  shaver 


Retailers'  share  of  male  toiletries  market,  % 

Retailer 

1998 

1997 

Multiple  pharmacies 

24.9 

24.8 

Multiple  grocers 

40.5 

39.0 

Multiple  drugstores 

11.5 

10.4 

Other  pharmacies 

3.5 

3.9 

Other  drugstore 

2.6 

2.7 

Other  grocers 

1.8 

1.8 

Other  outlets 

15.2 

17.4 

Source:  Elida  Faberge 

Tottenham  Hotspur,  voted  footballer 
of  the  year'  this  year,  endorses 
L'Oreal's  Elvive  shampoo  and 
conditioner  range. 

The  jury's  out,  however,  on  how  far 
young  men  are  swayed  by  these 
glamorous  role  models. A  panel  of 
teenagers  put  together  last  year  by  PR 
company  Dana  International  had 
mixed  views. The  consensus  was  that 
they  might  consider  buying  the 
sponsored  brand  if  they  supported 
the  player's  team  -  if  they  did  not, 
they  would  judge  the  brand  merely 
on  its  practical  merits. 

Mintel  says  sport-themed  products 
make  good  commercial  sense. 
"Research  indicates  that  men  who 
play  sports  show  a  marked  tendency 
to  use  most  types  of  grooming 
products,  and  are  likely  to  shower, 
wash  their  hair  and  use  deodorant 
frequently,  perhaps  more  than  once  a 
day,"  it  says. 

As  for  the  future,  Mintel  believes 
the  male  toiletries  market  will  grow 
19  per  cent  to£663m  by  2002  In  real 
terms  the  growth  will  be  8  per  cent, 
which  "...  represents  something  of  a 
re-start  for  a  market  that  has  seen  little 
real  growth  since  1995". 

Some  sectors  will  perform  better 
than  others:  bodyspray  sales  are 


forecast  to  grow  25  per  cent  to 
£1 1 1  m,  as  consumers  flock  to  buy 
relatively  inexpensive,  fashionable 
brand  names  But  fragrance  sales  will 
remain  almost  static  because  the 
brands  are  too  expensive  for  most 
consumers,  who  may  be  satisfied  with 
the  bodyspray  alternatives. 

If  more  men  can  be  persuaded  to 
continue  purchasing  a  wide  range  of 
male  toiletries  into  their  mid  30s,  the 
overall  market  should  grow  faster. 

Mach3  overdrive 

Gillette  had  big  plans  when  it 
launched  its  Mach3  triple-blade 
system  last  year  -  it  succeeded.  Mach3 
had  a  22.9  percent  of  the 
razor/blades  market  for  the  12  weeks 
to  April,  making  it  the  top  selling 
brand  by  value,  according  to  Gillette 
The  brand,  which  is  being  supported 
by  an£llm  advertising  campaign  this 
year,  also  accounts  for  22. 1  per  cent 
of  razor/blade  sales  in  pharmacies 

Last  year  the  razor/blades  market 
was  worth  £200.2m,  now  it  is  around 
£207m,  largely  due  to  Mach3  s 
contribution. 

Like  other  companies  with  popular 
brands,  however,  Gillette  does  not 
think  imitation  is  the  sincerest  form 
of  flatter)'.  It  was  not  pleased  when 


Asda  launched  an  own-label  triple 
blade  razor  called  Triflex,  particularly 
as  the  supermarket  chain  c  laimed  its 
version  performed  .is  well  as  Machi 
While  Gillette  will  not  go  as  far  as  to 
delist  Mach3  from  Asda  stores,  it  is 
talking  with  the  chain  to  reach  an 
amicable  solution 

( Competition  in  the  razor  system 
segment  is  fierce  because  it  is  one  ol 
the  fastest  growing  in  the  market  -  its 
annual  growth  has  been  at  around  9 
per  cent  over  the  past  few  years, 
according  to  Gillette,  and  this  is  where 
a  lot  of  innovation  has  occurred 

Lisa  Vines,  Gillette's  category 
manager,  says  pharmacists  should  give 
customers  uncluttered  fixtures 
because  men  do  not  like  shopping  for 
blades  and  want  to  find  what  they 
want  quickly.  Pharmacists,  she  adds, 
should  reduce  the  fixture  lines  to 
concentrate  solely  on  the  best  sellers. 

•  KMI,  whose  ranges  include  King  of 
Shaves  shaving  oil  and  Kincxium 
shaving  gel,  will  start  a  marketing 
push  on  July  1  to  gain  more 
independent  pharmacy  clients  The 
company,  currently  listed  by  1,500 
independent  pharmacies,  says  it  can 
benefit  from  stocking  niche  products 
that  supermarkets  find  too  small  to 
stock. 

Within  a  few  weeks  KMI  will  have 
set  up  a  new  page  on  its  web  site  - 
king@sbave.com  -  to  give  advice  to 
independent  pharmacists  and  other 
small  retailers. 

•  Kcyline  Brands  has  launched  a 
100ml  dispenser  for  Erasmic  shaving 
foam  The  dispenser's  size  is  said  to  be 
ideal  for  people  travelling  abroad  and 
it  retails  at  £0.69. 

•  Gel  accounts  for  almost  one  in  two 
male  shave  purchases,  according  to 
IRI  Infoscan.  and  the  sector  has  grown 
almost  7  per  cent  over  the  past  12 
months 

Continued  on  P20  ■* 


Nix  Styptic  penc  il  -  being 
targeted  at  18-34-year-olds 
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in  the  USA 


Wilan  van  den  Berg,  ceo  of  Remington  International 


Male  toiletri 


Manufacturers'  share 

of  male  fragrance 

market,  % 

Company 

1998 

Elida  Faberge 

27.6 

Gillette 

13.7 

Procter  &  Gamble 

13.4 

Coty 

4.2 

Renaissance  Cosmetics 

3.7 

L'Oreal 

2.1 

Others  (incl.own  label) 

35.3 

Source:  Elida  Faberge 
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Elaine  Parr,  Colgate  Palmolive's 
commercial  category  manager  for 
bodycare,  says  gel  shaving  products 
designed  for  sensitive  skin  are 
becoming  increasingly  popular,  since 
around  14  million  men  now  claim  to 
have  sensitive  facial  skin. 

Sterling  sales  of  Colgate  Palmolive's 
Sensitive  Gel  classic,  meanwhile,  rose 
21.9  per  cent  over  the  past  1 2  months 
in  pharmacies. 

Older  consumers,  however,  still 
prefer  foams  which  account  for  33 
per  cent  of  shaving  preparation  sales. 

•  Beiersdorf  has  introduced  a 
sensitive  shaving  gel  variant  to  its 
Nivea  For  Men  range.  The  gel  is 
designed  for  men  with  sensitive  skin, 
retails  at  £2.85  for  2(K)ml  and  is 
supported  by  advertising  in  men's 
style  magazines  and  a  national  radio 
campaign. 

Nivea  For  Men  is  said  to  have  a  29.4 
per  cent  share  of  the  ±9.2  million 
aftershave  conditioning  and 
moisturising  sector. 

•  Braun  is  sponsoring  MTV,  the 
satellite  music  channel,  to  increase 
sales  among  15-24-year-olds.  Braun 
believes  this  age  group  is  an  untapped 
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Remington  Microscreen 
Intercept  Washable  Shaver 


Born 


Remington  has  a 
problem:  it  is 
languishing  third  in 
the  male  electric 
shaver  market  behind 
Philips  and  Braun. 
How  can  it  improve  its  position? 

One  step  is  to  give  its  international 
business,  which  covers  countries 
outside  the  US  and  Canada,  a  new 
chief  executive  officer  (ceo)  to  make 
the  company  more  dynamic. 

Step  forward  Wilan  van  den  Berg, 
who  was  appointed  ceo  of 
Remington  International  in 
September  1998.  Mr  van  den  Berg 
was  formerly  ceo  of  Payer,  an  Austrian 
company  that  supplies  electric 
shavers  and  other  electrical  products 
for  companies,  such  as  Remington 
and  Boots.  He  has  also  worked  for 
Philips  in  France  and  Holland,  so  he 
knows  the  enemy'  well. 

One  of  Mr  van  den  Berg's  first 
moves  has  been  to  reposition 
Remington  International  to  highlight 
its  US  heritage. "The  image  Europe 
has  of  the  US  is  an  energetic  one:  its 
people  are  creative  and  dynamic. 
That's  the  identity  we  are  trying  to 
give  the  Remington  brand,"  says  Mr 
van  den  Berg.  '  Before,  if  you  asked  a 
lot  of  people  what  Remington  stands 
for,  they  wouldn't  be  able  to  say." 

The  company  wants  to  move  far 
away  from  its  1980s  persona,  when  it 
was  identified  with  Victor  Kyam,  a 
shrewd  marketeer  in  his  own  right, 
but  never  a  glamour  icon. 

In  keeping  with  its  new  look,  the 
company  recently  moved  to  a  new 
HQ  in  Staines,  a  few  miles  from  its 
former  UK  base  in  Egham.And  the 
international  and  UK  businesses  have 
recruited  several  marketing 
executives  from  Payer,  Remington 
Australia  and  Ray  Ban. 

The  bottom  line,  of  course,  is 
brands  and  how  well  they  sell.  Mr 
van  den  Berg  appreciates  the 
company  is  in  a  tough  market:  Philips 
leads  the  field  with  a  52  per  cent 
share  of  electric  shavers,  and  has 
created  a  big  stir  with  last  year's 
launch  of  Philishave  Cool  Skin, 
whose  success  largely  explains  why 
the  electric  shaver  market  grew  4  per 
cent  to  £60.5  million  last  year.  In 
1997  the  market  had  been  static  at 
around  £58m. 

Braun  lies  second  with  23  per 
cent,  followed  by  Remington  with  12 
per  cent  and  Hitachi  with  5  per  cent. 
Simon  Bluring,  Remington  UK's 
general  manager,  says  80  per  cent  of 


electric  shaver  users  are  loyal  to 
either  rotary  or  foil  systems,  but  20 
per  cent  remain  fickle  and  these  are 
consumers  Remington  wants  to  grab. 

"Our  research  shows  that  30  per 
cent  of  consumers  have  a  preference 
for  Remington,  but  when  they  go 
into  the  shop  something  happens, 
and  only  12  per  cent  of  them  end  up 
buying  our  models.  We  want  to  close 
the  gap  between  this  perception  and 
the  actual  purchase,"  he  says. 

It  has  made  a  start  with  the  launch 
of  the  Microscreen  Intercept 
washable  shaver.  Mr  van  den  Berg 
says  consumers  would  occasionally 
return  shavers  and  complain  they 
were  not  shaving  as  well  as  before. 
When  Remington  checked  the 
models,  it  found  them  clogged  with 
stubble  because  the  consumers  had 
not  cleaned  them  properly.  Its 
solution  is  the  washable  Intercept, 
which  is  said  to  be  the  first  washable 
range  that  can  be  operated  from  the 
mains  -  previous  models  are  re- 
chargeable only. 

The  range,  which  retails  from 
£44.99  to  £64.99,  will  be  supported 
by  a  £lm  advertising  programme, 
that  includes  a  TV  campaign  leading 
up  to  Christmas. 

Mr  van  den  Berg  aims  to  make  the 
new  model  account  for  35-40  per 
cent  of  Remington  UK's  electric 
shaver  sales.  One  avenue  is  to 
broaden  the  brand's  distribution,  and 
that  of  established  models,  to  tar 
more  independent  retailers. These 
include  community  pharmacies  and 
currently  account  for  only  4  per  cent 
of  electric  shaver  sales,  compared 
with  70  per  cent  for  variety  chains' 
like  Boots  and  Argos,  and  10  per  cent 
for  large  electric  chains,  such  as 
Dixons. 


The  packaging  of  all  brands  has 
also  been  improved  to  make  it  stand 
out  more  on  retailers'  shelves.And 
Remington  has  recruited  extra  sales 
staff  to  concentrate  on  the 
independent  retail  sector. 

It  has  also  taken  on  an  ex-member 
of  Adidas  sports  promotional 
department  to  determine  how  its 
brands'  profiles  could  be  improved 
by  being  associated  with  key  sports 
figures. 

Mr  van  den  Berg  says  Remington 
can  do  better  by  achieving  consistent 
sales  throughout  the  year,  not  just 
during  the  peak  Christmas  and 
January-August  periods.The 
company,  he  says,  does  not  take 
advantage  of  other  potentially 
lucrative  periods,  such  as  Fathers' 
Day,  and  the  start  of  a  new  school 
year. 

The  company,  he  adds,  should  also 
take  advantage  of  teenagers'  need  to 
rebel:  if  the  young  man's  father  is 
using  a  razor,  he  is  more  likely  to  use 
an  electric  shaver  to  be  different. 

By  the  end  of  this  year,  the 
company  aims  to  increase  its  electric 
shaver  advertising  budget  by  35  per 
cent  to  around  £2m. 

Mr  van  den  Berg,  however,  does 
not  underestimate  Remington's  task 
in  the  UK.  Philips  has  been  "ten  times 
better"  than  Remington  in  the  past  in 
its  approach  to  the  market,  but 
Remington  will  be  using  extensive 
consumer  research  to  find  out  what 
customers  want  and  to  second  guess 
its  competitors. 

Philips  and  Braun,  he  adds,  may  be 
a  little  complacent  because  they  have 
such  a  large  share  of  the  market. 
"They're  like  big,  sleeping  lions  - 
we're  the  panther,  walking  around 
looking  for  the  right  opportunity." 
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FUNGAL  INFECTIONS? 
No  Sweat  with  Daktarin 


Who  Suffers  from  Sweat  Rash? 
The  condition  is  common  amongst  both  sexes,  with  higher 
incidences  during  the  summer  months.  Some  people  are 
more  susceptible  than  others,  such  as: 
Sports  people 

Workers  enclosed  in  hot  conditions 
Pregnant  women 
Overweight  people 

Treatment 

Folds  of  skin  are  perfect  breeding  grounds  for  fungi  and 
bacteria,  creating  the  ideal  environment  for  bugs  to  take 
hold  and  linger.  Daktarin  is  a  powerful  one-treatment  range 
that  treats  the  fungal  infection  quickly.  There  is  no  faster  or 
more  complete  pharmacy  treatment  for  fungal  infections 
than  Daktarin,  which  gets  rid  of  the  fungi  with  just  ten  days 
use  after  the  symptoms  have  cleared.  Daktarin  has  the 
added  benefit  of  treating  any  sweat  rash  super-infection 
caused  by  Gram-positive  bacteria. 

The  principal  concern  of  many  sufferers  is  to  relieve  the 
symptoms.  Raw  and  irritated  skin  can  be  treated  immediate- 
ly with  Daktarin  Cream,  whilst  Daktarin  Powder,  a  medicat- 
ed talc,  keeps  infected  areas  dry,  helping  to  prevent  further 
infection  and  discomfort.  The  Powder  may  also  be  dusted 
inside  clothing  which  is  in  contact  with  infected  areas. 

For  a  free  copy  of 'The  Daktarin  Guide  to  Common 
Fungal  Infections  of  the  Skin ',  please  write  to: 
Johnson  &  Johnson  MSD  Consumer  Pharmaceuticals, 
FREEPOST  HY860,  Enterprise  House,  Station  Road, 
Loudwater,  High  Wycombe  HP10  9BR. 


As  revealed  by  a  recent  Gallup  survey,  fungal  skin 
infections  have  affected  some  40  per  cent  of  the  UK 
population  at  some  time  in  their  lives.  Fungal  skin 
infections  appear  on  parts  of  the  body  which  are 
warm  and  moist,  and  can  be  aggravated  by  hot,  sticky 
weather,  particularly  in  the  case  of  sweat  rash. 

What  is  Sweat  Rash? 

Intertrigo,  or  sweat  rash  as  it  is  more  commonly  known,  is  a 
fungal  infection  that  affects  areas  of  the  skin  where  sweat 
gathers.  Intertrigo  occurs  most  often  beneath  the  breasts,  in 
the  groin  and  armpits,  and  between  the  buttocks  -  all  areas 
of  the  body  where  skin  surfaces  rub  together,  becoming  raw 
and  irritated,  leading  to  infection. 

What  are  the  Signs  and  Symptoms? 
Customers  may  complain  of  a  mildly  itchy  area  of  skin 
which  is  shiny,  moist  and  red.  Many  sufferers  are  not  aware 
that  these  symptoms  may  be  signs  of  a  fungal  infection. 


Essentia]  information:  Daktarin™  Cream.  Presentation:  White  cream  containing  miconazole  nitrate  2%  vv/w.  Indications:  Treatment  of  fungal  infections  of  the  skin  and  super- 
infection due  to  Gram-positive  bacteria.  Dosage:  Apply  twice  daily  and  continue  for  ten  days  after  lesions  have  disappeared.  Precautions  and  warnings:  Discontinue  if  hypersensitivity 
occurs.  Use  with  caution  in  pregnancy.  Price:  £3.20,  15g  tube.  Legal  category:  P.  PL:  0242/0016.  PL  Holder:  Janssen-Cilag  Ltd,  Saunderton,  High  Wycombe,  Bucks,  HP14  4HJ.  Date 
of  Preparation:  March  1999.  Essential  Information:  Daktarin™  Powder.  Presentation:  White  powder  containing  miconazole  nitrate  2%  w/w.  Indications:  Treatment  of  fungal 
infections  of  the  skin  and  super-infection  due  to  Gram-positive  bacteria.  Dosage:  Apply  twice  daily  and  continue  for  ten  days  after  lesions  have  disappeared.  Contra-indications, 
precautions  and  warnings:  Not  for  hair  or  nail  infections.  Discontinue  if  hypersensitivity  occurs.  Use  with  caution  in  pregnancy.  Price:  £3  20,  20g  tub.  Legal  Category:  P 
PL:  0242/0017.  PL  Holder:  Janssen-Cilag  Ltd,  Saunderton,  High  Wycombe,  Bucks,  HP14  4HJ.  Date  of  Preparation:  March  1999 


Driclor 


Combats 
excessive 
perspiration 

Lasts 
for  days, 
not  hours 


Driclor  Solution  —  for 
excessive  perspiration 
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market  because  only  1 8  per  cent  use 
electric  razors. 

The  company  has  introduced  a 
translucent  blue  casing,  with  black 
switches  and  trimmer  for  its  2540 
Shave  &  Shape  fixed  single  foil  shaver. 
And  it  has  launched  the  60 IS  Ultra 
Speed  Flex  Integral  cord  only  shaver 
for  men  who  prefer  a  mains  only 
system;  rsp<£84. 99. 

Caring  about  skin 

9>  Beiersdorf  is  backing  its  Nivea  For 
Men  range  with  a  £2.5  million 
promotional  campaign  which 
includes  press  and  radio 
advertisements.The  company  is  also 
supporting  Clear  Pore  Strips  launched 
earlier  this  year. 

Other  new  products  this  year  are 
Exfoliating  Face  Scrub  and  Double 
Action  Face  Wash. 

Nivea  For  Men  has  a  29  4  per  cent 
share  of  the  aftershave  conditioning 
and  moisturising  sector  -  worth 
£9.2m  -  according  to  Beiersdorf. 

•  Ahava  UK  has  launched  Ahava  for 
Men,  a  range  of  three  skincare 
products  derived  from  Dead  Sea 
minerals:Advanced  Mineral  Shower 
Gel  at  £6.99  for  250ml,Advanced 
Shampoo  at  £9.25  for  250ml,  and  After 
Shave  Moisturiser  which  retails  at 
£15.50  for  75ml. 

•  Calvin  Klein  will  be  launching 
Body  Basics  under  its  Contradiction 
label  in  September  The  new  range 
includes  a  200ml  body  moisturiser,  a 
50ml  eau  de  toilette  spray  and  a  lOOg 
deodorant. 

•  KMI  will  be  launching  Kinexium 
natural  spray  deodorant,  which  is  said 
to  constrict  pores  without  clogging 
them,  in  the  autumn 

•  Johnson  &  Johnson  MSI) 
Consumer  Pharmaceuticals  offered 
free  Daktarin'foot  MOT  checks' at 
MediCentres  in  London  during  the 


Erasmic  100ml  shaving  foam  -  an  ideal  size  for  travelling 


Retailers'  share  of  male  fragrance  market,  % 

Retailer 

1998 

1997 

Multiple  pharmacies 

39.5 

37.9 

Multiple  grocers 

12.8 

12.4 

Multiple  drugstores 

9.6 

7.8 

Other  pharmacies 

5.9 

5.5 

Other  drugstores 

3.7 

2.7 

Other  grocers 

0.3 

0.6 

Other  outlets 

28.2 

33.1 

Source:  Elida  Faberge 

Retailers'  share  of  razor/blades  market,  % 

Retailer 

1998  1997 

Key  accounts* 

78.3  77.8 

Pharmacies 

9.1  9.7 

Co-op 

3.2  3.5 

Indep.  grocers 

2.5  2.5 

*  includes  major  supermarkets,  Boots  the  Chemists  and  Superdrug 

Source:  Gillette 

National  Foot  Health  Week  (June  5- 
12). The  company  also  sponsored  the 
British  Analytical  ControlAgency  to 
test  a  variety  of  students'  sports  shoes 
for  bacteria  and  fungi. 

Karen  Robinson, J&J  MSD's  group 
product  director,  says  it  needs  to 
educate  consumers  and  journalists, 
many  of  whom  still  know  little  about 
athlete's  foot. 

•  Stiefel  Laboratories' survey  among 
175  excessive  perspiration  sufferers 


found  that  62  per  cent  thought  the 
summer  was  the  worst  time  for 
symptoms.  Just  under  one-third 
experienced  problems  throughout 
the  year. 

Only  45  per  cent  of  the  panel  were 
satisfied  with  conventional  anti- 
perspirants  or  deodorants  -  the 
biggest  criticism  was  that  they  did  not 
work  long  enough,  did  not  stop 
wetness  and  needed  to  be  applied 
frequently. 


Nivea  For  Men  Face 
Cleansing  products 


Gel  accounts  for  almost  one  in  two  male  shave  purchases 


Extra  growing  strength... 

Driclor  Solution  is  now  an 
unlicensed  product  and  is  priced  at 
£5.99  for  30ml. 

•  Bray  Health  &  Leisure  is  targeting 
18-34-year-olds  in  a  PR  campaign  for 
Nix,  the  styptic  pencil  that  can  be 
used  to  stop  bleeding  from  shaving 
cuts. Apart  from  national  press 
advertisements,  the  campaign  also 
includes  leaflets  and  PoS  material  for 
pharmacists. 

Haircare 

•  Pharmacia  &  Upjohn  recently 
launched  Regaine  Extra  Strength, 
which  is  said  to  regrow  hair  in  half 
the  time  of  Regaine  Regular  Strength. 
Regaine  Extra  Strength,  according  to 
P&U,  produced  an  increase  in 

hair  growth  of  over  40  per  cent, 
compared  with  the  established  brand 
over  48  weeks. The  new  brand  is 
priced  at  £29.95  for  one  month's 
supply  and  £59.95  for  a  three-month 
pack. 

•  Johnson  &  Johnson  MSD 
Consumer  Pharmaceuticals  recently 
launched  Nizorelle.an  anti-dandruff 
shampoo  that  contains  1  per  cent 
ketoconazole  for  less  severe  dandruff 
problems. 
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it's  your  page!  www. shave .com/indheli 


pniou 

selling  the  world's  best  shave 


Enhanced  wi 
Aloe,  Vitamin  E 
S.  Tea  Tree  Oil 

ALPHAGEL 

SHAVING  Gi 


SUPERclcLEC  MENTHOL 


LAI 


SSUSN  (DEAL  FOR  SENSITIVE  SKIN  MP- 


the  obig/na,l 

SHAVING  OIL 


SENSITIVE  SKIN 

Protection 


King  of  Shaves  has  taken  the  men's 
shaving  and  skincare  market  by 

storm.  We've  come  from  nowhere  to 
challenge  for  the  number  two  slot 
in  the  UK,  and  we  don't  intend  to 
stop  there. 

Our  range  includes  the  Qp-tgEneli 
Shaving  Q'tis,  which  have  changed 
the  face  of  shaving  world-wide  with 
over  2,000,000  sold;  high 
performance  AlphaGel  shaving  gels; 
the  K-Beiries  Skincare  range  -  the 
first  premium-mass  branded  skincare 
range  for  men  -  and  our  remarkable 
Kinexium  Advanced  shaving  and 
skincare  products. 

With  over  100,000  UK  visitors  to 

our  internet  site  each  month,  strong 
advertising  in  FHM  and  a  great  PR 
campaign,  awareness  of  King  of 
Shaves  is  high.  So,  stock  the  best, 
and  don't  worry  about  the  rest  -  we 
lead  and  others  follow. 

F  o  r  m  o  i  *  e  i  n  f  o  r  i  n  a  t  i  a  n ,  p  I  e  £  5  c  \ 
contact  Will  King,  Founder  &  CEO 
a  t  K  M  I  o  n  O  1  4  B  4  7  8  3  O  6  B 
or  Ken  Lamacraft  at  KLM  on 
O  1  3  7  8    5: 7  S  3  3  B 

ENTHUSE,  EXCEED,  ENJOY 
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WHERE  C9MM0HITV  PHARMACY  BOMiS  jUIV! 


Conference  programme  on  the  roll 


Not  only  will  the  number  of 
companies  represented  at  Chemex 
'99  make  it  the  largest  such  event  in 
the  pharmacy  calendar  this  year,  but 
the  associated  seminar  and  workshop 
programme  is  set  to  deliver  topical 
and  relevant  information  for  visitors. 

The  programme  will  run  over  two 
days.  Leading  OTC  companies 
exhibiting  in  the  OTC  Village  will  give 
half  hour  educational  presentations 
covering  a  variety  of  topics. 

Roche  Diagnostics  will  explain  how 
pharmacists  can  realise  the  potential 
of  the  diabetes  category,  Whitehall 
Laboratories  will  present  on  'Bone 
health  ,  and  Glaxo  Wellcome  will 
speak  on  the  'Role  of  nutrition  on  a 
healthy  gut  . Talks  will  also  be  given  by 
Seven  Seas.Trinity  Sales  and  Marketing 
and  Roche  Consumer  Health. 

The  seminar  theatre  will  be  the 
place  to  air  business  and  professional 
issues.  PSNC  will  be  talking  on  Drug 
Tariff  issues,  a  topic  close  to  most 
contractors'  hearts!  The  Centre  for 


Pharmacy  Postgraduate  Education  will 
examine  CPD  -  needs  versus  wants', 
and  the  National  Pharmaceutical 
Association  will  advise  on  how  your 
pharmacy  business  can  be  grown 
through  professional  development. 

Norton  Healthcare  will  be  looking 
at  how  the  introduction  of  patient 
packs  has  affected  pharmacies,  while 
the  Proprietary  Association  of  Great 
Britain  will  look  at  how  the  best  use 
can  be  made  of  OTC  medicines  by 
talking  to  consumers  via  pharmacists. 

The  Royal  Pharmaceutical  Society 
will  put  professional  developments 
into  perspective,  and  the  Community 
Pharmacy  Action  Group  will  tell 
pharmacists  how  they  can  help  in  the 
campaign  to  save  RPM. 

The  VMS  market  sees  a  strong 
presence.  Nordic  Farmers  plan  to  talk 
on  probiotics,  and  Zest  will  advise 
how  to  increase  sales  of  herbal 
remedies.There  will  also  be 
presentations  by  Power  Health  and 
Poly  UK. 


NPA  unveils  a  new 
look  for  Chemex  '99 


One  of  the  major  features  of  Chemex, 
the  National  Pharmaceutical 
Association's  Village,  is  getting  a  new 
look. 

The  NPA  Village  is  moving  to  an 
island  site,  which  will  make  it  one  of 
the  major  sites  on  the  ground  floor  of 
the  show,  along  with  the  CBS 
Toiletries  Village. 

"We  have  a  new  look'  stand  to  make 
it  easier  for  members  to  take  time  out 
to  talk  to  us, "said  Jan  Hamilton  of  the 
NPAs  business  services  department. 
"Our  focus  will  be  on  the  majority  of 
Chemex  visitors  -  our  members  -  and 
NPA  executives  will  be  on  hand  to 
answer  questions  and  give  advice." 


Whether  it  is  training  and  coping 
with  continuing  professional 
development,  legal  or  professional 
issues,  or  advice  on  refits,  the  NPA  can 
help. 

The  Village  will  also  host  a  number 
of  NPA  promoted  suppliers,  offering  a 
selection  of  goods  and  services  to 
help  pharmacists  run  their 
businesses. 

Business  development  is  also  the 
theme  of  the  NPAs  seminar  on 
Sunday."We'll  be  making  the  business 
case  for  developing  professional 
services,  while  on  our  stand,  business 
to  business  products  will  be  displayed 
at  discount  prices,"  said  Ms  Hamilton. 


Aristoc  puts  its  best  leg  forward 

•  support  factor  6, 1 5  den,  giving 
light  support  for  tired  legs  (£3) 

•  support  factor  8, 20  den,  medium 
support  for  hard  working  legs  (£4) 

•  support  factor  10, 30  den,  offering 
firm  support  for  varices  and  heavy 
aching  legs. 


Aristoc  is  a  company  more  usually 
associated  with  the  fashion  end  of  the 
legs  business,  but  now  it  has  its  own 
range  of  support  hosiery. 

The  company,  part  of  Courtaulds 
Textiles,  is  using  Chemex  '99  as  a 
platform  to  boost  distribution  in  the 
pharmacy  sector  for  the  range  of 
hosiery  it  launched  in  June.A  10  per 
cent  discount  will  be  offered  on  all 
orders/new  accounts  picked  up  at  the 
exhibition,  says  trade  marketing 
manager  Gail  Newport. 

The  Aristoc  Leg  care  System  has 
been  specifically  developed  for  the 
chemist  sector,  with  BS  7563: 1998 
giving  a  guarantee  of  consistent 
support  quality. There  are  three 
products  in  the  range: 


Quest  for  the  top  drawer  Premium  range  at  Chemex 


Quest,  one  of  the  fastest  growing 
companies  internationally  in  the 
personal  care  market,  is  bringing  its 
new  'top  drawer'  Premium  range  to 
Chemex  '99- 

The  range  is  being  launched  this 
summer.  It  includes  regular  cotton 
buds,  plus  cosmetic  tip  and  baby 
safety  variants.The  autumn  will  see 


the  introduction  of  new  containers  for 
the  cotton  bud  range,  with  silvered 
lids  in  three  distinctive  shapes. 
Samples  will  be  available  at  Chemex. 

Also  new  under  the  Quest 
Premium  label  is  a  range  of  feminine 
hygiene  products  -  pantyliners, 
tampons  and  press-on  sanitary  towels 
(with  and  without  wings). 


Power  Health  puts  up  £1,000  of  stock  in  Chemex  competition 


One  of  six  new  lines  being 
launched  by  Power  Health 


For  the  person  who  correctly  answers 
the  questionnaire  to  be  handed  out 
on  the  Power  Health  stand  at  Chemex 
'99  there  is  £1,000  of  stock  (cost 
price)  to  be  won. 

Power  Health  is  a  leading  VMS  and 
skincare  manufacturer  now  rapidly 
expanding  into  the  pharmacy  market. 
The  company  is  coming  to  Chemex 
for  the  first  time  in  September  with  a 
range  of  initiatives  on  its  stand. 

For  the  retailer  who  wants  his  or 


her  own  label  VMS  or  skincare  range, 
Power  Health  can  help.  National  sales 
manager  Stephen  Finlay  said  this  is  a 
service  the  company  is  particularly 
keen  to  highlight  at  Chemex. 

Its  service  includes  products 
designed  to  the  retailer's  specification, 
label  and  pack  design,  PoS  support  and 
promotional  programmes.The  margins 
available  are  high  -  50  per  cent  plus  - 
and  ranges  can  be  devised  for  small  as 
well  as  larger  businesses,  he  said. 


Six  new  products  will  also  be 
unveiled  at  the  show,  with  "high 
discounts"  available  on  these  and 
existing  lines,  said  Mr  Finlay. 
New  lines  in  the  Herbal  range 
will  include  Raspberry,  Bilberry 
and  Eyebright.Activin,  a 
standardised  red  grapeseed  and 
grapeskin  extract,  is  another  new 
product.  Parts  of  the  Biocosmetics 
Starflower  Oil  Cream  will  be 
relaunched. 
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LEMSIP 


Cold+Flu 


lemsip.  For  those  with  a  nose  for  profit. 


m 


Maximise  your  profit  with  the  power  of  Lemsip.  Lemsip  is 
now  the  No.  I  brand  in  the  cold/flu  market.  * 
Since  the  launch  of  the  Lemsip  Cold+  Flu  Max  Strength 
Capsules,  the  sales  of  the  Max  Strength  range  have  more 
than  doubled  in  only  one  season.** 


0) 

Reckitt  &  Colman  Products  Limited 

Lemsip  and  the  sword  and  circle  are  trademarks 


And  with  Lemsip's  new  eye-catching  and  easy-to-understand 
packaging  you  can  expect  maximum  impact  to  help  boost 
sales. Together  with  a  £4.5  million  Lemsip  National  TV  spend 
now  is  the  time  to  make  the  max  of  Lemsip.  Stock  up  now 
for  more  business  and  profit  with  Lemsip. 

POWERFUL  MEDICINE  THAT  WORKS  FOR  YOU 


Anne  Lewis  was 
encouraged  to  apply 
for  the  job  of  secretary 
and  registrar  of  the 
Royal  Pharmaceutical 
Society  by  a  long-term 
mentor,  but  she  admits  it  is  something 
she  has  always  thought  about. 

She  was  a  popular  choice  for  the 
post  last  year  after  some  very  public 
soul  searching  about  whether  there 
was  a  pharmacist  out  there  with  the 
requisite  skills. 

At  the  time,  she  saw  it  as  an 
opportunity  to  help  manage  the 
changes  underway  at  the  Society  and 
shape  the  future  direction  of  the 
profession.After  all,  as  president,  she 
was  instrumental  in  launching  the 
Pharmacy  in  a  New  Age' process. 

No-one  ever  said  the  job  was  going 
to  be  easy.  Facing  two  ways  at  once  - 
trying  to  satisfy  the  organisational 
needs  of  the 
Society  at  the 
same  time  as 
promoting  it 
within  the 
NHS,  to 
government 
and  to  the 
public  - 
demands 
stamina  and 
a  thick  skin. 

So  far  the 
job  has  lived 

up  to  expectations,  she  says,"but  as  I 
have  been  on  Council,  I  have  been 
fairly  aware  of  what  was  involved".  In 
John  Ferguson  she  has  had  a  very 
polished  act  to  follow,  and  managing 
the  biggest  shake  up  in  the  Society  's 
recent  history  has  not  been  without 
incident. 

She  has  high  praise  for  the  staff  at 
Lambeth  "The  enthusiasm  of  the  staff 
and  the  quality  and  potential  of  what 
we  have  is  very  pleasing  and  a  great 
asset." 

New  structure 

One  of  her  first  moves  was  to 
implement  the  new  directorate 
structure  at  Lambeth  last  November. 
This  is  now  starting  to  deliver  for  the 
membership,  she  says.  "The  system 
delivered  before,  but  one  of  the  main 
new  developments  is  to  place  more 
emphasis  on  public  affairs.That  has 
been  something  that  came  clearly 
from  the  membership  -  a  desire  to 
have  a  better  voice." 

There  have  been  difficulties  she  had 
not  anticipated,  though.  One  was  the 
practical  problem  of  accommodation. 
"The  building  is  densely  populated  ... 
we  have  done  something  on  a 
temporary  basis,  but  this  has  evolved 
into  a  space  audit  of  the  whole 
huilding.'This  will  eventually  lead  to  a 
major  refurbishment  highlighted  by 
outgoing  treasurer  Geoff  Booth  at  the 


Nine  months 
down  the  line 

There  has  been  no  honeymoon  period  for  Anne  Lewis 
as  the  Royal  Pharmaceutical  Society  secretary  and 
registrar,  but  dealing  with  immediate  issues  has  not 
taken  her  eye  off  long-term  objectives 


Anne  Lewis:  "We  are  attempting  to  improve  the  performance  abilities  of  Council  members" 


Society's  annual  meeting. 

Developing  the  new  directorate 
structure  is  top  of  Miss  Lewis' 
objectives  list  for  the  next  12  months. 
A  lot  will  depend  on  the  effectiveness 
of  the  new  administrative  system.This 
should  bring  to  the  fore  one  of  her 
perceived  strengths  as  a  people 
person  .As  one  colleague  said:  "She's 
quite  good  at  the  touchy-feely  stuff." 

In  the  past,  says  Miss  Lewis,  the 
Society  has  been  driven  by  specific 
areas,  such  as  practice,  or  law,  or  ethics. 


"We  have  tended  to  look  at  things  in 
categories.  All  of  these  things  need  to 
be  looked  at  from  more  than  one  point 
of  view. This  means  developing 
teamwork  within  the  building." 

NHS  initiatives  like  clinical 
governance  will  affect  both 
professional  development  and 
professional  standards,  so  those  two 
directorates  will  need  to  work  closely 
to  develop  the  Society's  response. 

Other  areas  she  chooses  to 
highlight  perhaps  reflect  her  previous 


position  as  head  of  the  Centre  for 
Pharmacy  Postgraduate  Education  in 
Manchester.  Professional  audit  has 
been  effectively  developed,  she 
believes.  Although  more  pharmacists 
need  to  be  encouraged  to  participate, 
a  framework  that  can  be  used  by 
individuals  is  in  place. 

Another  important  development  is 
the  CPD  framework.These  three  things 
-  practice  guidance,  development  of 
audit  and  CPD  -  all  fall  under  the 
professional  development  directorate, 
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and  this  in  turn  needs  to  link  closely 
with  professional  standards. 

A  new  Code  of  Ethics,  to  be 
published  for  consultation  at  the  BPC 
in  September,  will  probably  be  the 
most  important  piece  of  work 
delivered  by  the  Society  for  its 
members  this  year  it  will  be  a  new 
approach,"  promises  Miss  Lewis,"and 
it  is  important  that  we  get  as  much 
feedback  as  possible." 

There  is  no  intention,  for  example, 
to  look  at  the  arrangements  for 
supervision. Although  this  issue  was 
raised  by  the  Nuffield  report  over  ten 
years  ago,  the  practice  of  pharmacy 
has  changed  since  then. 

"We  have  had  a  good  deal  of  success 
promoting  pharmacy  as  the  first  port 
of  call  in  the  treatment  of  minor 
ailments.  And  in  the  round  table 
discussions  at  the  Doll,  the  importance 
of  the  pharmacist  has  really  been 
brought  to  the  fore,"  she  says. 

The  structure  of  community 
pharmacy  has  also  changed  There  are 
far  fewer  individual  owners,  and  more 
small  groups  and  multiples.  For  single 
owners  it  is  important  that  they 
develop  more  collaborative  ways  of 
working.  She  uses  the  example  of 
Edinpharm  (C£DJune  19,ppl8-20). 

"I  know  from  my  own  experience 
that  where  people  do  group  together, 
they  can  employ  an  extra  pharmacist 
as  a  locum,  which  allows  them  to 
offer  out  of  shop' services.  But  it  is 
not  easy.  For  many  proprietors  it  is  a 
totally  different  way  of  working,  and 
we  need  to  encourage  it." 

Changes  in  ownership  parallel 
changes  in  working  practices. 
Manpower  is  an  area  that  the  Society 
has  been  reluctant  to  acknowledge  as 
a  problem,  and  it  still  struggF-s  to 
present  a  coherent  position,  although 
its  manpower  committee  has  recently 
been  reconstituted. 

"There  are  increasing  numbers  of 
pharmacists  working  part  time,  as  a 
locum  or  adviser.  It  is  a  mixed 
blessing  having  so  many  part-time 
employees.We  need  to  develop 
methods  that  will  allow  us  to  monitor 
patterns  of  working  more  effectively. 
There  is  a  changing  balance  on  the 
Register,  but  this  applies  to  other 
professions  too,"  says  Miss  Lewis. 

"We  have  virtually  got  a  new  NHS. 
There  will  be  opportunities  over  the 
next  12  months  that  we  cannot  afford 
to  miss. The  creation  of  a  large 
number  of  pharmacy  adviser  posts 
will  have  an  impact  on  the  availability 
of  locums  in  the  community." 

For  ordinary  pharmacists,  PIANA  is 
the  Society  initiative  most  can  identify 
with.  But  where  is  it  going?  The 
roadshows  will  continue  in  the  year 
ahead,  promoting  the  innovative  way 
pharmacists  can  deliver  new  services. 

"We  have  not  formulated  the  next 
step  yet,"  says  Miss  Lewis.  Local 
development  groups  have  been 
successful  where  they  have  been  set 
up  She  hopes  they  will  make 


pharmacists  understand  they  have  to 
respond  to  change  -  it  does  not 
necessarily  have  to  be  radical,  it  may 
just  be  that  a  new  approach  is  needed. 

The  policy  unit,  set  up  at  Lambeth 
under  the  new  administration,  might 
have  flagged  up  some  avenues  for 
PIANA  to  explore,  but  it  got  off  to  a 
faltering  start  . The  head  of  the  unit  left 
abruptly  earlier  in  the  year  and  a 
consultant,  Marcus  Longley,  is  filling 
the  post,  aided  by  Professor  David 
Taylor,  director  of  health  affairs  at 
GJW  Government  Relations. 

The  job  description  for  the  head  of 
the  unit  and  the  recruitment  process 
is  being  reviewed,  but  its  main 
objectives  will  remain  unchanged. 

Training  matters 

Technician  training  and  skill  mix  are 
subjects  the  Society  needs  to 
communicate  more  effectively,  she 
says.  Most  pharmacists  recognise  that 
training  is  important,  and  community 
pharmacy  needs  to  develop  a  trained 
workforce.The  public  expect  people 
who  deliver  services  to  be  trained  and 
knowledgeable. 

Most  organisations  find  that  trained 
staff  are  more  effective.The  concern 
for  most  community  pharmacists  is 
the  cost.  But  this  is  not  an  argument 
that  sways  the  secretary  and  registrar. 
Partly  the  cost  can  be  met  by 
employers,  she  says.There  is  also 
money  available  locally  through 
modern  apprenticeship  frameworks. 

And  once  again  clinical  governance 
raises  its  head. "Clinical  governance, 
which  will  no  doubt  apply  to 
pharmacy  as  well  as  to  everyone  else, 
is  about  implementing  continuous 
improvement. This  approach  requires 
a  demonstration  that  people  have 
been  trained  to  do  the  jobs  they  do." 

As  the  senior  figure  in  the  Society's 
administration,  Miss  Lewis  is  expected 
to  perform  on  the  public  stage.  So 
does  she  see  herself  as  a  leader  of  the 
profession  or  as  a  servant  of  Council? 

She  is  clear  that  the  president  and 
Council  members  are  the  profession's 
political  leaders  and  public  voice.The 
heads  of  the  Society's  various  director- 
ates inevitably  have  a  leadership  role 
within  the  organisation,  and  need  to 
be  able  to  express  its  policies. 

The  Council  is  the  council  the 
members  elect,  she  says.  One  of  the 
intentions  of  the  Society's  new  ways 
of  working'  is  that  Council  work 
becomes  more  manageable. 

She  was  encouraged  by  the  number 
of  candidates  who  stood  for  election 
this  year,  although  concerned  that  not 
all  areas  of  practice  were  represented. 
There  were  no  hospital  or  academic 
pharmacists,  for  example.Training  is 
now  provided  for  those  who  are 
elected. They  have  an  induction  day 
and  are  given  a  job  description  .  "We 
are  trying  to  develop  induction  and 
training  to  meet  needs  indentified  by 
Council  members  to  help  them  work 
effectively." 


UniChem's  Great  Business  Awards  scheme  seeks  to 

reward  the  very  best  in  independent  pharmacy.  It  is  an 

ideal  opportunity  to  recognise  the  excellent  work  and 

initiatives  being  undertaken  by  pharmacists. 

In  addition  to  the  excellent  publicity,  the  category  winners 

receive  a  £1000  contribution  towards  the  holiday  of 

their  choice  whilst  the  overall  winner  wins  2  free  places 

on  the  2000  UniChem  Convention. 

Here's  a  reminder  of  Award  Category  (3) 

BUILDING 
RELATIONSHIPS 
IN  THE  COMMUNITY 

Strong  links  with  the  local  community  are  a  crucial 
factor  in  the  well-being  of  any  independent  pharmacy. 
A  pharmacy  that  presents  a  caring  image  will  attract  a 
loyal  customer  base.  This  image  can  be  created  in 
many  different  ways.  Through  a  prescription  delivery 
service,  special  needs  clinics,  links  with  the  local  GP 
or  indeed  through  local  sponsorship  or  charity 
support.  There  are  many  ways  to  demonstrate  real 
commitment  to  a  community.  Our  judges  will  be 
looking  for  those  pharmacists  who  have  spent  time  to 
consider  and  research  local  needs  and  then  have  acted 
on  their  knowledge. 

Entry  to  the  Awards  is  via  an  official  entry  form  which 
can  be  obtained  from  UniChem's  Marketing  Department. 
(Tel.  0181  391  2323). 

Don't  delay,  get  your  entry  in  now.  It  could  be  the 
passport  to  your  dream  holiday. 

Other  categories  are:  (1)  Business  Development 
and  (2)  Promoting  the  Business. 


Delivering  Healthcare 
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ACY  COMES  ALIVE 


MORE  TO  SEE,  MORE  TO  EXPERIENCE  MORE  TO  CHOOSE  FROM 

Pharmacy  success  in  the  new  millennium  means  better  knowledge,  better  business  practice 
and  better  customer  service.  Chemex  99  is  THE  industry  forum  which  will  prepare  you  for 
future  success.  It  focuses  on  your  needs  as  a  healthcare  professional  and  business  manager 
by  meeting  all  your  product,  professional,  business  and  educational  needs  under  one  roof. 

IN  ONE  VISIT  Y00  CAN 

Meet  and  do  business  with  over  160  suppliers  to  the  pharmacy  industry 
Be  updated  about  the  issues  affecting  your  business  in  free  seminars 
Benefit  from  professional  advice  from,  the  NPA,  RPSGB,  PAGB,  PSNC 
Look  to  the  future  by  visiting  the  Millennium  Shop 
Get  free  business  advice  in  the  NPA  Village 


Discover  the  latest  in  OTC  medicines  in  the  dedicated  OTC  Village 
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Royal 

Pharmaceutical 
Society 

-      rv    of  Great  Britain 


ON  01203  426  5 

For  up  to  date  information  visit  the  Chemex  site  on  www.dotpharmacy.com 


A  PAGB/NHS  conference  on  'Practising  what  the  public 
preach  for  a  people's  NHS'  last  week  examined  how 
patients  were  being  empowered  towards  better  self-care 

Doctors  should  be  inspired 
by  NICE  guidelines 


The  National  Institute  for  Clinical 
Excellence  will  not  issue  mandatory 
guidelines  but  the  ones  they  issue  will 
carry  such  weight  that  doctors  should 
be  inspired  to  use  them,  said  NICE'S 
chief  executive  Andrew  Dillon. 

The  appraisals  and  guidelines  will 
be  published  for  patients  as  well  as 
health  professionals,  which  should 
make  drug  availability  more  consistent 
throughout  the  NHS. 

While  this  might  not  totally  abolish 
postcode  prescribing'  he  said:  "The 
fact  that  we  will  publish  our  results  in 
a  way  that  can  be  understood  by  the 
public  will  let  them  know  what  is 
available  and  should  remove  the  unac- 
ceptable notion  that  patients  can 
obtain  a  medicine  in  one  part  of  the 
NHS  but  not  in  others." 

He  told  the  conference,  hosted 
jointly  by  the  Proprietary  Association 
of  Great  Britain  and  the  NHS 
Executive,  that  patients  would  play  an 


Andrew  Dillon,  chief 
executive  of  the  National 
Institute  for  Clinical 
Excellence 

important  part  in  the  Institute's  work. 
They  would  have  a  direct  input  via  the 
Partners'  Council,  consisting  of  43  rep- 
resentatives of  patient  groups,  clinical 


experts,  health  professionals  and  the 
pharmaceutical  industry.  Such  a 
diverse  body  was  unique  in  the  NHS, 
he  said.  Disease  sufferers  as  well  as 
clinical  experts  would  contribute  to 
appraisals  and  guidelines. 

How  NICE'S  decisions  would  be 
translated  to  a  lay  audience  had  yet  to 
be  decided.  There  would  have  to  be  a 
balance  between  direct  communica- 
tion with  patients  and  drawing  the 
public's  attention  to  information  avail- 
able through  primary  care  profession- 
als and  other  sources. 

Although  the  guidelines  would  be 
of  high  quality  and  authoritative  at  a 
national  level,  clinicians  would  not  be 
compelled  to  follow  them  but  would 
still  be  free  to  use  their  own  profes- 
sional judgment  for  each  patient. 
Doctors  would  be  encouraged  to  carry 
out  audits  to  measure  the  extent  to 
which  they  prescribed  according  to 
the  guidelines. 


A  third  of  people  put  pressure  on  NHS 


Managing  better 
health  online 

A  pilot  trial  of  NHS  Direct  on  the  inter- 
net will  start  in  November,  Claire  Pillar, 
of  the  Centre  for  Health  Information 
Quality,  told  the  conference. 

She  said  the  National  Electronic 
Library  for  Health  was  being  set  up  to 
provide  easy  access  to  high  quality, 
accredited  information  for  both 
patients  and  health  professionals.  The 
aims  of  NHS  Direct  Online  were  to 
help  people  manage  their  health  bet- 
ter, 24  hours  a  day.  Patients  would  be 
able  to  learn  about  the  risks  and  bene- 
fits of  different  treatment  options.  An 
interactive  healthcare  guide  based  on 
the  most  common  symptoms  would 
help  them  judge  whether  they  ought 
to  see  a  doctor.  GPs  would  be  able  to 
obtain  evidence-based  information  on 
treatments  and  times  of  local  specialist 
clinics.And  they  would  also  be  able  to 
print  out  information  for  patients  to 
take  away. 

A  second  pilot,  using  information 
kiosks,  would  start  next  April. 

Steve  Elvin,  manager  of  the  NHS 
Direct  pilot  in  the  West  Midlands,  said 
his  service  went  live  in  January  and 
was  now  taking  7,000  calls  a  month. 
Although  it  was  difficult  to  quantify 
the  number  of  calls  about  medicines, 
he  thought  there  were  relatively  few 
direct  queries  about  the  tablets  people 
were  taking,  but  a  high  proportion  of 
callers  wanted  to  talk  about  how  their 
medication  fitted  in  with  their  general 
condition.  He  thought  this  was  a  big 
issue  for  NHS  Direct  and  that  links 
should  be  developed  with  the  relevant 
professionals. 

Community  pharmacist  Gerald 
Zeldman,  a  member  of  the  conference 
discussion  panel,  said  it  was  important 
that  people  phoning  for  specific  infor- 
mation on  medicines  were  referred 
back  to  their  pharmacist  for  personal 
advice. 


Gerald  Zeidman,  proudly 
displaying  his  certificate  of 
fellowship  of  the  RPSGB 
which  he  received  in  May 


One-third  of  the  population  generate 
80  per  cent  of  NHS  prescriptions,  said 
Dorothy  Knightley,  group  develop- 
ment director,  Taylor  Nelson  Sofres. 
The  remaining  two-thirds  make  limit- 
ed demands  on  the  NHS  and  manage 
their  own  illnesses  by  OTC  medicines 
or  other  means. 

She  described  research  that  classi- 
fied 5,000  adults  into  six  types  accord- 
ing to  their  health  behaviour.  Eleven 
per  cent  were  generally  well.  Twenty 
one  per  cent  were  classed  as  "doctor 
loyal"  because  they  regularly  consult- 
ed the  GP  and  tended  not  to  consider 
OTC  medicines. 

One-tenth  preferred  to  avoid  "unnat- 
ural medication"  and  were  not  good 
compilers.  They  used  OTCs  with 
extreme  caution  and  possibly  not  at 
the  correct  dose  or  for  long  enough, 
which  did  nothing  to  enhance  their 
opinion  of  medicines. 

Sixteen  per  cent  were  mostly  self- 
medicators;  many  of  these  took  sup- 
plements, ate  healthy  diets  and  exer- 
cised.The  largest  group  -  25  per  cent  - 


were  "unconcerned '.  They  had  total 
disregard  for  their  health  and  suffered 
regular  short-term  illness.  They  were 
the  least  likely  to  take  vitamins,  exer- 
cise or  diet  and  were  more  likely  to  be 
young,  male  and  smokers. 

There  was  a  risk  that  this  "uncon- 
cerned" group  would  turn  into  the 
final  "unhealthy"  group  (12  per  cent) 
as  they  grew  older.  These  people  suf- 
fered much  long-term  illness,  but  did 
not  rely  entirely  on  GPs  as  they  sup- 
plemented prescription  medicines 
with  drugs  bought  OTC. 

The  groups  making  the  most 
demands  on  the  NHS  were  the  "doctor 
loyal"  and  the  "unconcerned",  said  Ms 
Knightley.  She  predicted  that  the  "doc- 
tor loyal"  group  would  grow  by  16  per 
cent  between  2001  and  2021,  com- 
pared with  a  total  population  growth 
of  11  per  cent. This  meant  that  2  mil- 
lion more  people  would  use  the  NHS 
for  their  health  needs  unless  their 
behaviour  patterns  could  be  changed. 

The  "unhealthy"  group  would  grow 
the  most  -  by  21  per  cent  -  and 


although  the  numbers  in  the  "uncon- 
cerned "group  would  remain  fairly  sta- 
tic, they  would  still  represent  a  quarter 
of  adults  and  continue  to  be  a  future 
drain  on  medical  resources  unless 
more  was  done  to  change  their  habits. 

The  "self-medicators"  would  rise 
almost  in  line  with  the  general  popula- 
tion because  self-medication  was 
widely  used  across  all  age  bands. 


Dorothy  Knightley,  group 
development  director  of 
Taylor  Nelson  Sofres 
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Why  use  a  pharmacy  rather  than  a  GP? 


The  public  sees  pharmacists 
as  health  professionals 

A  survey  has  shown  no  clear  reason 
why  patients  use  a  pharmacy  rather 
than  a  GP  when  treating  minor  ail- 
ments. 

Jo  Lenaghan,  senior  research  fellow 
of  the  Institute  for  Public  Policy 
Research,  asked  four  focus  groups  of 
differing  ages  and  class,  their  percep- 
tions of  health  professionals  and  OTC 
medicines  Patients  tended  to  use  a 
pharmacy  because  they  were  afraid  of 
jthe  GP  or  it  was  difficult  to  get  an 


appointment,  although  some  gave  pos- 
itive reasons,  such  as:  the  pharmacist 
could  advise  on  medicines  or  was 
helpful  for  children's  ailments. 

Pharmacists  were  seen  as  health  pro- 
fessionals rather  than  shopkeepers,  she 
said,  but  there  was  confusion  about 
when  there  was  no  need  to  see  a  GR  If 
self-care  was  to  be  encouraged,  this 
point  would  have  to  be  clarified,  both 
among  patients  and  professionals. 

There  was  a  mixed  reaction  to  the 
growth  in  OTC  medicines.  Patients 
appreciated  their  convenience  and 
cost-effectiveness,  but  were  sceptical 
about  whether  everyone  would  take 
medicines  responsibly. 

This  came  as  a  surprise  because  we 
thought  we  would  see  more  of  a  con- 
sumerist  ethos,  particularly  among  the 
younger  generation,"  she  said.  Medi- 
cines were  regarded  as  different  from 
other  consumer  goods  and  the  public 
lacked  confidence  when  using  them, 
seeing  the  GP  as  an  important  safety 
valve. 

Most  of  those  questioned  relied  on 
the  GP  or  pharmacist  for  health 
advice,  with  women  more  likely  to 
obtain  information  from  magazines 
Younger  groups  saw  the  GP  as  one  of 
many  information  sources,  whereas 
the  elderly  felt  "fobbed  off"  if  they 
were  referred  to  the  practice  nurse 


instead.  The  young  middle  class 
described  themselves  as  the  "informa- 
tion generation  but  did  not  know 
whom  to  believe  if  the  advice  was  con- 
flicting, as  in  the  recent  BSE  scare. 

Although  the  study  was  small  and 
more  research  needs  to  be  done,  Ms 
Lenaghan  said  it  highlighted  the  fact 
that  patients  were  not  one  homoge- 
neous group,  but  reacted  differently 
according  to  age  and  class.  Health  pro- 
fessionals had  to  respond  to  these  dif- 
fering needs,  to  avoid  creating  new 
forms  of  inequalities.  Patients  needed 
information  in  order  to  make  choices, 
but  there  was  a  risk  that  only  the 
young  or  middle  classes  would  be  able 
to  make  good  use  of  it. 

New  research  grant 

The  PAGB  is  funding  a  new  grant  for 
projects  researching  the  role  of  self- 
care  in  primary  care  and/or  the  inter- 
face between  the  two.  Worth 
£50,000  in  the  first  year,  the  money 
will  be  made  available  to  one  or  more 
individuals  or  multidisciplinary  teams 
who  put  forward  imaginative,  innova- 
tive proposals.  The  PAGB  will  issue 
full  details  shortly.  The  award  will  be . 
announced  at  the  end  of  the  year  so 
the  research  can  start  by  Easter. 


The  latest  edition  of  the 
Pharmacopoeia  of  the  People's 
Republic  of  China  (1997)  has  been 
published  in  English. 

It  contains  monographs  on  920  tra- 
ditional Chinese  medicines  with  142 
new  admissions,  and  1,455  on  chemi- 
cals, antibiotics,  biochemicals.  radio- 
pharmaceuticals and  biological  prod- 
ucts, with  4,999  new  admissions.  The 
two  volume  version  (ISBN  7-980016- 
62-9)  is  priced  at  us  $698. 

Also  available  in  English  is  the 
Directory  of  Chinese  Pharmaceutical 
Enterprise  1998  CD-ROM.  Compiled 
by  China's  State  Pharmaceutical 
Administration,  this  first  CD-ROM  con- 
tains details  about  state  and  local 
administration  of  pharmaceutical  insti 
tutions  and  about  1,100  enterprises  of 
Chinese  and  western  medicines, 
health  products,  apparatus,  and  med- 
ical businesses.  Priced  at  $298,  it  has 
ISBN  7-9800016-62-9. 

further  details  are  available  from 
Han  Consultants  Inc,  19-1-3  East 
Section,  Xiaohongshan,  Wuchang, 
Wuhan,  Hubei  430071,  China.  E-mail 
ban_con@yahoo.com,  or  on  the  web: 
http://China-ebusiness.webjump.com. 
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New  PPRS  deal  to  cut 
drug  prices  by  4.5pc 


Michael  Bailey,  the  ABITs 
president:  "The  re-negotiated 
PPRS  was  a  fair  deal" 

The  prices  of  branded  pharmaceuti- 
cals are  to  be  cut  by  4.5  per  cent  under 
the  new  Pharmaceutical  Price 
Regulation  Scheme  agreed  between 
the  Government  and  the  Association 
of  the  British  Pharmaceutical  Industry' 
The  cut  will  save  the  NHS  around 
£220  million  a  ycar.The  proposals  have 
been  sent  to  pharmaceutical  manufac- 
turers, who  will  give  their  reactions  by 
July  13-  Negotiations  for  the  new  PPRS 
began  last  July  and  were  concluded  on 
June  30. 

Rather  than  an  across-the-board  cut 
on  all  brands,  it  is  thought  that  compa- 
nies will  be  allowed  to  modulate  the 
price  cuts  within  their  portfolio,  allow- 
ing leading  products  to  remain  at  a 
premium  price  provided  a  4.5  per  cent 
saving  is  delivered  overall.  This  will 
mean  bigger  price  cuts  for  less  fre- 
quently prescribed  brands. 

Generic  drugs  will  continue  to  be 
excluded  from  the  scheme, but  there  is 
speculation  as  to  whether  brand  equal- 
isation deals  will  continue  to  be 


allowed  within  the  PPRS.  Estimates 
suggest  that  while  60  per  cent  of  pre- 
scriptions are  written  generically, 
branded  products  supplied  under 
brand  equalisation  deals  are  used  to  fill 
half  of  these.  ABPI  director  general 
Trevor  Jones  says  that  this  area  "has  not 
been  part  of  our  discussions". 

It  is  also  believed  that  the 
Government  has  not  pushed  ahead 
with  a  proposal  to  pay  only  Drug  Tariff 
prices  for  products  out  of  patent.  This 
means  branded  generics  will  continue 
to  be  available,  despite  the  fact  that 
they  cost  the  taxpayer  some  £30m  a 
year,  mainly  through  prescribing  by 
dispensing  doctors. 

The  PPRS'  basic  framework  will 
remain  broadly  unchanged.  However, 
the  4.5  per  cent  price  cuts  are 
matched  by  a  "balance  of  activities", 
says  Professor  Jones,  which  "will 
reward  innovative  endeavour". 

The  voluntary  aspects  of  the  PPRS 
have  been  firmed  up  considerably 
through  the  new  Health  Act.  The 
Government,  through  clause  28  of  the 
Act,  has  the  right  to  limit  price 
changes  by  any  manufacturer  or  sup- 
plier or  limit  profits. 

And  clause  30  of  the  Health  Bill  per- 
mits severe  financial  penalties  for  com- 
panies that  break  the  rules,  or  are  slow 
in  filing  their  annual  financial  returns. 
There  is  provision  for  single  fines  of  up 
to  £100,000  or  of  £10,000  per  day  for 


as  long  as  the  contravention  continues. 

Michael  Bailey,  president  of  the 
ABPI,  said  "I  believe  the  proposals  rep- 
resent a  fair  deal  for  the  NHS  and  a  fair 
deal  for  the  UK-based  pharmaceutical 
industry." 

In  a  written  statement,  Frank 
Dobson,  health  secretary,  said:  "I  am 
hopeful  that  we  can  achieve  an  agree- 
ment that  is  both  good  for  the  NHS  and 
fair  to  the  pharmaceutical  companies." 

The  British  Association  of 
Pharmaceutical  Wholesalers  said  its 
members  were  worried  because  they 
may  not  be  reimbursed  for  the  phar- 
maceutical stock  they  already  hold. 
Wholesalers  would  be  unable  to 
absorb  the  price  cut.  Michael  Watts, 
the  BAPW's  executive  director,  said: 
"Because  wholesalers  work  on  minute 
margins,  they'll  have  to  pass  on  the  cut 
to  their  pharmacy  customers." 

While  the  ABPI  will  not  give  details 
of  the  revised  scheme  until  July  13, 
C&D  understands  it  may  also  have  a 
provision  that  will  allow  manufactur- 
ers to  reduce  prices  on  products  that 
are  affected  by  parallel  imports,  and  to 
increase  prices  on  those  that  are  not. 

This  move  could  affect  many  paral- 
lel importers,  who  have  taken  advan- 
tage of  the  UK's  relatively  expensive 
pharmaceuticals  to  build  up  sales 
worth  around  £300  million.  Mr  Bailey 
refused  to  comment  on  the  matter. 

Meanwhile,  Allen    &  Hanburys 


(A&H)  and  Wyeth  Laboratories 
announced  price  cuts  on  two  major 
products  on  Monday. 

A&H  has  permanently  cut  the  price 
of  Flixotide  SOrncg  MDI  to  £5.85  -  the 
company  said  a  survey  it  conducted 
found  that  3 1  per  cent  of  GPs  said  they 
would  prescribe  Flixotide  if  they  did 
not  have  to  worry  about  its  cost. 

It  denied  the  cut  was  linked  with 
the  new  PPRS  deal/  We've  been  work- 
ing on  the  process  of  reducing  that 
price  for  four  to  five  months  -  the  tim- 
ing is  just  a  coincidence,"  said  A&H. 

Wyeth  has  reduced  Zoton's  NHS 
price  by  25  per  cent  to  £14.21  per 
month.  It  said  the  move  was  a  "positive 
and  supportive  response  to  the  chang- 
ing priorities  of  those  managing 
healthcare  resources". 

The  Government,  however,  is  giving 
conflicting  messages  on  parallel 
imports.  While  Mr  Dobson  is  commit- 
ted to  curbing  this  market,  one  of  his 
colleagues  has  said  the  opposite.  John 
Denham,  the  health  minister,  recently 
told  the  House  of  Commons:  "We  have 
no  plans  to  announce  proposals  with 
regard  to  parallel  imports  of  pharma- 
ceutical products." 

Using  the  PPRS  to  cut  parallel 
imports  is  fraught  with  difficulty, 
because  the  Government  does  not 
want  to  contravene  EU  law  on  free 
trade  within  member  states.  Parallel 
imports  are  not  illegal  under  EU  law. 


Goldshield  to  test  market  products  in-store  and  plans  to  buy  health  food  outlets 


Goldshield  Healthcare  has  this  week 
rejected  rumours  that  it  is  planning  to 
buy  pharmacies,  but  it  will  be  test  mar- 
keting its  products  and  complemen- 
tary therapies  in  some  of  its  own 
stores  over  the  next  few  months. 
The  company  is  also  looking  to 


acquire  some  health  food  stores  on  a 
test  basis.  Most  of  its  products  -  mainly 
vitamins,  minerals  and  supplements  - 
are  sold  via  mail  order,  although  it  has 
gained  listings  in  around  400  pharma- 
cies and  plans  to  gain  more. 
Goldshield  is  also  test  marketing 


mobile  health  shops,  which  sell  door- 
to-door,  and  said  early  results  were 
encouraging. 

Its  foreign  expansion  plans,  mean- 
while, will  benefit  from  a  deal  to 
acquire  ten  product  licences,  know- 
how,  goodwill  and  trademarks  from 


AAH  prepares  pharmacists  for  eclipse  crowds 


AAH  Pharmaceuticals  has  made 
arrangements  to  help  Cornwall  phar- 
macists benefit  from  the  surge  of  visi- 
tors who  want  to  see  the  summer 
eclipse  -  due  on  August  11. 

As  the  region  is  expected  to  attract 
four  million  extra  people,  AAH  said 
pharmacists  should  take  advantage  of 
the  potential  for  extra  custom. 

It  will  change  delivery  times  to  once 
a  day  during  the  eclipse  week,  due  to 
the  heavy  traffic  expected.  Motor  bikes 


will  provide  emergency  cover. 

Pharmacists  will  be  able  to  pur- 
chase one  week's  stock  holding,  based 
on  previous  orders,  which  will  be 
delivered  as  a  priority  eclipse  order  in 
July.  Pharmacists  will  not  be  charged 
for  the  order  until  August. 

AAH  and  manufacturers  Novartis, 
Smith  &  Nephew,  SmithKJine 
Beecham  and  SSL  International  (for- 
merly Seton  Scholl)  are  working  with 
local  authorities  to  sponsor  informa- 


tion flyers  and  posters  for  the  visitors. 
The  information  will  range  from  first 
aid  kit  essentials  to  accommodation. 

AAH  advises  pharmacists  to  stock 
up  on  eclipse  essentials',  such  as  eye- 
care,  suncare,  sunblocks,  Savlon,  plas- 
ters, analgesics,  antihistamines,  diar- 
rhoea and  anti-dehydration  products. 
•  AAH  has  launched  the  Own  Label 
Directory  including  products  under  the 
Vantage,  Supersave  and  Hillcross  Retail 
labels.The  directory  is  available  free. 


SmithKline  Beecham  for£17  million. 

These  products  include  Dyazide 
and  Dibenyline,  both  treatments  for 
hypertension,  and  Ridaura  which  com- 
bats arthritis. 

Goldshield  said  the  products  to  be 
acquired  would  open  up  marketing 
and  distribution  rights  in  43  countries, 
such  as  the  Netherlands,  Australia, 
Sweden,  Spain  and  Israel. 

It  will  partly  finance  the  acquisition, 
which  will  be  put  to  shareholders  at 
an  EGM  on  July  30,  through  a  placing 
and  open  offer  of  4,022,502  shares 
that  is  expected  to  raise  about  £1 5.6m. 
Some  of  the  money  raised  will  be  set 
aside  to  finance  other  acquisitions  -  it 
plans  to  acquire  Regina  Health  for 
around  £2. 35m. 

The  company  appears  financially 
strong  -  its  pre-tax  profits  grew  46  per 
cent  to  £5  6m  for  the  year  to  March  3 1  • 
Turnover  rose  35  per  cent  to  £34.7m. 
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European  pharmacists  to 
identify  best  practice  areas 


Pharmacists  from  major  European 
countries  art  forming  working  parties 
to  identify  best  practice  areas,  follow- 
ing the  second  meeting  of  the  Alliance 
UniChem  European  Pharmacists' 
Forum. 

AU  set  up  the  Forum,  with  represen- 
tatives from  France,  Spain,  Portugal, 
Italy  and  the  UK,  to  give  UniChem  s 
pharmacy  customers  the  chance  to 
exchange  views  with  their  European 
colleagues.  This  dialogue  could 
improve  existing  services  and  relation- 
ships between  AU  and  pharmacists, 
and  it  may  help  the  wholesaler  devel- 
op new  services. 

The  Forum's  first  meeting  was  in 
Paris  in  March  -  Mike  Smith,  a 


UniChem  non-executive  director,  was 
named  as  first  president 

"At  our  first  meeting  we  realised 
that  if  we  are  to  work  effectively 
together  we  needed  to  understand  the 
different  working  methods  being  used 
in  each  country,"  said  Mr  Smith. 

During  the  second  meeting  near 
Heathrow,  pharmacy  representatives 
from  each  country  gave  a  presentation 
on  pharmacy  practice,  so  that  they 
could  see  areas  where  practices  dif- 
fered and  where  they  were  similar 

The  delegates  noted  that  pharma- 
cists in  other  European  countries  used 
far  fewer  generics  than  in  the  UK, 
where  they  account  for  50  per  cent  of 
prescriptions  dispensed. 


"We  envisage  that  this  situation  will 
change  over  the  years  and  the  working 
parties  will  review  this  change,  look- 
ing at  how  it  will  impact  on  pharma- 
cists and  how  it  can  best  be  managed," 
said  Mr  Smith. 

After  the  meeting,  the  pharmacists 
were  taken  on  a  guided  tour  of  a  Moss 
Chemists  outlet  in  Morden  and  a  Boots 
the  Chemists  in  Crawley. They  said  UK 
pharmacies  seemed  a  lot  busier  than 
those  on  the  Continent. 

UK  delegates  included  Andrew 
Parker  from  Warrington,  and  Barry 
Shooter  and  David  Sharpe  from 
London. 

The  next  Forum  meeting  will  be  in 
Rome  in  October. 


Ceuta  in  'Entrepreneur  of  the  Year'  final 


Ceuta  Healthcare  Group  has  won  an 
award  as  business  services  Entrepre- 
neur of  the  Year'  for  the  South  UK 
region. 

The  award,  founded  by  manage- 
ment consultants  Ernst  &  Young  and 
sponsored  in  the  UK  by  The  Citibank 
Private  Bank  and  The  Times,  is  part  of 


an  international  award  programme 
that  spans  20  countries. 

Ceuta  is  the  first  healthcare  group 
to  win  this  regional  award.  It  won 
praise  for  becoming  the  UK's  leading 
independent  OTC  marketing  compa- 
ny, with  a  turnover  topping  ±32  mil- 
lion, in  four  years. 

The  group  was  one  of  1 1  award 
winners  in  the  region,  out  of  400 
entries,  who  have  now  booked  a 
place  in  the  national  final  at  the 
Grosvenor  House  Hotel,  in 
London  on  September  27. 

Five  sets  of  regional  winners 
will  then  be  judged  for  the  overall 
Entrepreneur  of  the  Year. 

Edwin  Bessant,  Ceuta's  manag- 
ing director  and  co-founder,  said 
his  team  was  delighted  to  win  an 
(centre  1-r)  Annette  D'Abreo  and  award  considered  the  highest  in 
Edwin  Bessant,  co-founders  of  his  industry.  The  omens  for  the 
Ceuta  Healthcare  Group,  celebrate  final  look  promising,  he  says,  as 
with  the  group's  senior  the  South  is  considered  to  be  the 

management  team  toughest  area  in  the  UK. 


Buying  group  Camrx  and 
Campdale,  its  wholesaling 
arm,  plan  to  move  to  new, 
purpose  built,  larger 
headquarters  in  Witwick, 
Leceistershire,  in  the  New 
Year.  The  group,  like 
Avicenna  Pharmacists' 
Associates,  has  stepped  up 
its  recruitment  drive. 
Prospective  members  can 
join  for  a  four  months'  free 
trial.  Kajni  Hindocha, 
Camrx's  managing  director, 
said  members  could  save 
around  £6,500  through 
supplier  discounts.  Camrx, 
backed  by  UniChem,  is  also 
holding  a  series  of 
roadshows  around  the  UK. 
(1-r)  Rajni  Jilka,  Camrx's 
accounts  manager,  Michelle 
Krausse,  accounts  assistant, 
Rajni  Hindocha,  managing 
director,  James  Selfridge, 
accounts  development 
manager  and  Pauline 
Garner,  secretary 


ette  structure 


Gillette  Group  UK  has  changed  its 
sales  infrastructure  to  pay  more  atten- 
tion to  independent  retailers 

Under  the  new  set  up  there  is  one 
sales  force  carrying  the  full  range  of 
Gillette  products.  The  sales  force  is 
split  into  six  trade  channels,  each 
headed  by  a  channel  director.  Gerwyn 
Hughes  is  channel  director  for  field 
sales  that  call  on  independents. 

Since  the  beginning  of  July,  Gillette 
has  had  a  larger  field  force  of  42  cov- 
ering the  UK.  It  said  the  extra  sales 
reps  would  allow  it  to  contact  inde- 
pendents more  frequently.  Alan 
Sutherland,  recently  appointed  busi- 
ness unit  director  of  Gillette  divisions 
Braun  and  Oral-B,  said:  "We  have 
recognised  for  some  time  that  this 
channel  needed  more  direct  support 
which  wasn't  possible  for  our  previ- 
ous team  of  three  sales  people  to  pro- 
vide, and  I'm  delighted  that  we  can 
now  supply  it." 

The  aim  is  to  help  independents  to 
double  sales  of  Braun  and  Oral-B  prod- 
ucts by  the  end  of  next  year. 

Staff  from  the  Braun  offices,  mean- 
while, have  moved  to  Gillette's  base  in 
Isleworth,  where  Oral-B  is  already 
based.  Braun  s  new  telephone  number 
is  Gillette's  main  switchboard  number: 
0181  560  1234. 

Trade  customers  will  shortly  be  told 
about  new  customer  care  and  sales 
telephone  numbers 


tAvicenna  ptc 

16  Shelvers  Hill,  Tadworth, 
Surrey  KT20  5P1 ; 


We  can  help  you  improve 
your  net  profit 

We  would  like  to  meet  independent  pharmacists  and 
explain  the  benefits  of  tAvicenna  membership.  We  will  be 
in  Glasgow  on  14th  July  and  Edinburgh  on  15th  July. 

We  will  also  be  in  Cardiff  later  in  July. 
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Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 ,  General  classified  £18.00 
P.S.C.C.  +  VAT  minimum  3x2.  Box  numbers  £1 5.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication.  Cancellation  deadline  10am 
Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Dave  Armstrong.  Chemist  &  Druggist  (Classified),  Miller  Freeman  UK  Ltd, 
Sovereign  Way,  Tonbndge,  Kent  TN9  1 RW.  Telephone  01 732  377493, 
Fax:  01732  377179.  Internet:  http://www.dotpharmacy.co.uk. 
Ml  major  credit  cards  accepted   


r 

APPOINTME 


mm.    join  us  W9. 

AT  THE  HEART  OF 
co m m  unit y  healthca  re 


DISPENSER 


This  is  an  exciting  opportunity  for  an 
experienced  dispenser  to  join  the 
w  talented  and  enthusiastic  team  at  our 
busy  store  in  Bromley. 
To  make  a  positive  contribution,  your  BTEC 
qualification  in  Pharmaceutical  Science  must  be 
combined  with  basic  computer  skills  and 
proven  experience  of  monitored  dosage 
system  dispensing 

Just  as  important  will  be  your  ability  to  match 
the  exemplary  standards  of  patient  care  and 
customer  service  that  have  made  us  one  of  the 
most  recognisable  names  on  any  high  street. 
In  return,  you'll  find  broad  scope  for  development, 
a  competitive  salary  and  a  range  of  great  benefits 
that  includes  a  profit  related  bonus,  25  days' 
holiday  and  generous  staff  discounts. 
If  you  have  an  enthusiasm  for  retailing  and 
would  like  to  further  your  career  with  one  of 
the  UK's  most  progressive  employers,  please 
write  with  full  CV  to  Peter  Dicken,  Store 
Manager,  Boots  The  Chemists, 
40  The  Glades  Shopping  Centre,  High  Street, 
Bromley,  Kent  BR1  2QG. 
Closing  date:  20  July  1999. 


m 


INVESTOR  EN  PEOPLE 


CHEMISTS 
Pimlico,  London  SW1 

Full/Part  Time  and  Saturday  Staff 
required. 
Experience  preferred, 
but  not  essential. 
Telephone: 
©171  63©  0866 


MIDDLESEX  -  WATFORD 

Pharmacist  required  for  busy,  modern, 
family  run  Pharmacy.  Must  be  able  to  work 
quickly  and  efficiently  under  pressure- 
Full-time  Tuesday-Saturday  (flexible). 
Excellent  supporting  staff.  Good  salary  by 
negotiation.  To  start  August/September. 

Foi  mtnv  in/ormalit/n  ring  Michael 

01«>23  822759  (Evenings) 


PHARMACIES 
WANTED 


Rapidly  expanding  pharmacy  chain 
require  Pharmacies  with  turnover  in  the 
excess  of  £450,000  in  Buckinghamshire, 
Berkshire,  Dorset  and  Hampshire  areas. 

May  also  purchase  low  turnover 
pharmacies  with  re-locations  prospects. 

Freehold  purchased. 

For  quick  and  confidential  discussions 
please  contact: 
Mr  Manvir  Patel  on 
0973  287617  or  01  IS  «5X  7233 


SEDEM  LTD 

LIVERPOOL  -  KIRKDALE 
(Near  City  Centre) 

Enthusiastic  Pharmacist  Manager  required 
to  join  an  expanding  company.  You  will  be 
required  to  run  a  small  community  based 
Pharmacy  40  hours  per  week. 

•  Excellent  salary  package  and  incentives 

•  Contributory  pension  scheme 

•  Excellent  support  staff  and  minimal  paper  work 

•  Freedom  to  manage 

•  4  weeks  paid  holiday 
•R.P.S.G.B.  fees  paid 

Please  contact  Mr  Edem  on  0151  207  3955 


NORTHERN  IRELAND 

Pharmacist  Manager  and  Long  Term 
Locum  required  for  North  West  area. 

•  Newly  qualified  welcome 

•  Good  supporting  staff 

•  Minimum  paperwork 

•  Excellent  salary 

Please  contact  Anthony  Toner 
HERON  CHEMISTS 
Tel:  01648  28203 


Pharmacy  Plus 

Bristol 
DISPENSERS  WANTED 


The  South  West's  award 
winning  pharmacy  group 
requires  experienced 
dispensers  and  technicians 
Interested  candidates  should  send 
CV  to  442-45  Stapleton  Road, 
Bristol,  BS5  6NR  or  call  Gill  Lane 
(0117)9526010 


LOCUMS 


WHOLE  DAYS,  HALF  DAYS, 
LUNCH  HOURS  OR  TEA  BREAKS! 
LANDS  END  TO  JOHN  O' GROATS! 

TERMS  NEGOTIABLE. 
LIONEL  STEIN  EMERGENCY  LOCUM 
47  Preston  Road,  Wembley,  Middlesex 

Telephone  0181  904  2976 


Pharma-Syd  Ltd 

EMERGENCY  LOCUM  PHARMACIST 

Mr  S  N  BASHFORD 

Beverley  Tel/Fax :  0 1 482  88 1 89 1 

East  Yorkshire  Mobile:  0410  735001 


Urgently  required  in  Waxes 
and  South  West 
Excellent  rates  of  pay 

ODD  DAYS  and  LONG-TERM 

available 
Capital  Support  Services 

TEL:  01222  540940 
FAX:  01222  549185 


MP&J 

(EAST  MIDLANDS) 

Matching  People  &  Jobs 
Pharmacists  &  Techni- 
cians, Nationwide 
Register  Free  on 
01753  830  625 


SOUTH  YORKSHIRE,  NORTH  DERBYSHIRE, 
NORTH  NOTTINGHAMSHIRE 
AND  NORTH  LINCOLNSHIRE 

Or  other  areas  by  special  arrangement, 
Locum  Pharmacist  available  odd  days 
or  longer  periods.  Ex-proprietor. 
Experienced. 

Phone/answerphone/Fax 
Bill  Patterson  01433  630565 


MEKA  LOCUMS 

For  the  Best  Work  in  or  Out  of  Town 
Call:  0171  372  3399 
Tel/Fax:  0171  328  1880 
Mobile:  0958  350602 

and  Register  Now 
We  Aim  To  Give  You 
A  First  Rate  Service 


BUSINESS  FOR  DISPOSAL 


Alliance  Valuers 

&  Stocktakers 


//I 


'Simply 
more  money 
for  your  pharmacy 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel (01423)  508172  Fax  (01423)  531571 
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BUSINESS  FOR  SALE 


PRODUCTS  AND  .SfiRnR 


allan  orme 
pharmacy  sales  and  valuations 

The  shops  in  the  locations  advertised  below  are  all  small  and  would  benefit 
from  the  attentions  of  a  young  enthusiastic  owner  manager: 
Bournemouth  Oxford  East  Devon 

Hove  West  Sussex  Castle  Bromwich 

South  Manchester  Hull  Shropshire 

Derby  Stoke  on  Trent  Grimsby 

For  further  details  ring  0467  61 1774  or  e-mail  allanorme@aol.com 
or  write  to: 

Cornerstones,  Lime  Walk,  Dibden  Purlieu,  Southampton  S045  4RB 


BUSINESS  WANTED 


d  a  v 


DJ' 


LEWIS 


0  A  V 


LEWIS 


Progressive  chain  of  37  shops  seeks  to  acquire  Pharmacies 
with  turnover  of  in  excess  of  £400,000  in  Southeast  England 
and  East  Anglia.  Freehold  purchases.  Matter  treated  in  the 
strictest  confidence.  For  a  quick  decision  contact: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House, 
324  Bensham  Lane,  Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255  ext.  221.  Mobile  0860  484999.  Fax:  0181  689  0076 


EQUIPMENT  FOR  SALE 


FOR  SALE 

Photo-Me  Imager  135  RA 
Mini  Lab  inc  all  accessories  and  chemicals. 
Can  Demonstrate 
£5,000 

Telephone:  0181  950  1357 


RETIREMENT  SALE 

IMAGER  135RA 
PHOTO  PROCESSING  MINILAB 

Excellent  condition,  service  contract.  Complete  with  paper, 
chemicals,  accessories,  light  box.  2  illuminated  signs,  'A'-board. 
Delivery,  Installation  training  support. 

£8,950 

Telephone:  01803  327102 


MINI-PHOTO-LAB 
GRETAG  MASTER  ONE  260 

TA  years  old,  excellent  condition 
with  paper  and  chemicals. 
Bought  new  £38,500,  will  accept  £12,000  ono, 
for  quick  sale. 

Please  contact  Kelly  on 
01204  364090  Ext  137 


TO  ADVERTISE 
IN  THIS  SECTION 

CONTACT 
DAVE  ARMSTRONG 
ON 

01732  377493 


STOCK  WANTED 


WAITED 

'Rotor'  Tablets  Now  Discontinued 
Out  of  Date  Packets  Accepted  - 
Good  Price  Paid 
Contact  Box  C&D  3559, 
Miller  Freeman  UK  Ltd, 
Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW 


SIGMA  PHARMACEUTICALS  PLC 
1  COLONIAL  WAY,  P.O.  BOX  233 
NORTH  WATFORD 
HERTFORDSHIRE  WD2  4EW 


^fLXlFOOT  HEEL  B^ 

THIS  PRODUCT  HAS  BEEN  RECOMMENDED  BY 
LEADING  CHIROPODISTS  AND  BY 
ENFIELD  &  HARINGAY  HEALTHCARE  NHS  TRUST 
AS  AN  EFFECTIVE  EMOLLIENT  PRODUCT  FOR 
DRY  AND  HARD  SKIN  ON  SOLE  OF  THE  FEET. 

STOCKS  ARE  NOW  AVAILABLE  FROM  US. 

TRADE  PRICE:  £3.30 
LESS  20%  =  £2.64  NETT 
R.R.P:  £4.99  (INC  VAT) 

WHOLESALE  ENQUIRIES  WELCOME 

REMEMBER  IN  M25  AREA, 
WE  DELIVER  NEXT  DAY 
(ORDERS  TAKEN  UP  TO  MIDNIGHT)  - 
NORTH  LONDON  TWICE  A  DAY 

FREEFONE  TEL:  0800  59  74462  (SIGMA) 
FREEFAX  NO:  0800  59  74439  (SIGFX) 
CUSTOMER  SERVICE:  01923  331409 


BUYING  GROUP 


Fastest  growing  Buying 
Group  of  425  independent 
pharmacists. 

Join  us  now  to  increase  your 
profits  and  have  benefit  of: 

♦  40  suppliers 

♦  Central  payment  system 

♦  Head  Office  Support  Package 

♦  4  Months  FREE  trial 

Call  Pauline  now  on  FREEPHONE 

0800  526074 

Mr.  R.  L.  Hindocha. 
BPharm.MRPharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  3ET 
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PRODUCTS  AND  SERVICES 


i 

ENThERIC 


LONDON  PARIS 

Feather  Finish,  Easy  Bronze  and  100ml  Fragrance  Spray 
Display  Units  available  from  leading  UK  wholesalers  NOW 


Easy  Bronze 
RSP  £92.55 

3  x  Instant  Tan  Body  Lotion 
3  x  Instant  Tan  Gel  for  Body 
3  x  Tinted  Self  Tanning  Lotion 
3  x  Instant  Tan  for  the  Face 
3  x  Instant  Tan  Bronzing  Powder 


100ml  Fragrance  Sprays 
RSP  £71.88 

3  x  Pagan  Cologne  Spray 
3  x  Flair  Cologne  Spray 
3  x  Pure  Silk  Cologne  Spray 
3  x  Forever  Parfum  de  Toilette 


ertrans  Park,  Bushey  Mill  Lane,  Watford,  Herts  WD2  4JG,  UK 
:  +44  (0)  1923  222  261  Fax:  +44  (0)  1923  224  060 
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PRODUCTS  AND  SERVICES 


eta  Buying  Group 


TJte  Beta  Buying  Group  is  an  association  of  friendly 
Professional  Community  Pharmacies  for  which 
the  supply  of  Goods  and  Services  is  tailored  to 
local  needs . 


Tlie  Group  gives  you  the  opportunity  to  purchase 
with  the  economies  of  scale  normally  only 
available  to  large  chains. 


With  Free  Membership,  No  Fees,  a  Personal 
Service  and  a  range  of  Marvellous  Deals, 
join  now  and  reap  the  benefit. 


154  Enterprise  Court 
Eastways  Industrial  Estate 
Witham,  Essex,  CM8  3YS 

Contact:  Alison  Diggins 

Tel:   01376  521246  Fax:  01376  521257 


EXCLUSIVE  FIVE  *****  WHOLESALE  CLUB 


To  be  a  member  you  would  experience  VIP  Treatment.  We  give  to  our  customer's 
Five  Star  services,  very  competitive  prices  and  excellent  stock  level,  we  carry 
over  4000  lines  of  P.I.,  Generics,  ZD,  Insulin  s  and  OTC. 

This  is  NO  ORDINARY  'Run  of  the  Mill'  wholesaler  with  your  account  number  as 
your  only  ID,  we  pride  ourselves  in  knowing  individual  personalities  and  needs. 
All  our  customers  are  well  looked  after  even  in  today's  volatile  market  in  giving 
continuing  supply  of  difficult  stock  lines  e.g.  Cimetidine,  Bendrofluazide, 
Diltiazem  60mg  TAB  etc.  all  at  consistent  prices,  and  therefore  you  have  more 
time  to  look  after  your  business  and  staying  ahead  of  your  competitors. 


First  Choice 

Ltd. 


UnitB 

277  Abbeydale  Road 
Wembley,  Middlesex  HAO  1TW 


Tel:  0181  991  1989 
Fax:  0181  991  9483 


Pharmaceutical  Wholesalers  in  P.I.,  Generics,  OTC,  etc. 

Wholesale  Dealers  Licence:  WL-12115-001 


To  join  please  Fax  or  Phone  for  further  details. 
Raj,  Mohammed  or  Hamid  on  the  numbers  above. 
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Pharmacist  reachei 
Young  Entrepreneur  of 
the  Year  finals 

Tariq  Muhammad,  owner  of  the  Bristol-based  Pharmacy  Plus  chain,  has  reached 
the  UK  Young  Entrepreneur  of  the  Year  finals  for  the  southern  region. 

Broadcaster  John  Humphrys  presented  the  awards  at  a  Royal  Ascot  banquet 
last  week.Tariq  beat  off  competition  from  1 ,000  other  applicants  to  reach  the 
last  three  in  Ernst  &  Young's  international  award  scheme. 

Four  years  ago,Tariq  sold  his  car  to  help  raise  money  for  his  first  pharmacy. 
The  Pharmacy  Plus  group  now  has  12  branches  and  employs  80  staff. 

The  joint  southern  region  winners  were  Richard  Monteiro  and  Diane 
Bedford,  who  set  up  Paragon  Publishing  nine  years  ago,  and  which  they  sold 
earlier  this  year  for  £14  million. 

Business  Services  Entrepreneurs  of  the  Year  were  Edwin  Bessant  and 
Annette  D'Abreo,  co-founders  of  Ceuta  Healthcare  Group  (see  Business 
News  p33). 


Tariq  Muhammad  (centre),  finalist  in  the  southern 
region's  Young  Entrepreneur  of  the  Year  competition, 
receiving  his  award  from  the  broadcaster  John  Humphrys 
(right)  and  Ernst  &  Young's  Gerald  Baker 

Off  licence  for  the  new  man 

Here's  this  week's  C&D  hot  tip  for  all  you  ardent  merchandising  gurus  out 
there.  Get  that  six-pack  on-shelf  next  to  the  disposable  nappies. 

Beer  and  baby  products  seem  unlikely  shelfmates,  but  sales  at  a  US  retail 
chain  shot  up  after  computer  analysis  convinced  managers  that  stacking  the 
two  side  by  side  was  a  good  idea,  reported  last  week's  Mail  on  Sunday. The 
link  was  made  after  investigation  showed  that  young  fathers  (obviously  the 
new  man'  type  whose  existence  in  the  UK  has  only  been  tentatively 
identified)  making  emergency  purchases  on  the  way  home  from  work  were 
picking  up  a  beer  or  two  en  route  as  a  'reward'. 

Put  in  reverse,  it  could  offer  opportunities  for  all  those  duty-free  shops  that 
have  now  lost  their  raison  d'etre,  but  still  seem  to  be  able  to  charge  the  same 
low  low  prices  as  before.  One  week  they  were  threatened  with  closure,  the 
next  it  is  business  as  usual:  have  we  missed  a  trick  somewhere?  The  nappies 
might  be  useful  for  mopping  up  all  those  crocodile  tears  prior  to  June  30, 
though. 

But  seriously,  data  mining  such  nuggets  as  this  could  be  the  beginning  of  a 
whole  new  industry  in  developing  sector  specific  link  purchases. With  EPoS 
and  your  trusty  PC  at  hand,  you  have  all  the  vital  information  you  need.This  is 
definitely  an  added  value  service  that  wholesalers  should  consider  providing, 
along  with  guidance  on  how  to  become  an  off-licence  premises  for  sales  of 
alcoholic  beverages. 


Verity 
Langfield 


(1-r)  Andrew  Burton,  Alison  Biggs 
and  Mark  Brockhouse 


Verity  Langfield  has  been  appointed  regulatory  affairs  manager 
at  Genus  Pharmaceuticals. 

Pharmacy  Alliance  has  appointed  two  further  regional 
account  managers.  Phil  Richardson  now  covers  northern 
England  and  Scotland.  Lyndsey  Taylor  will  cover  the  Midlands 
and  northern  Home  Counties. 

Martin  Hodson  has  joined  SCA  Hygiene  Products  UK  as  senior 
product  manager  for  Bodyform.  SCA  has  also  appointed  two 
new  national  account  managers  -  Peter  Wilkinson  and  Andrea 
Hicks  Jim  Bradley,  SCA's  managing 
director  is  the  new  chairman  of 
the  Association  of  Makers  of  Soft 
Tissue  Paper. 

Mawdsleys  has  appointed  three 
new  business  development 
managers  -  Alison  Biggs,  Andrew 
Burton  and  Mark  Brockhouse.  Ms 
Biggs'  territory  will  stretch  from 
Leicester  to  Gloucester,  and 
Oxford  to  Wolverhampton.  Mr 
Burton  will  cover  the  West 
Midlands,  Shropshire,  Cheshire 
and  North  Wales.  Mr  Brockhouse 
will  cover  the  south  and  west 
Yorkshire  regions. 
Dr  Andreas  Barner  has  joined  the 
board  of  managing  directors  at 
Boehringer  Ingelheim.  He 
assumes  worldwide 

responsibility  for  corporate  board  division  pharmaceutical  research, 
development  and  medicine. 

Six  of  the  eight  NHS  Executive  regional  chairmen  have  been  re-appointed.  Ian 
Mills,  London  region,  Janet  Trotter,  south-west  region, Sir  William  Wells,  south-east 
region,  Zahida  Manzoor,  northern  and  Yorkshire  region,  Clive  Wilkinson,  west 
Midlands,  and  Rosie  Varley,  representing  the  eastern  region  are  all  re-appointed. 

Worcester  pharmacy  goes  environmentally  friendly 

A  Worcester  pharmacist  has  been  encouraging  his  staff  to  enjoy  their  work  and 
become  more  environmentally 
friendly. 

As  part  of  Green  Transport 
Week,  Hooman  Ghalamkari, 
proprietor  of  DG  Pharmacy,  had 
all  his  deliveries  done  by  bicycle. 
Healthcare  assistant  and  city 
councillor,  Margaret  Layland, 
volunteered  for  the  job  and 
found  pedal  power  to  be 
efficient  and  more  fun  for  many 
of  her  deliveries. "I've  often  sat 
crawling  in  the  traffic  wishing  I 
was  on  my  bike  -  it's  so  much 
quicker,"  she  said. 

The  idea  stemmed  from 
discussions  Hooman  had  with 
other  councillors,  environmental 
health  representatives,  and  local 
community  members  at  a  healthy 
living  centre  seminar  he  chaired 
earlier  this  year  (C&D  Feb  1 3, 
p6).  Green  issues  and  car  sharing 
schemes  were  among  the 
subjects  discussed. 

Quote  of  the  week 

A  senior  civil  servant,  speaking  at  a  conference  last  week,  said  that  one 
impact  of  the  National  Institute  for  Clinical  Excellence  is  that  it  would  be 
"populating  the  evidence  landscape".  He  was  talking  about  the  need  to 
communicate  dearly  with  patients. 


Hooman  Ghalamkari  helps 
councillor  Layland  to  saddle  up 
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Kill  two  birds  with  one  stone  with  Migraleve  Pink.  Its  double  action  works  against 

both  the  throbbing  head  pain  and  the  nausea  and  vomiting  of  a  migraine.  And,       MM®  I  ™ 

if  taken  early,  Migraleve  Pink  can  prevent  a  full-blown  attack  from  developing.  IwmlQfQmGVG 

Buciizine  Hydrochloride, 

A  first  choice  for  migraine.        Paracetamol  Codeine  Phosphate, 


Migroleve™  Abbreviated  Ptoduct  Information  Migraleve  Tablets 
Indications;  For  Ireatmenl  ol  migraine  atlocks  which  can  include  the 
symptoms  of  migraine  headache,  nausea  and  vomiting  Presentation: 
Migroleve  Pink  -  pink  tablets  each  containing  Buciizine  Hydrochloride  BP 
6  25mg,  Parocetamol  DC  96%  520mg  equivalent  to  Paracetamol  PhEur 
500mg,  Codeine  Phosphate  PhEur  8mg  Migraleve  Yellow  yellow  labiels 
eoch  containing  Paracelamol  DC  96%  520mg  equivalent  to  Paracetamol 
PhEur  500mg,  Codeine  Phosphate  PhEur  8mg  Dosage  and  administration: 
Adults  Treatment  Two  Migraleve  Pink  toblels  immediately  it  is  known  thai  a 
migraine  attack  has  started  or  is  imminent.  II  symptoms  persist,  two 
Migraleve  Yellow  tablets  every  tour  hours  Maximum  eight  toblels  (two 
Migraleve  Pink  and  six  Migraleve  Yellow)  in  24  hours  Children  10- 14  years 
One  Migraleve  Pink  initially  It  required  one  Migroleve  Yellow  every  lour 


hours  Maximum  tout  tablets  (one  Migraleve  Pink  and  three  Migraleve 
Yellow)  in  24  hours  Elderly  (over  65  years)  As  tor  adults  Contra- 
indications, warnings,  etc:  Contra- indications  Hypersensitivity  to  any  of  the 
ingredients  Not  lor  administration  to  children  under  10  except  under  medical 
supervision  Precautions:  Migraine  should  be  medically  diagnosed 
Migraleve  should  be  used  with  caution  in  patients  with  severe  renal  diseose 
or  liver  dysfunction  Migraleve  should  not  be  taken  with  prescribed  medicines 
or  for  extended  periods  without  Ihe  advice  ot  a  doctor  Avoid  alcoholic  drink 
Migraleve  Pink  only:  may  cause  drowsiness  II  affected,  do  not  drive  or 
operate  machinery  Side-effects  Rarely,  allergic  reactions  such  as  skin 
rashes,  hives  or  itching  (poracetamol),  constipation  (codeine  phosphate)  or 
drowsiness  (buciizine  hydrochloride)  Use  in  pregnancy  Whilst  there  are  no 
specific  reasons  for  contro-indicatmg  Migroleve  during  pregnancy,  as  with  oil 


drugs,  it  is  recommended  that  Migraleve  be  used  with  caution  in  pregnancy. 
Migroleve  is  nol  contra-indicated  in  breost-teeding  mothers  Treatment  ot 
overdosage  As  for  paracetamol  (t.v  acetylcysteine)  and  codeine  (injection 
of  naloxone)  Package  quantities  and  Trade  Price:  Migroleve  12  -  £2.22; 
24 -£3  91  Migraleve  Pink  12  -  £2  31,  24  -  £4  31  Migraleve  Yellow:  12 
-  £199,  24  -  £3  42  Legal  category:  P  Product  Licence  Numbers: 
Migraleve  -  PL  01906/0028,  Migraleve  Pink  -  PL  01906/0026.  Migraleve 
Yellow  -  PL  01906/0027  Marketing  Authorisation  Holder:  Plizer  Consumer 
Healthcare,  Alton,  Hampshire  GU34  2TJ  Date  of  preparation:  June  1999 
Further  information  available  from  Pfizer  Consumer  Healthcore, 
Wilsom      Road,  >^2^^1 

Alton  Hampshire    fjji7z!j^  Consumer  Healthcare 

GU34  2TJ  ^Hg^T 


